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Sparks 


Ready To Go 
Parties Plus 
Piggy Goes To Market 
Noe Knows 
Buick Is Host 


seo 


By 


Chris Sinsabaugh 


Lexington Hotel, 
New York, Nov. 10. 


N THE EVE of the battle Al 

Reeves has the situation in 
hand for the curtain raising on 
the national show tomorrow 
afternoon. The big ballyhoo in 
the press, over the air and on the 
billboards again has stirred New 
York to the importance of the 
event. I look for a most success- 
ful show. It should be one, for 
with Wednesday’s issue of ADN 
every new line will have been 
announced. The last ones are 
Ford, Willys and Pierce-Arrow, 
which take their bows in adjoin- 
ing columns. Undoubtedly, too, 
fresh interest has been developed 
in the Palace show by the ex- 
tensive display of trailers, the 
first effort that ever has been 
made in the national show to give 
due recognition to the home on 
wheels which right now is very 
much in the public eye. 

7 * * 


BUT EVEN before the show 
starts, there’s been plenty going 
on in the hotels, with the news- 
paper men meeting the trade at 
luncheons and sich. There was 
the Buick luncheon at the Wal- 
dorf Monday, for instance, when 
Advertising Manager Tom Corpe 
acted as host and with Chief En- 
gineer Charley Chayne sitting on 
the sidelines. The Buick people 
are feeling their oats over their 
production activities—5,585 units 
‘urned out last week and Bill 
Hufstader counting on a total of 


(Continued on Page 37, Col. 1) 


Engineers Vie 
With Designers 
On 1937 Models 


Many Surprises Awaiting 
Showgoers in Newly 
Designed Cars 


By CHESTER S. RICKER 
Member SAE 


NEW YORK. — The new 
1937 models are going to 
surprise a great many visi- 
tors to the Show. I wish I 
could be at your elbow and 


point out the many 1uew and in-| | 


teresting things which the indus- 
try has to offer the public for 
1937. At first glance most observ- 
ers will think all of the changes 
and improvements have been put 
into the front end lines of the 
new cars, for they differ so radi- 
cally in some cases from what 
we are accustomed to. But when 
we examine the chassis we will 


(Continued on Page 36, Col. 1) 


Trailer Makers 
Show 35 Models 
At N. Y. Show 


By JACK WEED 
Editor Trailer Trade 
Section ADN 


NEW YORK.—As this issue of 
Automotive Daily News goes to 
press a flock of attendants are 
busily engaged putting the final 
polishing work on 35 1937 coach 
trailers being shown to a curious 
New York throng by the 19 manu- 
facturers exhibiting at the Palace 
along with the automobile manu- 
facturers. 

Eleven out of the 19 makers are 
showing jobs covered in whole or 
part with metal on the exterior, 

(Continued on Page 33, Col. 1) 








My dear Mr. Macauley: 


past is most desirable. 





THE WHITE HOUSE 
WASHINGTON 


November 6, 1936 


It is gratifying to learn that the current year has been 
one of the best years in the automobile industry. 
pleased that the industry is repeating this year the introduction of 
new models in November because any effort which smoothes out the 
marked seasonal changes which have characterized the industry in the 
I hope that every resource will be exhausted 
and every effort directed to the end that all of the employees en- 
gaged in the production of automobiles will have continuous employment. 


I am particulerly 


I am informed that this year a very high proportion of the 
changes and improvements built into the new models aim solely to in- 


crease the safety of the vehicle. 


This is a praiseworthy undertaking 


because the promotion of safety on our streets and highways is one of 


the most imperative of our national problems. 
ularly gratified to learn that es part of the accident prevention drive 
which now is being made by public and private agencies the Automobile 
Manufacturers Association's members have greatly increased their co- 
operative activities by concentrating their attention more than ever 
before on the safety factors in the car. 


the country as a whole. 





I,am, therefore, partic- 


It seems to me, all in all, that the Automobile Show this 
year will be held under most favorable circumstances. 
it will be an outstanding success and that it will be a landmark 
pointing to increasing prosperity not only for the industry but for 


I trust that 


Very sincerely yours, 


ool ad aa 





PRESIDENT ROOSEVELT’S letter to Alvan Macauley, president 


of the AMA, on the eve of the New York show. 


GM Votes Pay Boost, Bonus 


Xmas Fund 


NEW YORK.—Following state- 
ment released today by Sloan on 
appreciation fund and increase in 
wages: 

“In view of the fact that it is 
likely that the current trend of 
business activity will continue, so 
far as can now be seen—at least 
as to 1937—and further rather 
than to recognize that possibility 
in the form of an ‘appreciation 


and Dividends 


fund’ at the end of 1937, it is be- 
lieved it will be more satisfactory 
to the organization to anticipate 
such payment as might be made 
at the end of the year and dis- 
tributed through the year, from 
week to week. To effect that pur- 
pose, a wage increase of five cents 
per hour will go into effect as of 


(Continued on Page 2, Col. 5) 


Record Crowds 


Are Forecast for 
Palace Opening 


Full Array of Cars on 
Display; 5,000,000 


Year Seen 


NEW YORK.—Coming in 
under the wire to complete 
the industry’s 1937 offering 
before the New York show 
gets under way today are 





Base price of Ford 60 h.p. 
line, announced Tuesday night 
is $480 and 85 h.p., line $610. 


—————e 
Ford (page three) Willys (page 
five) and Pierce-Arrow (page 10). 
Ford, of course, will not partici- 
pate in the Palace display and 
will not be shown publicly until 
Saturday. 

With these new comers taking 
their places beside the other lines 


(Continued on Page 39, Col. 4) 


Fete Kettering 
On Anniversary 


Of Self-Starter 


NEW YORK.—Reviewing prog- 
ress in transportation the last 
quarter-century, speakers at the 
luncheon today in Hotel Waldorf- 
Astoria in honor of Charles F. 
Kettering on the 25th anniversary 
of his invention of the electric 
self-starter, forecast even greater 
advances the next 25 years. 

Industrialists joined with scien- 
tists, editors and educators—more 
than 200 leaders in their fields— 
in paying tribute to Kettering. 

Capt. E. V. Rickenbacker, gen- 
eral manager of Eastern Air 
Lines; Daniel H. Cox, naval archi- 


(Continued on Page 8, Col. 5) 
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TORONTO.—With a record at- 
tendance of between 10,000 and 
11,000 people, a large proportion 
in formal evening apparel, the 
National Motor Show of Canada 
was opened Nov. 7 by Lieut. Gov. 
of Ontario, Col. Herbert A. Bruce, 
following his presentation by 
Col. R. S. McLaughlin, president 
of General Motors of Canada. 


Both referred to the _ great 
value of the automotive industry 
to Canada and to its contribution 
to the accelerating return of 
prosperity. Many Dominion lead- 
ers of trade and industry were 
present. Prominent citizens trav- 
elled hundreds of mile to partici- 
pate in what has become a bril- 
liant society event. 


The vice-regal party, included 
R. A. Stapells, president of the 
Canadian Automobile Assn.; Col. 
W. G. Kerr, K.C., of Chatham, 
president of the Ontario Motor 
League, and acting-mayor William 
Robbins. 


W. S. Knudsen, executive vice- 
president of GM and Vice-Presi- 
dent C. E. Wilson accompanied 
by Harry Carmichael, C. E. Mac- 
Tavish, Roy D. Kerby, George 
Ansley and Andy Anderson, of GM 
of Canada, had a private view of 
the show today. 


The party was welcomed by 
John L. Stewart, show manager 
and general manager of the Ca- 
nadian Automobile Chamber of 
Commerce. 

Just returned from the Paris 
automobile salon and the Olympia 
show, London, Knudsen com- 
mented on the atmosphere of 
apprehension that pervaded the 
Paris salon and the atmusphere 
of prosperity in evidence in the 
crowded aisles of Great Britian’s 
exhibition. 

“Domestic production and sales 
in the United States, in 1937 will 
eclipse 1929, but exports will not 
‘tbe as great,” Knudsen predicted. 

More than 900 attended the an- 
nual banquet of the Canadian 
Automobile Chamber of Com- 
merce in the Royal York Hotel, 
Monday night. Sales at the show 
have exhibitors jubilant. Nature 
in providing Indian summer 
weather is co-operating. The 
hotels are full. 

This year’s exhibition outshines 





Suggests New 
Cars in Need 


Of Perfuming 





TORONTO.—New automobiles 
presented at the shows should 
have their interiors sprayed with 
alluring perfumes to attract 
feminine prospects and overcome 
occasional unpleasant orders, 
suggests Warren B. Hastings, 
editor of the Canadian Motorist 
here, in a letter to Alfred W. 
Reeves, general manager of the 
Automobile Manufacturers’ Assn., 
and manager of the New York 
automobile show. 

“Some new cars’ interiors, with 
a mingled ordor of paint, lacquer 
and rubber have anything but a 
pleasant perfume,” said Hastings. 
“I have seen women prospects 
enter cars and then exit in a 
hurry because they were over- 
come with the unpleasant aroma. 
Some pleasing perfumes sprayed 
over their interiors would make 
them a little more attractive to 
inspect at the shows.” 


Reeves has no yet indicated his 
re-action to Hasting’s suggestion, 
but one used-car lot manager 
here was seen spraying the up- 
holstering of some of his slower- 
selling models with a moth- 
proofing solution. 
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Toronto Show Reflects Prospering Dominion 


All U.S. Makes, Several 
British Cars on Display 


By WARREN HASTINGS 


the brilliant 1935 show. The auto- 
motive building in Exhibition City 
was designed and erected ex- 
pressly to house the National Au- 
tomobile show at a cost of ap- 
proximately $2,000,000. The floor 
area, free of obstruction except 
for widely spaced chromium-en- 
cased slender steel pillars has 
200,000 square feet on ground 
floor and mezzanine. 


A modernistic golden stage 
with elevator, is the centrepiece 
of the Chrysler exhibit. At each 
of the four corners of GM’s cen- 
tral display is a big antique jewel 
box, the top of which automatic- 
ally opens, revealing a jewel 
colored car in a satin setting. 
Graham-Paige and Ford also em- 
ploy unusual staging arrange- 
ments. 


All the cars produced in the 
U. S—in many instances their 
Canadian- made counterparts — 
are here. Here, too, are tne English 
Austin, Singer and Lanchester, 
and several makes of cabin trail- 
ers. Among the truck and bus 
displays are two that return to 
the show after several years— 
Mack and Leyland of England, 
the latter exhibiting diesel- 
equipped buses. 

In the Marine Grill, which oc- 
cupies the entire western section 
of the mezzanine, a variety show 
and dancing are provided. An- 
other attraction is the fashion 
show brilliantly presented by the 
T. Eaton Co., in the mezzanine 
auditorium. 


Twin Coach Ca. 
Enlarges Plant 


KENT, O.—Twin Coach Co. 
officials have announced a $125,- 
000 addition to the present plant 
will be started immediately. Work 
on the new factory unit will be 
completed by Mar. 1, when it 
is expected that the factory force 
will be increased. 


According to Paul Brehm, gen- 
eral manager, the architects plans 
will be completed soon and bids 
asked from firms in this area. 

The business will be confined 
to building gas, diesel and diesel- 
electric motor coaches, as well as 
electrical trolley coaches. 


This is the second expansion 
program for the company in 
slightly more than a year. 

There are 875 workers now em- 
ployed in the plants. Although the 
offices are overtaxed, no expan- 
sion is planned as relief is ex- 
pected with the transfer of cer- 
tain groups from the administra- 
tive building to the new factory. 


& 





A GENERAL VIEW of the Canadian National Show which opened in Toronto Saturday evening, 
gives an idea of the spaciousness of the exhibit hall. This hall was especially built for automobile dis- 
plays. The General Motors tower is in the central foreground. 


Chicago Opens Saturday; 
Look tor Record Gate 


By MEL ADAMS 


CHICAGO.—Backed by a great 
advance campaign the 37th annual 
Chicago automobile show is in 
dress rehearsal for its public open- 
ing Saturday afternoon at the In- 
ternational Amphitheatre, Halsted 
and 43rd Sts. 


The “Brides of the Nations” 
motif has been well played by the 
newspapers in stories and pic- 
tures and the show committee of 
the Chicago Automobile Trade 
Assn. looks for a record attend- 
ance of more than 300,000. 


Final dress rehearsal of the 
pageant, which will present 
“brides” of 21 nationalities, is 
set for Thursday night. A pre- 
view for 10,000 members of the 
trade will be given Friday eve- 
ning. 

Boxes for consuls and other 
dignitaries of participating na- 
tions have been set aside. 

Sharpest increases in the num- 
ber of exhibitors have been 
among trucks and trailers. 


Ten makes of trucks compare 
with six a year ago, and 24 makes 
of automobile trailers as against 
five. There will also be three com- 
mercial] trailers in the truck sec- 
tion, and seven firms will display 
trailer accessories. Fifty - five 
other exhibitors are represented in 
the accessory section. 

Public introduction of the 1937 


Cedar Rapids Show 


CEDAR RAPIDS, Ia—The Cedar 
Rapids automobile show will be held 
in Memorial Coliseum, Nov. 27-29. 
It is being put on by the Cedar 
Rapids Automobile Dealers’ Assn. 





Fords here is timed for Saturday. 

For the first time, the usual 
contingent of Chicago distribu- 
tors and dealers who annually at- 
tend the New York show re- 
mained at home, due to the over- 
lapping of dates of the two events. 


Oct. Total Down 
In Wayne County 


DETROIT.—New passenger car 
registrations in Wayne county 
during October totaled 4,618 cars, 
against 5,025 in September and 
4,296 in October, 1935. 

Ford led the field with 1,435 
registrations against 2,177 in Sep- 
tember and 1,723 last year. Plym- 
outh had 909 new registrations in 
October compared with 529 in 
September and 396 a year ago. 
Chevrolet total was 284 in Oc- 
tober, 805 in September and 430 
in October, 1935. 


Mengel Co. Reports 


Earnings at Peak 


LOUISVILLE.—The Mengel Co. 
reported net sales of $2,410,918 
for the third quarter and net prof- 
it of $82,897 after all charges and 
taxes. The results were said to be 
the best for any quarter since 
1930. 

Unfilled orders totaled $1,709,000 
as of Oct. 16, compared with 
$1,487,000 a year ago. The com- 
pany is undertaking recapitaliza- 
tion and refinancing designed in 
part to speed up dividend pay- 
ments. 


CANADA’S NATIONAL show has become a social event of importance. At the opening of the show 
in Toronto Saturday evening are, left to right: Mrs. R. S. McLaughlin, Jno. D. Mansfield, president of 
the Chrysler Corp. of Canada; Mrs. Mansfield, R. S. McLaughlin, president General Motors of Canada; 
His Honor Col. Dr. Herbert A. Bruce, lieutenant governor of Ontario; Mrs, Bruce and Mr. and Mrs. 
Wallace R. Campbell, president Ford Motor of Canada. 


GM Votes Xmas 
Bonus, Boosted 


Wage, Dividend 


(Continued from Page 1) 


today Monday, applicable to all 
operations in the United States.” 


Appreciation fund: At the end 
of last year at Christmas time 
in appreciation of the efforts 
put forth by the organization in 
contributing to a better business 
year there was disbursed an ap- 
preciation fund that took the form 
of a $25 disbursement fo every 
member of the organization who 
had served the corporation for a 
six-months period, who was not 
eligible under the corporation’s 
bonus plan. In view of the fact 
that 1936 has likewise been a good 
year, similar action will be taken 
at the same time except in some- 
what different form except as to 
conditions of service. The amount 
disbursed per individual will be a 
minimum of $35 and a maximum 
of $60, dependent upon the em- 
ploye’s rate of pay. The amount 
so distributed will be approxi- 
mately $10,000,000. 


Bonus: He also said that while 
the bonus fund will remain the 
same, the eligibility list will be 
importantly enlarged in _ scope. 
All employes receiving $2,400 will 
be eligible. This will increase 
participation to approximately 
8,000 individuals. 


This salary group will receive 
adjustments according to merit. 


Sloan also announced authori- 
zation of regular quarterly divi- 
dend of $1.25 per share on pre- 
ferred stock, payable Feb. 1, 1937, 
of record Jan. 11, 1937. Additional 
year end dividend of $1.50 per 
share on common stock payable 
Dec. 12, 1936, of record Nov. 19, 
1936. 


Gasoline Sales 
Low for August 


NEW YORK.—For the first 
time in 20 years gasoline consump- 
tion in the United States was 
lower in August than in July, ac- 
cording to reports of the American 
Petroleum Institute’s department 
of statistics. 


Although total sales in the 
United States for the first eight 
months of 1936 are estimated at 
9.4 per cent over the first eight 
months of last year, the peak of 
consumption, ordinarily reached 
in August, was reached this year 
in July, and was followed by a 
decline of 1.2 per cent in August. 

It is believed that introduction 
of new car models in November 
and the general trend toward 
earlier vacations may be factors 
in pushing ahead one month the 
peak of consumption. 
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Display New Ford With Optional Motors Nov. 14 
Stress 60 H. P. Engine’s : 


Economy and Performance 


DEARBORN, Mich.— The new 


Ford V-8 for 1937 with optional 
engines of either 60 or 85. horse- 
power and improved “cable-and- 
conduit-control” brakes goes on 
display Saturday, Nov. 14, at 
showrooms of Ford dealers 
throughout the United States. 


Either the new 60-horsepower 
engine, which makes its first 
bow to the American market, 
or the 85-horsepower motor with 
& number of important improve- 
ments, is available on the single 
chassis. 


Features Listed 
Other features are: 


New body lines in which the 
“tear drop” form has been used 
wherever practicable. 


A de luxe five-passenger club 
coupe is the newest of the 11 
body types available, five either 
with or without de luxe equip- 
ment and with either engine size, 
six with de luxe equipment and 
the 85-horsepower V-8 engine 


Chicago Show 
Sales Schools 


Keep Boys Busy 


CHICAGO.—Seven pre-show 
factory dealer gatherings are an- 
nounced for Thursday, Friday and 
Saturday to precede the annual 
Chicago automobile show Satur- 
day afternoon. 


These include breakfasts at the 
Knickerbocker Hotel for De Soto 
dealers and salesmen and at the 
Standard Club for Studebaker 
representatives Thursday morn- 
ing. 

A sales school for Graham men 
will be conducted at the new 
Michigan hotel all day Friday. 
At this meeting the entire sales 
force which will be on duty at 
the International Amphitheatre 
during show week will receive 
complete instructions on how 
best to present their produce. To- 
gether with lecture material on 
the new features of the 1937 Gra- 
ham cars. The school will be con- 
ducted by factory service, sales 
and engineering officials. 

Hudson-Terraplane will also 
conduct a school and dealer meet- 
ing at the loca] headquarters all 
day Friday, serving a buffet lunch 
to the large number of men who 
will be present. 

Packard dealers and salesmen 
will get together at a dinner in 
the Knickerbocker Friday prior to 
going to the Amphitheatre for the 
preview of the show. During the 
dinner those present receive in- 
structions from members of the 
factory organization on the 198% 
cars, 

Saturday morning two of the 
General Motors group will enter- 
tain their dealers and salesmen 
at breakfasts before going out to 
the opening ceremonies of the 
show. Oldsmobile representatives 
will gather at the Palmer House 
and Pontiac men will be at the 
Knickerbocker. 


Cord Prices 


STANDARD 
Westchester Sedan .. 
Beverly Sedan 
Convertible Coupe .... 
Convertible Sedan .... 


SUPERCHARGER 
Westchester Sedan .. .$2395 
Beverly Sedan 
Convertible Coupe .... 
Convertible Sedan .... 


- $1995 


2145 
2195 


2545 
2595 


only. All closed body types have 
clear-vision ventilation system. 


All-steel body, including new 
all-steel top, as well as_ steel 
structure, steel panels and all- 
steel floor. 

Improved “finger-tip” steering, 
with increased wheel leverage. 

Increased comfort, including 
new quietness of operation. 

Lines flow without a break from 
the radiator grille, through the 
new shield-type hood, the new 
slanting V-type windshield and the 
steel top to the reverse curve of 
the rear quarter. 

The car reflects the “tear drop” 
form—headlamps moulded into 
the fender aprons, highly crowned 
fenders, chromium strips which 
border the hood louvres, sweeping 
belt line, arching curve of the top 
and rear body. 

The interior treatment is mod- 
ern. Upholstery is pillowed, with 
wide pleats. Seats are wide, deep 
and soft-cushioned. The instru- 
ment panel is grained, with the 
dials and engine controls in front 
of the driver. Glove compartment | 
is at the right side, with an ash 
tray in the middle and the wind- 
shield control at the top. Starter 
button is on the dash, the hand 
brake at the left under the panel, 
out of the way of front seat pas- 
sengers. 


SHOW CALENDAR 


WEDNESDAY, NOV. 11 
(Opening Day) 
All Day—Farm Journal “Open House,” suite 951-957 Waldorf- 
Astoria, Graham Patterson, host. 
12:00 m. —Graham-Paige, dealer luncheon, Biltmore. 
12:00 m. —Dodge press luncheon, Union League Club. 
12:30 p.m.—Willys-Overland dealer meeting, Commodore. 
7:00 p.m.—Oldsmobile 40th anniversary banquet, Commo- 
dore. 
9:00 p.m.—Crowell Pub. Co., banquet, Waldorf-Astoria. 
THURSDAY, NOV. 12 
(Safety Day) 
All Day—Farm Journal “Open House,” suite 951-957 Waldorf- 
Astoria, Graham Patterson, host. 
9:00 p.m.—Bendix Products Corp., sales meeting all day, 
Lexington. 
12:30 p.m.—Automobile Manufacturers Assn., safety meeting 
and luncheon, Commodore. 
Willys-Overland press luncheon, Biltmore. 
Overseas Automotive Club, luncheon, Lexington. 
Advertising Club, luncheon, Advertising Club. 
4:30 p.m.—Studebaker press reception, Biltmore. 
4:30-6:30 p.m.—General Motors Corp. reception, University 
Club. 
6:30 p.m.—S.A.E., banquet, Commodore, 
CHICAGO 
9:00 a.m.—De Soto Breakfast, dealers and salesmen, 
Knickerbocker. 
9:30 a.m.—Studebaker meeting, Standard Club. 
FRIDAY, NOV. 13 
(Trailer Day) 
All Day—Farm Journal “Open House,” suite 951-957 Waldorf- 
Astoria, Graham Patterson, host. 
12:00 m —Automotive Specialized Service Group, Astor. 
All Day—Chevrolet Regional Managers, meeting, N.Y.A.C. 
CHICAGO 
Ali Day—Graham-Paige salesman’s school, New Michigan. 
All Day—Hudson and Terraplane sales school, local head- 
quarters. 
5:30 p.m.—Packard dealers and salesmen’s dinner before 
preview visit to Amphitheatre, Knickerbocker. 


SATURDAY, NOV. 14 
(Football Day) 

All Day—Farm Journal “Open House,” suite 951-957 Waldorf- 
Astoria, Graham Patterson, host. 

12:00 m. —International Luncheon for Overseas Visitors. 

CHICAGO 
8:00 a.m.—General Motors show opening breakfast to 

dealers and salesmen. Oldsmobile at Palmer 
House. Pontiac at Knickerbocker. 


Built in Europe 


From a mechanical standpoint 
the most important development 
in the new Ford is the 60-horse- 
power V-8 engine. Although new 
to America, it has been built in 
England and France for more 
than a year for Ford cars de- 
signed for the European market. 

The new engine is approximate- 
ly two-thirds the size of the larger 
unit. Its bore is 2.6 inches, stroke 
3.2 inches and piston displace- 
ment 136 cubic inches, against 
221 cubic inches for the larger 
engine. Equipped with the smaller 
engine, the car’s top speed is 
about 70 miles an hour, comfort- 
able cruising speed 55 to 60 miles 
an hour. 


Engine Features Same 


All the refinements of the big 
engine are incorporated in the 
smaller unit—cylinder blocks and 
crankcase cast integral, new cast 
alloy steel pistons, cast alloy steel 
chankshaft, cast alloy iron cam- 
shaft, high chrome nickel alloy 
valves with high-tungsten chrome 
alloy steel valve seat inserts, float- 
ing connecting rod bearings, dual 
downdraft carburetor, high com- 
pression head, air cleaner, directed 
flow crankcase ventilation and 
new cooling system. 

Major improvements also have 
been made in the 85 horsepower 
engine. From an_ engineering 
standpoint most important is the 
use of new cast alloy steel pistons. 


(Continued on Page 39, Col. 1) 


SMART NEW FRONT, new bar-type bumpers, slanting V-type windshield and smoothly flowing 
lines of this five-window coupe typify the design of the new Ford V-8 cars for 1937. The coupe, which 
is offered both with and without de luxe equipment, is the only single-seat, closed body type. The spare 
tire is carried in a compartment back of the driver. The deep luggage compartment can be reached 
either through the rear deck door or by tilting down the right seat back. 


MOST POPULAR FORD V-8 has been the Tudor sedan. The 1937 edition is shown above. 
front seat is wide with seat back divided, either section tilting forward. 


The 


Dealers Report 
125,000 Orders 
For Chevrolets 


NEW YORK.—The popular re- 
sponse to the new Chevrolet for 
1937 has been unprecedented, ac- 
cording to reports received here 
by W. E. Holler, general sales 
manager of the Chevrolet Motor 
Co. 

Twelve million persons visited 
Chevrolet dealers’ showrooms 
where the new cars were an- 
nounced last Saturday and Sun- 
day, reports from Chevrolet’s nine 
regions and 47 zones revealed. 
New car buyers have placed or- 
ders for 125,000 cars with dealers 
for immediate deliveries. Accord- 
ing to Holler, both of these figures 
are nearly double those recorded 
during the same period last year. 

The regional and zone reports 
have necessitated increased pro- 
duction schedules at the com- 
pany’s 10 assembly plants, and 
the current production of 5,000 
cars a day will be increased as 
rapidly as possible. 

Holler announced that 65,000 
new cars had been shipped to 
dealers as of Nov. 7 to assure 
the filling of customers’ orders. 
Additional shipments will be made 
in accordance with increased pro- 
duction schedules. 


Honor Kettering 
For Self Starter 


(Continued from Page 1) 
tect, and W. A. Harriman, chair- 
man of the board of Union Pa- 
cific, reviewed the related prog- 
ress of air, water and railway 
carriers. 

Edwin C. Hill, radio commen- 
tator, told the story of how Ket- 
tering, with few workers, some 
of whom were present at the 
luncheon, built the first self- 
starter in five months in a Day- 
ton barn. Following that recital, 
“Boss Ket” interpreted the story 
in his own way. 

Displayed at the luncheon were 
the original Kettering self-starter 
and a 1912 Cadillac car which 
had been driven 200,000 miles up 
to 1927. 





ADN at N.Y. 


ADN representatives will 
maintain four convenient 
headquarters during the 
New York show, as follows: 
Chris Sinsabaugh, editor, at 
the Lexington; George Slo- 
cum, publisher, at the Bar- 
clay; Charles Barr, special 
correspondent, and Jack 
Weed, editor Trailer Trade 
section of ADN, both at the 
Montclair. 
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New York Show Marks Advance of Exhibitors Art 
Chevrolet Sales Head 


HOLLER 


By W. E. 


General Sales Manager, Chevrolet Motor Co. 


DETROIT.—On November 11th, 
at the Grand Central Palace, in 
New York, the country’s leading 
automobile manufacturers will 
again present to the buyers of 
America, a combined exhibit of 
the industry’s newest creations. 


In New York, as well as at 
other shows which will follow 
rapidly in the principal cities 
throughout the country, Mr. and 
Mrs. Motor Car Buyer will once 
more have an opportunity to see, 
judge and compare the cars in 
which they are particularly in- 
terested. 


In one respect there is nothing 


W. E. HOLLER 


new about the procedure. Starting 
in 1900 and continuing each year, 
with the exception of a brief in- 
terval during the World War, the 
automobile shows have definitely 
established themselves as a part 
of the industry’s program of in- 
troducing its new models. 

To create and sustain public 
interest in these yearly exhibits, 
it has been necessary to plan 
their presentations with as much 
care and thought as is given to the 
product itself. For example, to 
those who can recall the automo- 
bile shows of 1927 there will be 
as great a difference in the meth- 
od of presenting the new 1937 
cars as actually exists between 
the cars of 10 years ago and those 
now about to be introduced. 

Ten years in the automobile 
business is a short time, yet in 
that period astonishing improve- 
ments have been made in features 
that insure greater safety, riding 


comfort, economy and durability. 
Compared to the product for 1937 
the cars of ten years ago seem 
hopelessly antiquated. 

In 10 years the whole complex- 
ion of our national and local 
automobile exhibits has changed 
completely. ‘en years ago our 
automobile shows consisted of an 
exhibit of as many cars as could 
be crowded into a given space: 
Each exhibit was manned by a 
crew of what was termed “High 
Powered” salesmen who glibly re- 
cited a list of new features and 
improvements about which they 
knew little. Working models and 
animated motion displays illus- 
trating action and effect were 
practically unknown, Pre-training 
schools for show salesmen and 
the employment of trained lectur- 
ers, capable of answering the 
questions of technically inclined 
prospects, was considered unnec- 
essary. 

‘Noday that condition has 
changed so completely as to be 
almost unrecognizable. No longer 
do we overcrowd our. exhibit 
spaces. A few models well dis- 
played, with ample space around 
each car, allowing the prospect 
to view it from all angles, is rec- 
ognized as the most effective 
method of attracting the buyers 
attention. We have learned to ap- 
ply to our exhibits of automobiles, 
the principles of display mer- 
chandising that have been used 
so effectively in the field of retail 
selling. Making it easy for the 
buyer to see and examine our 
cars has developed a_ definite 
technique in pre-selling. 

No longer do we depend en- 
tirely upon the personal explana- 
tion of the salesman to make 
clear to the buyer the operation 
or construction of mechanical 
features. Cut-away units are ex- 
plained and demonstrated by 
trained operators, other exhibits 
are so designed that the prospect 
himself can operate them, thus 
making a lasting impression upon 
his mind as to their value and 
desirability. To all this has been 
added a beauty of display, back- 
ground and setting that registers 
an unforgettable impression of 
quality. 

Just as our method of exhibit- 
ing our products has changed, so 
has the nature of our audience. 
People who attend our national 
and local shows today are buyers 
who are ready to place their or- 
ders for new cars now or in the 
immediate future. 

Recognizing this fact and know- 

(Continued on Page 26, Col. 1) 


NOT LEAST INTERESTED, among the thousands who flocked 
to see the 1937 Chevrolet as it made its public bow Saturday, in De- 
troit, were these company executives. Left to right: J. M. Crawford, 
chief engineer; M. E. Coyle, president and general manager; and C. 
E. Wetherald, vice-president in charge of manufacturing. 
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A DISTINGUISHED TRIO try 


the back seat of the new De Soto 


at the opening of the International Automobile Salon in the Chrysler 
Bldg., New York City. Left to right are: Byron C. Foy, president 
of the De Soto Motor Corp.; Walter P. Chrysler and Major Bowes. 


Petroleum Producers 
Discuss Problems at Chi. 


By DICK KLEIN 


CHICAGO.—More than 3,000 ex- 
ecutives from all branches of the 
petroleum industry are meeting 
this week at the 17th annual 
convention of the American 
Petroleum Institute in the Stev- 
ens hotel. The conclave, which 
opened Monday will close Thurs- 


day after intensive discussion ot | 


many problems facing the in- 
dustry. Many group sessions are 
being held in addition to the main 
convention meetings to take up 
in detail specific requirements. 
Ihe convention is proving one 
of the largest in the Institute’s 
history. This is attributed in large 
measure to increased demand for 
the industry’s products, which 
have reached a new all time high 
during the past year. A more 
urgent reason cited for the heavy 
registration is the general recog- 
nition of the existence of many 
and diverse problems requiring 
action and discussion, ranging 
from economic to techinical. 
Addresses and round table 
meetings are considering such 
phases of the industry as accident 
prevention, safety, taxation, leg- 





Graham Names 
Distributor In 
N. Y. Territory 


NEW YORK.—Coincident with 

the opening of the automobile 
show at Grand Central Palace, 
announcement is made by F. R. 
Valpey, vice-president of Graham- 
Paige Motors Corp., of the ap- 
pointment of Kelly Motors, Inc., 
as distributors for Graham cars 
in the metropolitan New York 
area. 
“The new organization, headed 
by Samuel Tishman, president 
and W. Kelly, vice-president, will 
have headquarters at 1700 Broad- 
way, the former home of Broad- 
way Motor Car Sales Corp. In 
addition, Kelly Motors is taking 
over and will operate branches 
in Yonkers, on the Concourse, on 
Canal St. and on W. 65th St. 

The new distributorship will 
cover 11 counties in New Jersey 
including Sussex, Passaic, Morris, 
Essex, Hudson, Union, Somerset, 
Middlesex, Monmouth and Hunt- 
erdon, and Westchester, Rockland 
and Orange counties in New York. 


‘| LEONARD SPARK PLUG CO., 


Car Padding 


DETROIT.—Seats found in cars 
with body by Fisher consumed wool 
and cotton padding totaling some 
$35,000,000 pounds in 1936. 





islation, and activities of the In 
“erstate Oil Compact commission 


Other subjects which are at 
tracting attention of tne delegates 
are truck tanks, fundamental re- 
search in production, cracking and 
its economic significance, rational 
utilization of petroleum products, 
residual fuel oils, new methods of 
testing octane values of motor 
fuel and values of petroleum pro- 
ducts in general. 


The oil men are also devoting 
considerable time to discussions 
of the Iowa plan of marketing, 
drilling practice, progress of unit- 
ization of oil field operations, auto- 
motive developments affecting 
petroleum, co-operative fuel re- 
search and lubricating oil prob- 
lems. 

Monday’s program included 
meetings of the board of directors 
and the executive committee. 


Willys Appoints 
Two to Detroit 
Distributorship 


TOLEDO. Appointment of 
George E. Clark and G. R. Wil- 
liams as Willys distributors tor 
the eastern half of Michigan was 
announced today by Francis H. 
Fenn, assistant to the president 
of Willys-Overland Motors, Inc. 


The new Willys distributors will 
operate under the name of Willys- 
Detroit, Inc., with a large display 
room at 4606 Cass avenue, Detroit. 
The display will be opened Satur- 
day, coincident with opening of 
the Detroit automobile show. 

Several dealer franchises have 
been awarded during the past two 


G. E, Clark G. R. Williams 


weeks, Clark said, and added his 
firm expects to further augment 
its dealer list. 


The 1937 Willys motor cars, 
which are standard in all dimen- 
sions and priced from $395 up at 
the Toledo factory, have already 
created interest here, Clark said, 
although the first public showing 
was not until opening of the New 
York show. 

Both Clark and Williams have 
been associated with the auto- 
mobile industry for 24 years. Mr. 
Clark was formerly branch man- 
ager of Willys-Overland, Inc., of 
Detroit and later branch mana- 
ger of the Hupmobile Michigan 
Sales Corp. Williams is a former 
Willys dealer of Pontiac, Mich., 
and more recently was a Nash 
distributor in Detroit. 





‘Additional Who’s Who 


Received too late to classify in Sept. 


ENDICOTT FORGING & MFG. 
Endicott, N. Y.—! E. 42nd st., New York 
City—James B. Armstrong, dist. sales mgr. 

FITZGERALD MFG. CO., Torrington, Conn.— 
Empire—H. M. Everett, N. Y. rep 

HARRISON RADIATOR CORP., Washburn and 
Walnut sts., Lockport, N. Y.-—Waldorf- 
Astoria—F. M. Hardiman, pres.; D. B 
Whitney, vice-pres.; L. J. Schneider, sales 
mgr.; C. P. Hart, asst. sales mgr.; L. P. 
Saunders, chief engr. research engrg.; J. R. 
Holmes, chief engr. product engrg 

JAEGER WATCH CO., Ine., 304 E. 
New York. E. L. Vail, gen. 
Berge, engr. Special display at 
45th st. 


co., Inc., 


45th st., 
mer.; Jo. 
304 &E. 


Inc., 148 Summit 


7 issue. 


st., Newark, N. J.—Empire—Tom Cannan, 
sales mgr.; G. J. Tintle, dist. mgr. 

MARTIN CUSTOM-MADE TIRES CORP., 645 
llth ave., New York City James Martin, 
pres.; M. Antkes, treas.; W. M. Gill, access. 
mer.; R. A. Clark, sales mar.; William 
Mayrick, M. Mendelsohn, H. Stutz, H. R. 
Cohn, Chas. Dougherty, A. Young, C. N. 
Hart, salesmen. 

PENINSULAR METALS CORP., 3165 Union 
Guardian bidg., Detroit, Mich.—Commodore— 
Claude Briggs, rep. 

WATERVLIET TOOL CO., Inc., 1039 Broad- 
way, Albany, N. Y.—Commodore—Wm. J. 
Kattrein, sales mgr.; T. Tem Eyck, asst. 
sales mgr. 





GRAHAM SIGNS N. 


Y. DISTRIBUTOR: Here are F. R. Valpey 


(left, seated), general salesmanager of Graham, and Samuel Tishman 
(seated, right), president of Kelly Motors, signing the papers that 
makes the latter firm New York metropolitan distributor for Graham 


cars. 
Paige. 


Standing behind Valpey is J. B. Graham, president of Graham- 
In the background are Tishman’s managers and star sales- 


men who visited the plant this week before the franchise was signed, 
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7 Pa a . 





1937 Models Have Longer 
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New Willys Returns to Standard Dimensions 


Wheelbase, Larger Bodies 


TOLEDO.— Back to standard 
tread, longer and wider bodies, 
the 1937 Willys is stepping out in 
full-grown proportions at the New 
York automobile show but re- 
mains the lowest priced full-sized 
car on the market. 

The new line consists of a five- 
passenger, four-door sedan and a 
coupe, standard and de luxe, with 
56-inch standard tread and an 
over-all length of 175% inches, 
longer than last year’s model by 
11% inches. Tires are 16x5.50. 

The 1937 models were designed 
by Amos Northup, whose crea- 
tions previously have been con- 
fined to higher priced cars. It 
has all-steel body and top, low 
center of gravity, safety glass 
throughout and fender headlights. 
As an added safety factor, the 
sedan models are confined to 
four-door construction to afford 
better emergency exits. 

No Angularity 


There is no trace of the angu- 
larity which marked former mod- 
els. Every portion of the exterior 
is a part of a series of blended 
curves. 

Flanked by wide fenders, into 
which new “eyeball” type head- 
lamps are molded, the new car’s 
rounded front offers no sugges- 
tion of a radiator. Rows of chro- 
mium- plated louvers, extending 
around the hood help to conceal 
the vents through which air flows 
to the radiator core and at the 
game time provide an adequate 
area for escape of engine heat, 
naking for a cool driver’s com- 
partment. 

Topmost point of the curved 
‘oof is five feet, five inches from 
che street line. The long, slanting 
rear deck gives an appearance of 
greater length to the car. It 
houses the spare wheel and tire 
and a luggage compartment. The 
luggage compartment in the rear 
of the sedan provides 13 cubic 
feet of space accessible through 
a door in the rear deck panel. 
In the coupe, 38 cubic feet of 
luggage space is provided. 

One-Piece Hood 


Disc wheels and large chro- 
mium hubs enhance the exterior. 
The one-piece hood is hinged at 
the rear, lifted from the front, 
offering easy access to all parts 
of the engine and battery. 

Headlight glare is minimized by 
a one-piece, slanting windshield. 
Safety glass in all door windows 
is of the same dimensions, mak- 
ing it interchangeable and sim- 
plifying replacement. 

The new models will be avail- 
able in six colors. Dulux synthetic 
enamel will be used on all ex- 
teriors. After its application, it 
is baked at a temperature of ap- 


(Continued on Page 38, Col. 1) 


Auto-Lite Goes 


Out For Spark 
Plug Business 


TOLEDO.—Frank A. Nealon, 
sales manager of Auto-Lite’s new 
merchandising division, is_ re- 
sponsible for a merchandising 
plan, now in full swing to assist 
jobbers and dealers in selling the 
Auto-Lite spark plug as replace- 
ment equipment. 

A trade publication advertising 
campaign begun in August was 
followed by a broadside of an- 
nouncement wall banners in col- 
ors, metal signs, window display 
material, spark plug charts, en- 
velope stuffers and window stick- 
ers. More elaborate pieces in- 
cluded a wall chart, a catalog in 
colors, and a merchandiser for 
counter display of the 15 types of 
plugs. 

Merchandising helps also in- 
clude spark plug sample case for 





General Motors 
Assets Increase 


To $284,000,000 





© 


publication this week, shows that | Bias 


DETROIT.—The report of the 
General Motors Corp., issued for 


on Sept. 30 cash, government and | 
other marketable 
amounted to $284,397,262. This | 
compares with $199,435,633 held at 
the end of 1935 and $219,802,942 on 
Sept. 30, 1935. Net working capital 
at the end of September this year 
amounted to $336,636,390, against 
$319,961,219 nine months earlier 
and $314,135,092 12 months before. 
Earned surplus increased to $371,- 
335,261 on Sept. 30 from $324,110,- 
083 a year before. 


Alfred P. Sloan jr., president in 
remarks accompanying the report, 
calls the attention of stockholders 
to the fact that “the new Federal 
tax law imposes penalties, through 
the form of increased taxes, when- 
ever earnings are not distributed 
as dividends.” 

“Since this penalty varies with 
the percentage of earnings re- 
tained in the business for the en- 
tire fiscal year,” he adds, “the cor- 
poration’s position as to such ex- 
tra taxes cannot be established 
until earnings for the full year 
can be more accurately estimated 
and dividends determined with 
relation to same, as well as to 
such conditions as may be perti- 
nent to the question.” 

On Sept. 12 the company paid 
an extra dividend of 75 cents a) 
share on common stock in addi- 
tion to the regular quarterly pay- 
ment of 50 cents. Total disburse- 
ments for the year to date amount 
to $3 a share. 

Net earnings for the third 
quarter of 1936 were $34,626,078, 
the same as previously published 
in the preliminary statement. Af- 
ter dividend requirements on the 
preferred stock, earnings equaled 
75 cents each on the average num- 
ber of common shares outstanding. 
In the September quarter last 
year net earnings were $30,753,088, 
or 66 cents a common share. 

For the first nine months of 
this year the corporation earned 
$175,198,624, or $3.92, which com- 
pared with net income of $114,- 
482,926, or $2.51 a share, in the 
nine months ended on Sept. 30, 
1935. 

Net earnings for the 12 months 
through September amounted to 
$227,942,208, or $5.10 a common 
share. 


Sets Economy Mark 


A Pontiac six won the economy 
championship in its price class in 
the annual Los Angeles to Yosemite 
Valley run with a record of 23.9 
miles per gallon. 





securities | FP & 


THE 1937 WILLYS is designed to meet present economic conditions, a car that will enable the Amer- 
ican public in the lower earnings bracket to enjoy a good loo'x'ng car priced to suit their income. 


DETROIT.—Production and sale 
of Packard cars are far in excess 
of all previous records for the 
company’s history. September 
shipment of cars and deliveries to 
customers established a new all- 
time record and this record in 
turn was exceeded by shipments 
and deliveries for October, M. M. 
Gilman, vice-president and gen- 
eral manager, says. 

Despite the high rate of factory 
production, unfilled orders are in- 
creasing in number, Gilman as- 
serts. Packard is now spending 
$2,000,000 for manufacturing fa- 
cilities which will make possible 
a substantial increase in produc- 
tion. This is in addition to the 
$5,120,000 previously laid out for 
the company’s 1937 program. 

Shipment of cars for October 
was 11,036 and deliveries 9,911. 
In September shipments were 


| 10,161 and deliveries were 8,334. 


These figures compare with Sep- 
tember shipments of 3,691 in 1935 
and October, 1935, shipments of 
7,039. September deliveries last 
year were 3,043 and October, 1935, 
deliveries were 5,973. The high- 
est previous record of monthly 
shipments in the company’s his- 
tory was established in April, 
1936, with 7,826. May, 1936, had 
stood as the highest previous rec- 
ord month in delivery of cars to 
customers with 7,214. Last month’s 
shipments were more than double 


| those for October, 1929. 


“While we have to date shipped 
more than 22,000 of our 1937 
cars,” said Gilman, “the unfilled 
orders from our distributors and 


| dealers now on our books total 


more than 16,000. This figure has 








‘Packard Sales Set New 
High in Company’s Record| * 


been growing steadily since the 
first announcement of our new 
ears, despite our efforts to in- 
crease production. The _ stocks 
of cars actually in the hands of 
our sales outlets in display stocks 
and process of delivery total only 
6,500, less than half the number 
normally required. 

“At present several departments 
of our factories are working on a 
24-hour schedule, six days a week. 
Other departments with higher 
productive capacity are held to a 
single day shift of eight hours 
because of these first mentioned 
departments. 

“Export demand also has been 
heavy and is growing. During 
September and October our ex- 
port company shipped 1,200 cars. 
This compares with 399 cars 
shipped in the corresponding 
months a year ago. Despite the 
heavy shipments of the last two 
months we now still have 1,400 
unfilled export orders, or more 
than twice what our shipments 
have been since the announce- 
ment of our new cars.” 

Packard is now employing 11,500 
at its factories, or nearly double 
the employment as of Jan. 1, 1935, 
and considerably more than 
double the average employment 
for all 1934. Many additional 
thousands of Packard employes 
have been added in the sales and 
service field through a big ex- 
pansion program of the distrib- 
utor and dealer organization. 

Packard announced in the first 
part of September that it expected 
to build and sell 133,000 cars dur- 
ing the 12 months beginning 


THE 1937 WILLYS COUPE.—Available in standard and de luxe models has the flowing lines of the 
sedan model, and has a spacious rear compartment that provides 38 cubic feet of space for luggage. This 
jobbers and a salesman’s manual.| model, like the sedan model has a standard 56-inch t:ead and a seat that is 50-inches wide. 


Ten Months’ Car 
ales Estimate 
Set at 2,780,633 


DETROIT.—Under the stimulus 
of production on 1937 models, fac- 
tory shipments by members of 
the Automobile Manufacturers’ 
Assn. during October jumped 262 
per cent above the preceding 
month, the preliminary report re- 
leased today by the association 
disclosed. 


October factory sales for the 
group amounted to 215,554 cars 
and trucks. This was also 4 per cent 
above the corresponding period 
last year and 128 per cent above 
the five-year average for October. 


On the basis of this report, 
members of the association have 
shipped 2,780,633 units during the 
first 10 months of the current 
year—an increase of 24 per cent 
over the corresponding period last 
year and 76 per cent above the 
five-year average for the period. 

The report, which covers the 
operations of all major producers 
of motor vehicles in the United 
States except Ford, is summarized 
below: 

October, 1936 .... 
September, 1936 .. 59,476 
October, 1935 .... 206,612 
10 months, 1936. .2,780,633 
10 months, 1935 . .2,237,509 


215,554 


Special Exhibits at N. Y. 
General Motors... Waldorf-Astoria 
Ford-Lincoln 

Chrysler Salon ....Chrysler Bldg. 


Nash-Nash LaFayette Commodore 
Special Dealer Displays 


Automotive Service 
Group To Meet 


NEW YORK.—The Automotive 
Specialized Service Group, an 
outgrowth of the Automotive 
Electric Assn. of New York, will 
meet for luncheon during the 
automobile show on Nov. 13 at the 
Astor Hotel. 

Cc. C. Carlton, president of the 
Automotive and Equipment Manu- 
facturers’ Assn. and secretary of 
the Motor Wheel Corp. of Lan- 
sing, Michigan, will be the prin- 
cipal speaker at the luncheon. 

P. J. Durham of New York, is 
acting as chairman of this meet- 
ing, and it is expected the usual 
attendance of 500 will be exceeded 
this year, because of the improved 
activity in the automotive in- 
dustry. 


100 Per Cent American 
More than 88.6 per cent of all 
Pontiac plant workers are Ameri- 


The 11.4 per cent born 


can-born. 
lands are American 


in foreign 
citizens. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
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National Show and Progress 


@ (ONSIDERING the pace at which new car sales were 
continuing when 1936 production was ended, there 
can be little doubt that the industry would have enjoyed 
a good sales year in 1937 without model changes. Ever 
since the beginning, however, the public never has been 
disappointed nor let down through failure by the industry 
to incorporate from year to year the advances engineering 
has made possible. 

This year the industry carries that tradition on. Visit- 
ors at the New York shows will find cars that are at least 
one year ahead of the 1936 lines. There are new ideas in 
design, beauty, safety, economy, comfort, and ease of 
handling. Despite the fact that the industry this year 
might have saved itself millions of dollars spent for new 
tools, dies and equipment with which to turn out its 1937 
offerings—the show must go on and the public cannot be 
disappointed. 

We feel that this attitude on the part of the industry is 
the keystone in the bridge of public confidence which the 
industry holds and so well deserves. 


A Five Million Year 


THT a real battle for leadership in the lower price 
field in 1937 is definitely in the making is indicated by 
the estimates of Chevrolet and Ford. Ford has topped the 
Chevrolet projection of 1,200,000 units by a 100,000 higher 
bid, making his goal 1,300,000 units. This makes some in- 
teresting food for thought since during the past 10 years, 
including the first nine months of the current year, Chev- 
rolet has topped Ford seven years out of the 10, while in 
total sales in the 10 years Ford has exceeded Chevrolet 
6,304,729 to 6,139,976. These figures are based on new 
passenger car registrations in the United States only. 
With these two companies out to win new laurels in 1937 
other units of the industry, too, have set up ambitious 
schedules. Plymouth is out for 600,000; Dodge 500,000; 
Packard 165,000; Hudson 125,000; Olds 225,000; Pontiac 
200,000; Buick around 175,000; Studebaker well over 100,- 
000; Willys 70,000 and so on down the line. It looks as 
though 1937 will run substantially above the 5,000,000 
and possibly top the 5,621,000 set in 1929. 


NSS¥and NRA 


TV VIEW of the landslide of votes endorsing the admin- 
istration of President Roosevelt it would seem safe to 
conclude that some form of government umpiring in 
business, similar to the now defunct NRA, will be inaug- 
urated during the next year. Just how far such a measure 
may go, or to what extent it will seek to control used car 
operations, still remains to be seen. 

If a law similar to NRA should be placed upon the sta- 
tute books it will necessarily mean a change from mer- 
chandising methods that dealers slipped back into follow- 
ing the death of NRA. We would suggest Neighborhood 
Sales and Service as the new mode. 

After some two years trial many dealers are finding 
that this program is profitable under any rules. The 
neighborhood sales type of dealership can be erected with 
comparatively low cash outlay and offers advantages of 
increased customer contact, greater profit from all depart- 
ments and a generally lower overhead expense. 


"—a word in 


* oe 


sé 


By George M. Slocum 


New York. 

Radio broadcasting 
celebrated its 10th 
anniversary tonight. 
At least it was the 
evening on which the National 
Broadcasting Co. burned the 10 
candles. The lusty youngster this 
industry has become in a single 
decade was acclaimed by leaders 
in American life who attended the 
banquet held at the Waldorf- 
Astoria and broadcast to the na- 
tion for a two-hour period over 
the NBC Red and Blue networks 
from coast to coast. To most of 
us it seemed that National Broad- 
casting as we know it, is much 
older. Few of us can remember 
that it was only a decade ago 
when we were still toying with the 
tiny cat’s-whisker receiver and 
listening through a pair of ear 
phones to screeches and howls 
which were called “music on the 
air.” 


RADIO 
HAS 
BIRTHDAY 


* * * 


IN THIS automotive industry of 
ours we like to point to the fact 
that we have registered 23,000,000 
vehicles in this country but we 
have to remember that we are here 
for the 36th automobile show in 
New York and radio can match 
our accomplishments with a 10- 
year record which ought to put us 
in our proper places. Only the 
other night I was talking with 
Dick Richards who, to my knowl- 
edge, was the first man to see the 
tremendous possibilities of auto- 
mobile radios and the man who 
backed his good judgment with 
nearly a quarter of a million dol- 
lars. He told me how he had 
barn-stormed the country trying 
to persuade the industries’ lead- 
ers to equip their cars for radio; 
how he had pleaded with dealers 
to push sales, knowing that even 
with a set selling at $180 every 
installation was costing him $40 
more than the dealer paid him. 
It must be some satisfaction 
to Dick Richards to see more 
than 3,000,000 automobiles and 
trucks in this country equipped 
with radio. I thought of him to- 
night as many speakers referred 
to the importance of radio to 
automobile owners in this 
country. 

+ + 

RADIO HAS OFFERED, too, 
an advertising medium for the 
manufacturer of motor vehicles 
which has been used in every 
conceivable way to reach pros- 
pective buyers with announce- 
ments claiming superiority and 
with plain policy advertising of 
the good will variety. Unlike 
the manufacturers of foods and 
cosmetics, the automotive indus- 
try, except for special contests, 
has never been able to check the 
effect of radio advertising on car 
sales. But with Ford, Chrysler, 
General Motors, Studebaker, 
Packard, Nash and Hudson, all 
generous users of radio time and 
talent, it is apparent that both 
the manufacturer and his dealers, 
who in the end always decide 
where the motor car dollar is 
spent, are well convinced that 
radio has offered another me- 
dium of sales promotion and ad- 
vertising which cannot be dis- 
counted, because it pays its own 
way. 

* * oe 

NATURALLY, I was impressed 
during my recent drive of some 
2.200 miles in Germany and 
France with the superiority of 
radio broadcasting in this coun- 
try. In Europe, as you know, 
radio is a government monopoly 
and is financed by a direct tax on 
radio receiving sets. Sandwiched 
in between government propa- 
ganda is a series of so-called 
entertainment features which 
would do no credit to an ama- 
teur shortwave sending station 
in this country. Highly paid stars 
sponsored by competitive adver- 
tisers as in the U. S., are un- 
known. Just why anyone there 
should want a radio I could not 


Thirty-six Times in a Row 


Automobile Show Dates 


NOVEMBER 

7-14—Toronto. 
11-15—Omaha, Neb. 
11-18—New York. 
12-19—Philadelphia, Pa. 
13-19—Toledo. 
13-21—Glasgow, Scotland. 
14-18—Akron, O. 
14-18—Trenton, N. J. 
14-20—Columbus. 
14-21—Binghamton, N. Y. 
14-21—Boston. 
14-21—Buffalo. 
14-21—Chicago. 
14-21—Detroit. 
14-21—New Haven, Conn. 
14-21—Indianapolis, Ind. 
14-21—San Francisco. 
14-21—Washington, D. C. 
14-22—Los Angeles. 
15-21—Cincinnati. 
15-22—St. Louis. 
16-21—Denver. 
16-21—Des Moines, Ia. 
16-21—Grand Rapids, Mich. 
16-21—Elmira, N. Y. 
16-21—Ottawa, Can. 
16-21—Pittsburgh, Pa. 
16-21—Syracuse, N, Y. 
17-22—Youngstown, O. 
18-21—Kenosha, Wis. 


learn. An automobile equipped 
with a radio, like my Pontiac, 
was such a novelty that my chief 
concern was to warn garage at- 
tendants not to run down my 
battery experimenting during the 
nights. 
a * * 

OUR INDUSTRY probably 
owes more than we know to its 
little sister industry, whose tenth 
birthday we celebrated tonight. 
It was not an idle prophesy that 
David Sarnoff, National Broad- 
casting president, made tonight, 
when he predicted that long be- 
fore the little lady has reached 
her teens television will be as 
common as radio is today. The 
possibilities thus offered to show 
new models and demonstrate 
motor vehicle performance lI 
leave to your imagination. Happy 
birthday to you, Miss Radio!— 
G.M.S. 


18-21—Altoona, Pa. 
18-21—Atlantic City, N. J. 
19-25—Asbury Park, N. J. 
20-26—Lansing, Mich. 
21-28—Montreal. 
21-28—Cleveland. 
21-28—Brooklyn, N. Y. 
21-28—Jersey City, N. Jd. 
21-28—Minneapolis, Minn. 
21-28—Newark, N. J. 
21-28—Rochester, N. Y. 
21-29—Kansas City. 
22-29—Milwaukee. 
22-29—Portland, Ore. 
23-28—Meriden, Conn. 
26-28—Titusville, Pa. 
26-29—Sioux Falls, S. D. 
27-29—Cedar Rapids, Ia. 
28-Dec. 5—Baltimore. 
28-Dec. 5—Hartford, Conn. 
30-Dec. 5—Louisville, Ky. 
$0-Dec. 5—Springfield, Mass. 


DECEMBER 
1-5—Oneida, N. Y. 
2-4—-St. Petersburg, Fla. 
2-5—Utica, N. Y. 
2-6—Peoria, IL 
$-6—Brownsville, Tex. 
6-8—New Orleans. 

9-18—Chicago. ASI Show. 


In This Corner 


Helpful 


This letter is to acknowledge 
your letter, dated Dec. 6, 1935. 
Somehow or other it has been 
misplaced in my file, owing to ex- 
tensive alterations that we have 
had during the last six months. 


We, however, very much ap- 
preciate your kindness, in sending 
the definite printing matter, show- 
ing tabulations from the semi- 
annual review, etc., and if you are 
able to send any further news, 
it would be advantageous to Olds- 
mobile sales and I would very 
much appreciate same. — H. 
Hoopen, Halrick Motors, (PTY) 
Ltd., Durban, South Africa, 
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AN EYE TO THE 


FUTURE 
AN EAR TO THE 
GROUND 


GENERAL MOTORS 


PONTIAC 


The 1937 PONTIACS, now on display, represent the 


crowning achievement of a progressive, three-year program 


and lift Pontiac beauty nalbe, quali arte economy 


to a new high plane 


O- WEEK AGO, the Pontiac Motor Company presented America 
with a new low-priced six and a new low-priced eight, dis- 
tinguished alike for beauty, size, dependability, economy and value. 


There is nothing accidental about this fortunate and desirable 
combination of virtues. The presence of so many fine things in a 
single low-priced car culminates a definite three-year program, 
dedicated to raising the standards of the low-price field. 


Underlying this program was the firm conviction that American 
motorists would be quick to recognize, and immediate in their re- 
sponse to a genuine effort to bring within the low-price range the many 
advantages ordinarily associated only with the highest priced cars. 


Carrying out this idea required several things—one of the finest 
plants in the industry, a dealer organization fully representative of so 


fine a car, careful consultation of public desires at every step, and 
engineering skill of the highest order. 


All these requirements were met, and you can see the results in 
the 1937 Pontiacs now on display—automobiles which Pontiac 
proudly presents as America’s finest low-priced cars. 


From the splendid reception accorded these cars, it is evident 
that America heartily approves of them. But that is only one reason 
why General Motors presents this public tribute to Pontiac. 


What is even more gratifying is the courage and resourcefulness 
displayed by the Pontiac Motor Company in laying down a definite 
program, and following it so undeviatingly to a successful conclusion. 


It is for this, as much as for the remarkable value represented by 
the 1937 Pontiac, that General Motors salutes Pontiac today. 


Clift yp 


PRESIDENT, GENERAL MOTORS CORPORATION 


GENERAL MOTORS CORPORATION 
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anes Asti Adds Custom Models to 1937 Line 
Design and Engineering 


Changes are Incorporated 


BUFFALO. Prominent re- 
cently in the news of the automo- 
tive world, because of its entry 
into the potential $100,000,000 
tourist trailer market, Pierce-Ar- 
row’s new 1937 car program in- 
cludes the introduction of a new 
line of custom models in addition 
to its 1937 regular line of eights 
and twelves, all of which incor- 
porate design and engineering 
improvements and refinements. 

The new line includes a com- 
plete range of body styles in both 
eight-cylinder and 12-cylinder 
models. Prices range from $3,195 
for the eights and from $3,695 for 
the twelves. 

In the eight-cylinder group, 
model 1701, there are two wheel- 
bases, 139 inches and 144 inches. 
The eight-cylinder engines have 
a bore of 3% inches and a stroke 
of five inches, providing a dis- 
placement of 385 cubic inches, 
and 150 horsepower at 3,400 r.p.m. 
Compression ratio is 6.4 to 1. 


Offers Two 12s 


In addition to the eight-cylinder 
line, Pierce-Arrow offers two 
groups of 12-cylinder models. The 
first, model 1702, is available in 
both 139 and 144-inch wheelbases, 
while the larger, model 1703, is 
147 inches. Both are powered with 
a 12-cylinder V-type motor which 
develops 185 horsepower at 3,400 
r.p.m. The bore and stroke of 3% 
by four inches gives 462 cubic 
inches of piston displacement. 
The compression ratio is 6.4 to 1. 


Both the 12 and the eight-cy- 
linder motors have aluminum cy- 
linder heads and are four-point 
mounted on_ rubber _ biscuits _lo- 
cated symmetrically about the 
engine. Automatic hydraulic valve 
lifters, introduced by Pierce-Ar- 
row three years ago, have been 
retained in the new engines. 


In addition to the range of 
standard body styles offered in 
the new line, five new custom 
models have been announced for 
1937. On model 1701 and 1702 
chassis of 144-inch wheelbase a 
mew custom five-passenger sedan 
is being introduced. It has addi- 
tional tonneau room to give 
greater comfort in the interior 
and a longer wheelbase than the 
standard five-passenger sedan in 
the interest of an even more 
nearly perfect ride. 


Automatic Overdrive 


On models 1701 and 1702 chassis 
of 144-inch wheelbase, a new 
formal sedan with leather top and 
rear quarters and with extra 
seats in the tonneau is also being 
introduced. On model 1703 chassis 
of 147-inch wheelbase, a new town 
car with body by Pierce-Arrow 
is now available. A Brunn metro- 
politan town brougham is avail- 
able on models 1701. and 1702, 
chassis of 144-inch wheelbase. 


The outstanding mechanical 
feature of the new models is the 
automatic overdrive which cuts 
in between 40 and 45 miles an 
hour, and reduces the ratio of 
the engine’s speed from 4.58 to 1, 
to 3.29 to 1. 


It is combined with a free- 
wheeling transmission. 


The riding qualities of 1937 
models are said to surpass those 
of any previous job. Long spring 
suspensions, embracing from 73% 
per cent to 77% per cent of the 
total wheelbase of the car; Hou- 
daille shock absorbers engineered 
into the suspension with special 
stabilizers added; a new seating 
arrangement with the back seat 
well ahead of the rear axle; the 
construction of upholstering and 
cushions and other refinements 
add to comfort. 


A modern stream-lined version 
of Pierce-Arrow’s fender head- 
lamps, first used in 1914, is re- 
tained on the 1937 models. In ad- 
dition, there are two special lamps 





mounted between the fenders and 
radiator. 

The fender headlamps provide: 
first, parking lights; second, dowr 
beam or city driving lights; third, 
conventional “bright” or country 
driving lights. The two _ special 
lights provide: first, a driving 
light of searchlight intensity in 
conjunction with the bright beam 
of the fender lamps, and, second 
a special crossbeam passing light 
which cuts in with the “down” 
beam of the fender headlamps 
throwing a light on the right hand 
edge of the road out of the eyes 
of the driver of passing vehicles. 

Tell-tale Light 

A foot button control between 
clutch and brake pedals is pro- 
vided and a red and green tell- 
tale light on the dash shows 
whether the driving or passing 
beam is in use. 

Interiors are made roomy by 
reason of the low floor and a hy- 
poid gear differential. 

Built-in trunks are featured on 
all sedan models. Where fender 
wells are not used, the spare tire 
is mounted inside the body. 

A feature of the interiors of the 
new models is a seat construction 
which permits the circulation of 
air underneath the cushions. 


Wide doors permit entering the 
(Continued on Page 14, Col. 5) 


"37 Sieve desma 
Price Unchanged 


BUFFALO.—Prices on the 1937 
Pierce-Arrows remain unchanged 
from 1936, as follows: 


Series 1701—138-Inch W.B. 
Chassis 
5-Pass. 
5-Pass. Club Sedan 
4-Pass. 
4-Pass. 
5-Pass. 
5-Pass. 


Club ‘Berliner 
Formal Sedan 


7-Pass. Sedan 
7-Pass. Enc. Dr. Limousine. 3,650 
7-Pass. Brunn Metropolitan 
Town Brougham 
5-Pass. Conv. Sedan 
147-Inch W.B. 
9-Pass. Com. Sedan 
Series 1702—138-Inch W.B. 
Chassis 
5-Pass. 
5-Pass. 
4-Pass. 
4-Pass. 
5-Pass. 
5-Pass. 


7-Pass. Sedan 
7-Pass. Enc. Dr. Limousine. 4,150 
7-Pass. Brunn Metropolitan 
Town Brougham 
5-Pass. Conv. Sedan 
Series 1703—147-Inch W.B. 
Chassis 
7-Pass. Sedan 
7-Pass. Enc. Dr. Limousine. 4,995 


1937 PIERCE-ARROW convertible sedan, Model 1702. 
motor or the 12-cylinder, 185 h.p. motor. 











PFERCE-ARROW 1937 FIVE-PASSENGER cust»m sedan. 
available with either eight-cylinder or 12-cylinder motor. 


Auto Industry’s Optimism 
Well Founded, Roper Says 


the related industries prosper ac- 


WASHINGTON. — Secretary of 


Commerce Roper, at his weekly 
press conference here, in re- 
sponse to requests for comment 
on the present status and future 
outlook of the automobile indus- 
try, said: 


“With the opening of the auto- 
mobile show this season there is 
a striking contrast between con- 
ditions in the industry today and 
four years ago. Optimism is as 
well founded today as pessimism 
was then current. There is noth- 
ing on the industrial horizon at 
this time to disturb prospects for 
the remainder of this year and, 
as far as I can see, for 1937. 
There were produced and sold 
during the first nine months of 
this year .3,462,034 car and truck 
units. We are justified in believ- 
ing that as many as 1,150,000 units 
will be manufactured during the 
last quarter of this year and, if 
so, the total for the entire cal- 
endar year will amount to 4,612,- 
034 units, or slightly more than 
the production for 1928, which 
amounted to 4,601,041. The pro- 
duction this year is likely to ex- 
ceed that of 1935 by nearly a 
half-million units. 


“In this country, during the 
first eight months of the year, 
new passenger automobiles sold 
to owners were 25 per cent greater 
than in 1935, or 492,516 units. 
During the same period users 
purchased 87,738 more new trucks 
than in the like period of 1935, 
the percentage increase being 
24.7. Exports sales in general 
are satisfactory, but increases 
have been smaller than in the 
domestic market. 


“The importance of the auto- 
mobile manufacturing is shown 
by the fact that it ranks first as 
a consumer of steel, gasoline, 
lubricating oil, rubber, plate glass, 
nickel, lead, mohair and uphol- 
stery leather. From a_ broad 
economic viewpoint, the automo- 
bile business represents a cross- 
section of American industry. 
Many of our great industries are 
dependent in some degree upon 
automobile manufacturing. When 
the automotive industry prospers, 





cordingly. 

“Average employment in the 
industry for the first half of 1936 
was 465,000 compared with 221,000 
in the same period of 1933. Aver- 
age weekly payrolls during the 
first half of the year were $12,- 
600,000 compared with $4,200,000 
during the same six months of 
1933. These figures give concrete 
evidence of the widespread ad- 


vance which has been recorded in | 
this one great industry. Present | 


trends and conditions give every 
evidence that this progress will 
continue. 


“When an industry reaches the 
proportions of the automobile in- 
dustry, studies by the leaders are 
required of both domestic and 
foreign trade requirements for 
the future. Engineering guidance 


along these lines is as important | 


as engineering studies to make 
the cars more useful and more 
attractive. 


“IT would also stress the neces- | 
in- | 
creasing volume of cars, against | 
This | 


sity of safeguarding, with 
accidents on the highways. 
challenge must be met both in 
the interest of human life and 
property, as well as for the pro- 
tection of the automobile industry 
itself.” 


Trailers Draw ’Em 
In, Peoria Finds 

PEORIA.—After four years, 
camp and house trailers are an 
integral part of the annual auto- 
mobile show which will be staged 
in the Armory here, Dec. 2-6, by 
the Peoria Automotive Dealers’ 
Assn. 

Schelm Bros., pioneer manufac- 
turers of Schelbro trailers, are 
located here and are members of 
the association. Carl Schelm is 
president of the National Trailer 
Manufacturers’ Assn. 

Besides Schelbro, Covered 
Wagon and the Palace Coach have 
also contacted for space. 

Other years proved trailer ex- 
hibits among the most popular 
on the floor. 


Available with either eight-cylinder, 150 h.p. 
It is mounted on a 144-inch wheelbase chassis. 





It is a new addition to the line and 
_Wheelbase is 144 inches. 


| Signe Point To 
Profitable Year 


Says Chrysler 


DETROIT.—Walter P. Chrysler, 
chairman of the board of Chrysler 
|Corp., issued the following state- 
ment on the eve of the New York 
show: 

“I have never been more opti- 
mistic about the automobile in- 
| dustry than I am today. Design- 
| ing, manufacturing and selling is 
in the hands of capable men. 
| “Because the shortage of pas- 
| senger car and truck transporta- 





|tion accumulated during the de- 
| pression has not yet been replen- 
ished, because more people are 
| becoming dependent on individual 
| transportation, because continual 
improvement of highways opens 
new markets for automobiles and 
trucks, and because people gener- 





WALTER P. CHRYSLER, chair- 
man of the board of the Chrysler 
Corp., is caught by the candid 
camera as he presses the button 
which started the revolving show- 
room floor in his new Interna- 
tional Automobile Salon just 
opened in the Chrysler Bldg. 


ally have more money to spend, 
the market for cars and trucks 
should continue to make good 
business. 

“Manufacturers have foresight- 
edly prepared for this growing 
market by investing, during the 
first nine months of this year, 
more money than it has expended 
for similar purposes in a very 
long time. Many new plants have 
been built and equipped. Obsolete 
machinery has been replaced. 
Manufacturing methods and work- 
ing conditions have been improved. 

The automobile industry is ex- 
erting unusual efforts to make 
motoring as safe as possible and 
to educate people along safety 
lines. It is realized, I believe, that 
in some respects the future 
growth of the industry is bound 
up with continuous improvement 
in highway safety. 

“The automobile today offers a 
| livelihood for approximately two 
and one-half million men and 
women. It can continue to do 
this and it can gxpand its useful- 
ness.” 











@ The New Willys, with up 
to 35 miles per gallon, is so 
economical that it can actu- 
ally pay for itself within 
35,000 miles. The interiors 
are so cleverly designed that 
there is more-than-standard 
room on a standard-tread 
chassis. All-steel bodies—all- 
steel top—synchro-mesh trans- 
mission—in fact, all the im- 
portant features of other cars 
plus many exclusive advan- 
tages give Willys dealers a 
distinct edge on a brand-new 
low-price market. The car, the 
28-year background, and the 
unique new sales plan offer 
distributors and dealers the 
opportunity for which they 
have been waiting eleven years 
—truly the BRIGHTEST 
FUTURE in all Willys history. 
WIRE for details now. 

Willys-Overland Motors, Inc., 

Toledo, Ohio. 
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Bal see gas...toice the Smarinen 


the New 
$395 


for Standard Coupe 

at Factory, Toledo, 
Ohio. Other Models 
at higher prices. Ac- 
cessories extra. 


Willys 


SS 


( 


Four Custom 
Contribute 


DETROIT.—The Lincoln V- sf 
for 1937 was introduced to the 
public today at special showings 
in New York and other large 
cities. The models reveal new 
body lines, more comfortable in- 
teriors and a number of mechani- 
cal improvements. 

Headlamps are recessed in long- 
sweeping fenders. The curved 
rear deck emphasizes length and 
lower appearance of the car. The 
solid type windshield is V-shaped 
and rakes backward more sharply 
te reduce wind resistance. Door 
openings are extended to the run- 
ming boards. 

The instrument panel is of mod- 
ernistic design. Instruments are 
directly in front of the driver. 
Window mouldings are in one 
continuous piece with flush sur- 
faces and decorated with walnut 
and pewter inlays. 


Two Wheelbases 

Upholstery treatment is in plain 
panel style. Hassocks are used 
in place of foot rests. The rear 
deck luggage compartment has 
been enlarged. The extra tire 
will be carried in the compart- 
ment, unless otherwise specified. 

Wheelbases are 136 inches and 
145 inches, depending on body 
type. The engine is 150-horse- 
power, with cylinder banks in V 
formation. 

There are 21 body types, includ- 
ing custom designs by Brunn, 
Judkins, Willoughby and Le- 
Baron. Bodies by Lincoln include 
a five-passenger sedan, in. two- 
and three-window types; seven- 
Passenger sedan and seven-pas- 
senger limousine. Those by Le 
Baron are a two-passenger -eoupe, 
a convertible roadster and a con- 
vertible sedan. 

Brunn contributes a _ convert- 
ible victoria, cabriolet, brougham 
and touring cabriolet; Judkins a 
berline in two or three-window 
types and a sedan limousine; Wil- 
loughby a limousine, panel brou- 
gham, five-passenger victoria, 
sport sedan and seven-passenger 
touring. 

Hydraulic valve lifters in the 
engine automatically adjust them- 
gzgelves and do not require reset- 
ting. They insure more quiet en- 
gine operation. The camshaft is 
also redesigned. 


All Metal Roof 


Brake drums are of cast iron 
for longer wear and more efficient 
braking. Horns are located under 
the hood. Windshield wipers, 
which on most types pivot from 
the bottom, have a chain tandem 
@rive. The light dimming switch 
is placed on the floor for the 
driver's convenience. The head- 
famp switch is on the instrument 
panel. The steering wheel has 
three bright steel spokes. 

The roof is all metal and insu- 
fated from side panels. It is used 
asa radio an antenna. 


North Side Show 
Set For January 


CHICAGO.—The annual motor 
salon, for fourteen years a dis- 
play and sales event for north 
side dealers and some factory 
branches, will not be held at the 
game time as the auto show this 
year. It will be staged in January 
with every American made car 
represented. The Edgewater 
Beach Hotel will again be the 
scene. 

An attendance of 29,437 was 
clocked last year at the nine-day 
show. Manufacturers of two cars 
mot represented in the last ex- 
hibit have requested space. 


Motor Wheel Dividend 

LANSING.— Motor Wheel Corp. 
Board of Directors has announced 
an increase in the quarterly divi- 
dend rate from 25c to 40c, payable 
Dec. 10 to stockholders of record at 
elose of business Nov. 20. 
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1937 Lineoln V-12 is Moderately Streamlined 


1 Designers 


to Body Line 





Pondins Retail 
Men Hear Talks 
At Early Meet 


NEW YORK.—Nearly 300 Pon- 
tiac retail salesmen from the 
metropolitan area attended a 
breakfast today at the Park Cen- 
tral hotel as the culmination of a 
training course conducted ealier 
in the week by S. C. Bray, sales 
promotion manager of the com- 
pany, from Pontiac, Mich. C. P. 
Simpson, vice-president and gen- 
eral sales manager of Pontiac, 
and D. U. Bathrick, assistant 
sales manager in charge of the 
east spoke. The training program 
was in preparation for the open- 
ing of the show, the salesmen in 
attendance having been recruited 
from dealerships in this area and 
trained particularly to work on 
the Palace floor, the special Gen- 
eral Motors exhibit at Hotel Wal- 
dorf-Astoria, and in metropolitan 
salesrooms during the run of the 
national show. 


Firestone Raises 


Dividend to 50c 


AKRON, O. — Common stock 
shareholders of the Firestone Tire 
& Rubber Co. will receive a boost 
of 20 cents a share each quarter 
according to action of the direc- 
tors at their meeting here when 
they voted to increase the com- 
mon quarterly dividend from 30 
to 50 cents a share. About 1,800,000 
common shares are outstanding. 
H. S. Firestone, chairman of the 
board of directors, and his family 
are large holders of common stock. 
Firestone is said to be the holder 
of the largest acquisition of rub- 
ber stock in the industry. 

The dividend is payable Nov. 
20, 1936 to shareholders of record 
Nov. 15, 1936. 

This increase places the com- 
mon dividend on the basis of $2 
a year instead of $1.20 as formerly. 
Directors also declared the regu- 
lar quarterly dividend on 6 per 
cent cumulative preferred stock, 
Series A, amounting to $1.50 a 
share, payable Dec. 1, 1936 to 
stockholders of record Nov. 15, 
1936. 


L. M. ieee Is Made 


Inspection Dept. Head 
AKRON, O.—Leonard M. Free- 
man, manager of the B. F. Good- 
rich Co. general chemical labora- 
tories for the past five years, has 
been named manager of the com- 
pany’s raw materials inspection 
and development department, it is 
announced by T. G. Graham, vice- 
president. 

He is succeeded by Dr. Robert 
V. Yohe, who has been a member 
of the Goodrich technical staff 
since 1931. 


o--- _ 





LINCOLN FOR 1937 has been redesigned with reserved modernity, rather than garishness. Mechan- 
ical improvements have increased comfort, performance and safety. Shown here is the seven-passenger 


sedan. 


Parts-Equipment Exhibit | 
Hotel Empire 


Opens at 


NEW YORK.—The iii. 
parts and equipment exhibit, 
which opened today in the Hotel 
Empire and will run concurrently 
with the automobile show, in- 
cludes the following manufact- 
urers: 


Ahlberg Bearing Co., Chicago; All- 
tex Products Corp., 79 Madison Ave., 
N. Y.; Aluminum Industries, Inc., 
Cincinnati, O.; American Hammered 
Piston Ring, Baltimore, Md.; An- 
drew Parts Co., 49 Amsterdam Ave., 
N. Y.; Bellevue Mfg. Co., Bellevue, 
O.; Briefer Associates, New York, 
N. Y.; Eis Mfg. Co., Bronx, N. Y.; 
Fafnir Bearing Co., 
Conn.; Federal-Mogul Corp., De- 
troit; Fitzgerald Mfg. Co.,-Torring- 
ton, Conn.; Hastings Mfg. Co., Hast- 
ings, Mich.; Holland-Bird, 123 W. 
64th St., N. Y.; Hygrade Products, 
516 W. 34th St., N. Y.; Leonard 
Spark Plug Co., 148 Summit St., 
Newark, N. J.; Liberty Auto Acces- 
sories Co., Mt. Vernon, N. Y.; Lin- 
coln Metal Products, Newark; Mare- 
mont Automotive Products, Inc., Chi- 
cago; M. R. C. Bearing Co., James- 
town, N. Y.; Plomb Tool Co., Los 
Angeles, Calif.; Ramsey Accessories 
Mfg. Corp., St. Louis; Stant Mfg. 
Co., Connersville, Ind.; Supco Prod- 
ucts Corp., 123 W. 64th St., N. Y.; 
United Autoware Co., 123 W. 64th 
St., N. Y.; U. S. Metal Products 
Co., N. Y.; Walker Mfg. Co., Racine, 
Wis.; Watts-Wagner Corp., N. Y.; 
Joseph Weidenhoff Co., Inc., Chicago; 
Wilkening Mfg. Co., Philadelphia; 
Carlile & Doughty, Inc., Consho- 
hocken, Pa.; United Motor Service, 
N. Y.; Parker-Smith Mfg. Co., De- 
troit; Zenith Carburetor Co., Detroit. 


Hartford Meet Hears 


Plans of NADA For ’37 


HARTFORD, Conn.—Plans for 
1937 activities of the Nationa! 
Automobile Dealers’ Assn. were 
outlined to the executive board of 
the Connecticut Automotive 
Trades Assn. at a recent meeting 
here, by A. N. Benson, NADA 
general manager. He laid special 
stress on the Guide Book pro- 
gram. 

The 


board selected Tuesday, 


New Britain, | 








Dec. 8, as the date for the annual 
convention of the Connecticut 
group, to be held here. In view ot 
the attendance of nearly 400 at 
the association’s September meet- 
ing in Bristol, the December con- 
vention is expected to be the 
largest in history, according to 
president — M. Sloate. 


Safari Latest 
Trailer To Go 


Into Production 


PHILADELPHIA.—Latest entry 
in the house trailer field is the 
Safari Trailer Corp., which has 
opened general and sales offices 
in the Fuller Bldg., 10 South 18th 
St. 


The company was organized by 
Harold J. Vogler, a veteran in the 
automotive field, in association 
with Dwight S. Fuller, a housing 
expert. 


Vogler announced 
has begun on a line 
priced trailers, the 
price of which will 
necessary equipment 
sories. 

Vogler is president and treas- 
urer, Fuller secretary of the cor- 
poration. 


production 
of popular- 
advertised 
include all 
and acces- 





Hercules Corp. 
Issues License 


To Holland Co. 


CANTON, O.—Hercules Motors 
Corp. here has announced the 
completion of a new license agree- 
ment with N. V. Kromhout Mo- 
toren Fabriek of Amsterdam, Hol- 
land, one of the most prominent 
gasoline and diesel engine build- 
ers in the Netherlands. For the 
past two years the company has 
enjoyed the exclusive distribution 
of Hercules gasoline engines and 
power units in Holland and the 
Dutch possessions, as well as the 
right to build gasoline engines un- 
der Hercules designs. Now this 
company has acquired in addition 
the exclusive right to manufac- 
ture and distribute Hercules diesel 
engines in Holland under Her- 
cules patents. 

Jan Goeskoop of the Dutch com- 
pany recently spent several days 
with Hercules officials here, when 
the exclusive manufacturing and 
sales arrangements were closed. 


Fisk Boosts Pay 

CHICOPEE FALLS, Mass. — C. 
Edgar Maynard, factory manager 
of Fisk Rubber Corp. here, has an- 
nounced a wage increase which, to- 
gether with increases already 
granted since the first of the year, 
brings the total boost to about 11 
per cent. The combined increases 
will add to the payroll about $250,- 
000 a year. Wage earners now em- 
ployed in the Fisk plant total about 
2,000, a gain of more than 6500 
since Jan. 1 


General Motors Oct. Sales 
To Dealers Total 69,334 


DETROIT .—General Motors 


sales to dealers in the United 
States during October reached a 
total of 69,334 units, according to 
the monthly report released Mon- 
day. This figure compared with 
44,274 sales by dealers to con- 
sumers in the same period and 
ceflects the efforts of the various 


STYLED IN THE TRADITION of quiet dignity and unobtrusive luxury that has marked the Lincoln 
motor car from its early days, the Lincoln V-12 for 1937 reveals a major advance in body styling with 
richer and more comfortable interiors than ever before and several mechanical improvements. The Lin- 
coln Le Baron convertible sedan is shown above. 


units to replenish dealer stocks in 
advance of announcements. 

October marked the first month 
in many that sales to dealers ex- 
ceeded sales to consumers by 
dealers so that from an inventory 
standpoint the floors were well 
cleared of 1936 models and an 
ample supply of 1937 models for 
immediate delivery is available. 
Production lines, however, are 
still running behind current or- 
ders. 

Sales by General Motors to 
dealers in the United States dur- 
ing the first 10 months of 1936 
totaled 1,329,488 against sales by 
dealers to consumers totaling 1,- 
391,189. The difference between 
these figures in favor of the sales 
to consumers indicates that any 
carry-over stocks from 1935 were 
liquidated. 

Total sales by General Motors 
to dealers in the United States 
and Canada, plus overseas ship- 
ments during October amounted 


to 90,764 bringing the total for 


the first 10 months to 1,606,856. 
These figures in all cases include 
passenger cars and trucks made 
by the various divisions of the 
corporation. 
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Tene are 30 districts in New York City 
where 65% of the families own their own homes 
...and 70% of the families read The News! 


These families are your best new car prospects, 


make The News your best medium! 


THESNEWS 


NEW YORK’S PICTURE NEWSPAPER 
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Highway I Deaths Fall Off as Mileage Increases 


First Year 


With No Fatality Gain 


By PAUL G. HOFFMAN 
Chairman, Safety-Traffic Committee, 
Automobile Manufacturers Association 


NEW YORK.—As 1936 passes 
into automotive history, it be- 
comes increasingly apparent that 
this will be the first year since 
the advent of the motor car that 
highway fatalities have not in- 
creased under the pressure of 
growing car mileage. Estimates 
indicate this year’s car mileage 
will be at least 20,000,000,000 miles 
in excess of the total for 1935. 
Total highway fatalities, up to the 
present, have been running some- 
what less than those of the previ- 
ous year. The customary fall rise 
in the curve, it is anticipated, will 
bring the 1936 total to a level 
with 1935. 

Having added 20,000,000,000 
safer car miles to the national 
record is but one of a number of 
encouraging aspects on the high- 
way situation in the United States. 
The automotive industry, in its 
participation in this vast national 
movement, is particularly encour- 
aged by the fact that effective 
principles have been developed 
through which to carry on the 
long-term program that promises 
definite relief from this vital 
problem. 


Encouraging Factor 


One of the most encouraging 
factors in the situation is the ex- 
istence of an aroused and grow- 
ing organized public opinion sup- 
porting constructive accident- 
prevention work. Some 30 states 
and 150 communities now have 
permanent and effective safety 
organizations. 

Since 1922, when the national 
child-education movement began, 
the accident fatality rate in the 
five-14 age group has been re- 
duced 21 per cent. If all age 
groups had enjoyed the same 
progress the national death total 
for 1935 would have been 14,000 
instead of 37,000. 

To put it another way, and as 
illustrative of the effectiveness ot 
organized preventive effort; had 
the same death rate held for the 
entire country as obtained among 
the winning cities in the National 
Safety Council inter-city safety 
contest, fatalities in 1935 would 


have totaled but 11,000 instead of 
37,000. 

Recent development in traffie 
engineering and control and en- 
forcement through specialized 
training has produced highly en- 
couraging results. This new force 
behind the accident-prevention 
movement will make future ef- 
forts increasingly effective. 


No Single Answer 


There is no single answer to 
the problem of highway accidents. 
Highway mishaps, whether seri- 
ous or trivial, spring from cir- 
cumstances that do not lend 
themselves to relief through any 
single panacea. Wherever they 
have been applied, so-called cure- 
alls have failed miserably. 


Immediately involved in the sit- 
uation as pedestrians are, the 
127,000,000 people in the United 
States. Drivers, or potential 
drivers number approximately 
40,000,000. 

The daily operation of 26,000,000 
motor vehicles is conducted over 
more than 3,000,000 miles of open 
highway of varying degrees of 
improvement, and 260,000 miles of 
city streets. Thus, the driver, the 
car, the pedestrian and the road 
are the four basic factors. The 
maladjustment of those factors 
creates the highway accident 
problem. 

There are six fundamental 
principles, through which the 
problem may be attacked. They 
are: education, enforcement, en- 
gineering, training, research and 
legislation. The great national 
movement for accident prevention 
is predicated upon those prin- 
ciples. 

Long-Range Task 

Removal of sources of conges- 
tion and accidents must be ef- 
fected by providing adequate 
facilities for the free movement 
of vehicular and pedestrian travel. 
This is admittedly a long-range 
task. The education of a now 
generation of drivers and pe- 
destrians is something that can- 
not be done overnight. Specially 
trained personnel in the engineer- 
ing job of regulating and con- 


Tougher, 

more enduring 
because of 
forged steel 


NEW DEPARTURE 


Nothing Rolls 
like a Ball 


No Other Form 
so Strong 


BALL BEARINGS 


PEDIGREED MATERIALS 
CREATIVE ENGINEERING 


PRECISION MANUFACTURING 


THESE SEVEN MEN have been added to the Studebaker truck factory sales staff. Left to right, 
they are: N. K. Campbell, Frank M. Sorley, Roy E. Lowe, L. C. White, J. K. Reed, W. K. Armstrong 
and Lloyd J. Crotteau. Story on page 18. 


trolling traffic, must be provided, 
and this also takes time. 

With the accelerated national 
accident-prevention movement 
under way less than a year, the 
full effect of our effort cannot be 
felt at this early date. It can 
merely be said that by adding 
20,000,000,000 safe car miles to 
high totals of the previous year, 
we are assured that we are on the 
right track, that our principles 
are sound and that satisfactory 
ultimate results are promised. 


Industry United 


Early this year the united auto- 
motive industry banded together 
to throw their weight behind the 
work of effective accident-preven- 
tion programs. 

Primary responsibility for 
safety on the streets and high- 
ways rests with those public of- 
ficials charged with the construc- 
tion and maintenance of roads 
and streets and control over their 
use. Equal responsibility rests 
upon individuals, civic and busi- 
ness organizations, to give the 
utmost support to the efforts of 
public officials. 

The automotive industry pledged 
its support to the national, state 
and local officials and has put 
concrete effort into its support. 
The industry extended grants of 
money to 11 national organiza- 
tions to finance expansions of 
their highway safety programs 
to make more effective the tasks 
the public officials have set out 
to perform. 


Proved Effective 


Each of the national organiza- 
tions whose expanded efforts were 
underwritten by the industry, has 
proved the effectiveness of its 
policies and activities over long 
terms of years. 

Our industry has _ identified 
itself with all of the known ex- 
perience and available effective 
talent that can be brought to bear 
upon the subject of making the 
highways more efficient, their use 
less encumbered by congestion 
and accidents and the recrea- 
tional aspects of motoring as- 
suming the important position 
they deserve. 


Vancouver Test 
Reveals Faulty 
Lights Common 


VANCOUVER, B. C. — Police 
made 1,565 tests of automobile 
headlights between Sept. 9 and 
Oct. 21 and discovered that 869, 
or 52% per cent, were defective 
or failed to pass tests. Owners of 
the cars with defective lights were 
ordered to have adjustments made 
and report for further tests. 

In 99 cases tail lights were 
found defective, and 111 drivers 
failed to produce licenses to drive 
when requested to do so. As a 
result of the inspections, sum- 
monses were issued to 70 drivers 
for violations of the Motor Act. 
| Tests will be continued. 


Radio Stations to 
Help Safety Drive 


WASHINGTON. — More than 
250 radio stations have scheduled 
a series of three broadcasts de- 
voted to “building safety into the 
American highway system” in 
co-operation with the American 
Road Builders’ Assn., it was an- 
nounced here this week. 

These radio programs, plus the 
campaigns conducted by hundreds 
of newspapers in the interest of 
safety, will compose the strongest 
attack yet made upon the high- 
way accident menace, it is as- 
serted. 

Sixty of the stations started the 
highway safety broadcasts last 
week, and scores of others will 
present the first of the series dur- 
ing the coming week. All 250 sta- 
tions will have presented the first 
of the broadcasts by Nov. 10. The 


Stop Diversion 
Of Gas Levies, 
Nebraskans Ask 


LINCOLN, Neb.—Establishment 
of a state highway commission 
and a state highway patrol, along 
with an amendment to the state 
constitution to restrict use of 
gasoline tax funds to construc- 
tion and maintenance of high- 
ways, were the chief points of 
resolutions adopted at the annual 
convention of the Nebraska Good 
Roads Assn. 

Resolutions also urged adoption 
of a ton-mile tax on trucks, and 
favored the federal survey of 
roads now under way as a basis 
of future highway programs. 

George M. Johnson, of Beatrice, 
was elected president, succeeding 
Arthur Bowring of Merriam. 
Other officers chosen include W. 
B. Cheek of Omaha, vice-presi- 
dent; Harry S. Byrne of Omaha, 
secretary, and Mark T. Caster of 
Lincoln, treasurer. 


State Engineer A. C. Tilley 
told the convention 30 per cent 
of the Nebraska highway depari- 
ment’s 1936 program, involving 
$13,132,000 of state and federal 
funds, is complete. Sixty-six per 
cent of the projects are under 
construction or under contract. 
Next year, he said, Nebraska can 
expect at least $6,550,000 of state 
and federal funds available for 
road construction. 

A three-point program for the 
association was presented by 
Bowring: (1) A nonpartisan high- 
way commission to carry on a five 
or 10-year road program. (2) Ef- 
forts toward building more farm- 
to-market highways under the 
counties’ share of the gasoline tax. 
(3) A complete study of alcohol 
blending. 


program calls for completion of 
the series before Jan. 11. 


The objective of the campaign 
is to advance the cause of “built- 
in” safety on roads and streets. 
Highway engineers, it is stated, 
have demonstrated that it is eco- 
nomically feasible to build a safe 
road, just as automotive engineers 
have proved that safety can be 
built into motor vehicles. 

Much new data on the causes 
of highway accidents is being 
collected in connection with the 
campaign for the elimination of 
hazards on all types of roads. This 
information will be presented at 
the New Orleans convention of 
the American Road _ Builders’ 
Assn. in January, thereby en- 
abling highway engineers and 
others concerned with safety to 
obtain the latest statistics on ac- 
cidents and methods through 
which they may be prevented. 


MATA Will Get 
Exhibit Ideas 
From New York 


MONTREAL.—A delegation 
from the Montreal Automobile 
Trade Assn., Ltd, headed by 
Adelstan Levesque, general man- 
ager of the Montreal motor show, 
left Montreal this week for To- 
ronto and New York to attend 
the opening of the motor shows in 
these cities. 


Part of the delegation will go to 
Toronto to visit the national ex- 
hibition there. They will leave in 
time for the opening of the motor 
show in the Grand Central Pal- 
ace, Nov. 11. . 

The visit to Toronto and New 
York of the organizers of the 
Montreal motor show is to make 
arrangements to bring to this city 
all the special models and the 
most interesting exhibits shown 
at these automobile expositions. 
As the Montreal motor show 
opening is on Nov. 21, in the Sun 
Life Bldg., there will be ample 
time to bring all the features of 
the other shows here. 


Recessed Panel 
Protects Drivers 


DETROIT. — The instrument 
panel of all models of the new 
Dodge is recessed to add to the 
security of front seat occupants. 

Switch buttons, control knobs, 
even the crank by which the 
windshield is opened or closed, 
are flush with the entire panel. 
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Se aiiies Play Big Part in Choice of the New Car 


Her Decision Influenced 


Comfort, Style 


By A. VANDERZEE 
General Sales Manager, Dodge Division, Chrysler Corp. 


DETROIT.—One who has at- 
tended automobile shows for 
many years and has had fair 
chances to ana- 
lyze the mass 
interest of great 
crowds of visit- 
ors, is bound to 
be impressed by 
the alertness 
with which the 
American wo- 
man follows au- 
tomobile de- 
velopment and 
ie becomes a con- 
A. vanDerZee trolling factor 

in the purchase 
of the family car. 

This is of relatively recent 
origin and was brought about 
chiefly, I think, when the motor 
car was improved to where its 
operation no longer called for 
physical stamina. The abolition 
of the starting crank marked the 
emancipation of woman from the 
back seat. 


One of the things that give 
woman a voice in the choice of 


the new model, is her intimate 
understanding of such matters as 
style, upholstering, seating com- 
fort, and colors. 


The invention of new lacquers 
and new finishing methods, en- 
abling buyers to choose their car 
colors almost with the freedom 
with which they might pick the 
colors of a suit, has done a good 
deal to arouse active automobile 
driving and buying interest in 
women. 

Women find satisfaction in 
switching from the present drab 
car to one in a new and attractive 
color combination. 

Another factor, which makes 
the new Dodge models of con- 
siderable interest to the woman 
motorist is represented by safety 
features that have been built into 
the interior of the 1937 line and 
appeal with special force to mo- 
torists traveling with children. 

In the front compartments, such 
details as switch buttons, control 
knobs and other projections, are 
recessed. The result is an instru- 
ment panel presenting an un- 


HEAT TRANSFER PRODUCTS 


AERONAUTICAL 
INDUSTRIAL 
AUTOMOTIVE 
MARINE 


RADIATORS 
HEAT EXCHANGERS 
THERMOSTATS 
CAR HEATERS 


WIDE, ROOMY INTERIORS mark the new 1937 Dodge models, 


Illustrated is the rear seat of the 


1937 four-door sedan, upholstered 


in mohair velvet finished in a custom-type self-trim. 


broken surface from which noth- 
ing protudes. 

Door handles, against which 
children might be thrown are 
rounded off, offering no points. 
The backs of the front seats are | 
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HARRISON RADIATOR CORPORATION - 
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LOCKPORT, N.Y. 


provided with a special “safety 


|roll,” incorporating a spong rub- 


ber padding protecting rear seat 
occupants from remotely possible 
injury. 

Many of the driving refinements 
and not a few of the safety 
features now accepted as stand- 
ard, were introduced through the 
good taste and insistence of 
woman, since she became the full- 
fledged driver. 


Customers Ask 
For Reliability 
And Economy 


NEW YORK. -- A marked in- 
crease in public approval of the 
streamline design in motor cars, 
was expressed during the past 
year in latest tabulations of the 
General Motors Customer Re- 
search questionnaires, mailed an- 
nually to over 1,000,000 motorists 
throughout the country who own 
all makes of cars. 


The percentage of car owners 
voicing approval of streamline 
design in 1936 was 90.4 per cent, 
as compared with 77 per cent a 
year ago. 

Customer Research has been 
developed and expanded by Gen- 
eral Motors during recent years 
in a nationwide effort to measure 
trends of public opinion on prod- 
uct styling or performance. Con- 
sistent with sound engineering 
practice General Motors accepts 
this verdict of public opinion as 
a guide for design, for they be- 
lieve that the consumer is the 
only one qualified to state what 
he wants in a motor car. 


Dependability and operating 
economy are the characteristics 
most desired in new 1937 cars, 
according to a consensus of ques- 
tionnaire answers received by 
General Motors. The eight other 
characteristics most in demand 
by motorists were voted to be: 
safety, comfort, appearance, ease 
of control, first cost, smoothness, 
pickup and speed. 


Other interesting points re- 
vealed in the customer survey 
were: 85.2 per cent want solid 
steel tops on their next cars; 86.7 
per cent voted for modern no- 
draft ventilation; 89.4 per cent 
favored stabilized front end con- 
struction; 71.8 per cent of all mo- 
torists expressed a desire for ra- 
dio equipment; 74.5 per cent fa- 
vored level floors—free from ob- 
structing “tunnels.” 


H als at Mets 


CANTON, O.—The Hercules Mo- 
tors Corp., which will exhibit its line 
of Hercules gasoline and diesel en- 
gines at the New York automobile 
show, will be represented at the show 
by the following officials: Charles 
Balough, John C. Keplinger, W. W. 
Cromley, . P. Weekes, 
Latta and William Lynch. 








Dent In New Car 


Dents His Roll 


DETROIT.—When dollars 
flowed in great streams in- 
to the hands of Osage In- 
dians of Oklahoma for oil 
royalties, one of the favorite 
and first articles purchased 
were cars. One chief, with 
all the members of the fam- 
ily, one day called at the 
store of the Packard dealer 
in Pawhuska. Pointing at 
a twin six he wanted to 
know how much. He was 
told $7,000 and immediately 
from a great roll of bills 
stripped off that amount. 
Exactly one hour later from 
a village 65 miles away the 
same chief called the dealer 
and told him to send out 
another car. The chief 
again peeled off $7,000 from 
the roll and explained the 
first car had gone into a 
ditch. It was found the 
only damage done was the 
breaking of one fender. 
However, the chief said he 
didn’t want the first car. 
He wanted the second and 
without another word drove 
away. 


Was 


tage Caused 


By Bad Plugs 


DETROIT.—Tests made with 
cars in the lower price group to 
determine the amount of gasoline 
waste caused by badly worn or 
dirty spark plugs, disclose that 
more than one gallon of gasoline 
out of every 10 is wasted. These 
tests, many of which were made 
under supervision of University 
of Michigan engineers, showed 
that an average of 18.68 miles per 
gallon is obtained with clean plugs 
as against 16.75 miles per gallon 
with dirty or badly worn spark 
plugs. 


The results of the tests follow: 


Clean Plugs Dirty Plugs 
Miles Miles 
Per Gal. Per Gal. 
21.1 
18.9 
17.6 
15.85 
10.3 


Av. Miles Per Gal.18.68 16.75 


Custom Line In 
°37 Pierce-Arrow; 
Price Unchanged 


(Continued from Page 8) 


rear of the 7-passenger models 
even though the auxiliary seats 
are occupied. 


The instrument panel has been 
completely redesigned with large 
dial instruments grouped directly 
in front of the driver. A panel for 
a radio is provided in the center 
and a package locker, fitted with 
a Yale lock, is found at the right. 
An electric clock is mounted in 
the locker door. 


Pierce-Arrow has standardized 
this year on Laidlaw fabrics for 
its upholstering. 


The chassis frame is composed 
of a box girder side members with 
tubular cross members and an 
X-brace. Vacuum power brakes 
have a reserve vacuum tank. The 
extra rugged bumpers with special 
types of mounting, custom-type 
body construction and other de- 
tails have a part in increasing 
safety. 

Other features of the new mod- 
els include windshield wipers 
pivoting from the bottom, single 
plate clutch for smoother opera- 
tion, fully adjustable front seats 


Ww.j|and large package compartments 


back of the front seats. 





TNE aM 
———— nom 
sapere ; 
en 
ea aA 2 Sle SE 
ete 


AUTO 
MOTIVE WED 
DAIL 
Y NEW: 
susueeesenaats > 
NESDAY, NOVEMB 
ER 1 
1, 193 
, 6 


pivisio® 
pxtow one 





AUTOMOTIVE DAILY NEWS, WEDNESDAY, NOVEMBER 11, 1936 


36 Foreign Sales of Cars to Exceed 500,000 


Trade Agreements Aid 
To U.S. Auto Exporting 


By GEORGE F. BAUER 
Manager Export Department, Automobile Manufacturers Assn. 


NEW YORK.—The growing re- 
moval of exchange, trade and war | 
uncertainties represent encourag- 
ing developments for the automo- 
bile export trade. Consequently, 
it has been possible, despite ad- 
verse conditions in a number of 
countries during the last year, 
to keep up the volume of over- 
seas sales with the result that 
they are expected to exceed 
500,000 units. 

The Union of South Africa, 
where about 250,000 units are 
used, continues to be an attrac- 
tive market for American mo- 
tor vehicles. Australia, while 
limiting automotive imports, is 
purchasing about 60,000 motor ve- 
hicles yearly from America. An 
appreciable volume of business is| 
also being shown in India and} 
Argentina. 

See Cars As Necessity 

Even countries under exchange 
handicaps appear to recognize 
the motor vehicle as a necessity 
and are providing the necessary | 
means for the payment of auto-| 
motive shipments. 

The past year may be viewed | 
from the export angle as one of | 
transition. From a 1932 low of 
180,000 American cars sold abroad, 
recovery has made it possible to 
bring this figure up to a level 
where it now exceeds the half- 
million mark. 

The fundamental that world 
trade consists of buying as well | 
as selling is being increasingly 
recognized, not only in the United 
States, but in countries every- 
where. The general foreign trade 
of all countries is consequently 
showing encouraging increases 
which are reflected in better do- 
mestic conditions for all people. | 

Another important development | 
is the tendency for nations to co- 
operate in the adjustment of their | 
exchange problems. The recent 
action of the United States in| 
co-operation with England and 
France may lead to a financial | 
foundation on which to build addi- | 
tional trade expansion. 


Treaties Boost Sales 
Substantial gains have been re- | 
corded in the sales of motor ve- 
hicles to those countries with 
which the United States has con- | 
cluded reciprocal trade agree- | 
ments. In 13 of 14 agreements | 
which have been made adjust-| 
ments have been given in foreign | 
tariffs advantageous to Ameri-| 
can shippers of motor vehicles 
and parts. 
During the first year of the 








Reo Executives 
Make Survey Of 
Foreign Market 


LANSING, Mich.—Don E. Bates, 
president of Reo Motor Car Co., 
and Elijah G. Poxson, salesman- 
ager, have returned from an ex- 
tensive trip abroad _ reviewing | 
business conditions and interview- 
ing Reo distributors from all 
parts of the world. 

Two weeks were spent in Paris 
during the automobile show, 
where meetings were held with | 
many of Reo’s European distrib- | 
utors and several from the near | 
east. The next two weeks were 
passed in England with distrib- | 
utors, among them Reg Lucas, | 
who flew from Johannesburg, | 
South Africa, for the occasion. 
Confidence was expressed for a/| 
material increase in sales of Reo| 
Speedwagons, trucks and buses. 

Poxson attributed this in part | 
to the more settled conditions on | 
the continent. Practically every 
European merchant is convinced 
war must be avoided at any cost, 
he said. | 





Cuban agreement, exports of pas- 
senger cars trebled, and exports 
of trucks more than doubled, over 
the corresponding period prior to 
the agreement. MReductions in 
the Belgian tariff rates on pas- 
senger cars aided in increasing 
shipments from 5,816 units dur- 
ing the 12-month period before 
the agreement to 15,192 units dur- 
ing a similar period immediately 
following the agreement, a gain 
of 161 per cent. 

Definite improvement has also 
been recorded in sales to other 
markets where trade pacts have 
been in force for any length of 
time. 





Canadian Sales 
Up; Highest On 


Pacific Coast 


VANCOUVER, B. C.—With a 
36 per cent gain in number and a 
39 per cent gain in value of new 
passenger automobiles sold 
British Columbia led Canada for 
the nine months ending Sept. 30, 
says a report by W. D. Euler, 
federal minister of trade 
commerce. 

The province also led Canada 
during September with gains of 


40 per cent in the number of new} 


cars sold and 43% per cent in 
value. 

From Jan. 
new cars were sold, 
$6,140,202, 
cars, valued at $4,408,244, 
same period, 1935. 


Last month, 251 cars were sold 


valued at 


in the 


and | 





1 to Sept. 30, 6,052) 


compared with 4,446! 








valued at $263,261, compared with 
179, having a value of $183,441, in 
September last year. 

New passenger car sales in 
Canada to Oct. 1 totaled 75,806, 
valued at $77,809,983, compared 
with 69,844, having a value of $69,- 
693,797, in the first nine months 
of 1936. 

The sharp increase in passen- 
ger car sales, registered in every 
province, more than _ counter- 
balanced a slight decline in truck 
and bus sales, the minister’s re/ 
port says. 


Total motor vehicle sales in 
Canada during September showed 
a 13 per cent gain, and for the 
nine months a 9.5 per cent gain. 


S. C. Gas Taxes Up 
COLUMBIA, S. C.—Gasoline tax 
collections during October amounted 
to $891,763, as compared with $730,- 
276 in. October, 1935, according to 
figures released by Chairman W. G. 
Query of the state tax commission. 


| themselves 





MEWA Counsels 
Membership On 
Effects of Bill 


CHICAGO.—-The Robinson-Pat- 
man price discrimination act has 
caused the Motor and Equipment 
Wholesalers’ Assn. to enlarge its 
scope along lines of enlightening 
jobbers on provisions of the law, 
B. W. Ruark, general manager, 
states. 

Ruark said the association is 
calling to the attention of job- 
bers the fact they must consider 
in the category of 
buyers as well as sellers, and must 
govern themselves accordingly un- 
der the law. He added the act is 
a protection to the jobber in his 
capacity of buyer if he exercises 
his prerogatives intelligently. 
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°37 Truck Sales for 10 Months Exceed all of 29 


Demand for Trucking Up 


With Business Increase 


By ARTHUR C. BUTLER 


Secretary Motor 


Truck Committee 


Automobile Manufacturers’ Assn. 


NEW YORK. — Retail sales of 
motor trucks for the first 10 
months of this year have already 
exceeded the entire 12-months’ 
period of 1929, the previous peak 
year for production and sales. 


The merchandising reports in- 
dicate sales of approximately 
575,000 motor trucks during the} 
past 10 months as compared with | 
the entire 1929 sales figure of 
527,057 units. Estimates are that 
680,000 vehicles will have been 
sold in the United States when 
the figures for this year are re- 
leased in January. This is 24 
per cent higher than 1935. 


Production and registrations are 


GREAT car: 


reflected in the sales. The esti- 
mate for 1936 production is 830,000 
units and it is expected that a 
total of 3,800,000 motor trucks, a 
new high, will be entered in the 
nation’s registration books this 
year. 

| Predicted Two Years Ago 

It was predicted two years ago 
by the manufacturers that demand 
for motor trucks would, propor- 
tionately, rise well in advance of 
the general return to better busi- 
ness. 

The replacement market has 
been long overdue. That now re- 
flects the sales of new units. Need 
for units to adequately move com- 


T 


modities in a more intense traf- 
fic movement has also been re- 
sponsible for the increased regi- 
strations. Heavy duty vehicles are 
more in demand for use in high- 
way and building construction 
projects. Railroads are increas- 
ing their use of tracks in provid- 
ing a full transportation service. 

It is reported that much is be- 
ing done by shippers in various 
industries to facilitate handling 
of their commodities by truck as 
well as by rail and water. This 
modernizing of shipping will bene- 
fit the consumer in low commod- 


ity prices brought about by the} 


shipper selecting economical 
transportation agencies. 

Regulation of trucks has been 
adopted haphazardly, due to ef- 
forts to curb their use, without 
regard to encouraging this to per- 
form its service as economically 
and flexibly as possible. 

A committee of our association 


recently appeared before the Mo-| 


redbleeded power of ETHYL 





tor Carrier division of the Inter- 
state Commerce Commission fav- 
oring the equipment requirements 
promulgated by the safety di- 
vision of the Interstate Commerce 
Commission motor carrier bureau. 
It is felt these regulations are 
sound, that they actually can be 
made to apply in practice to mo- 
tor truck operation, and that they 
will encourage the adoption of 
uniform safety regulations in all 
the states, so essential to ade- 
quate enforcement and to a free 
and unhampered flow of traffic 
over the highways in interstate 
commerce. 
File Applications 


More than 78,000 for-hire op- 
erators have filed applications 
with the commission for certifi- 
cates and permits to operate as 
common and contract carriers 
respectively. 

The rate problem has not yet 
been solved by passage of the act. 
In certain sections of the coun- 


There's not a car among 
the new 1937 beauties that 
isn’t a GREAT car when 
you fill its tank with Ethyl. 

NO car can be any better 
than the gasoline you feed it. 

We have perfectly selfish 
reasons for reminding you 
of these facts: (1) We want 
you to use Ethyl when you’re 
driving or demonstrating a 
car. (2) We want you to tell 
new car buyers to expect bet- 
ter performance when they 


use Ethyl. 


BUT— you, too, have per- 
fectly selfish reasons fordoing 
both of those things: (1) You 
get 100% performance from 
your demonstrator when you 
have Ethyl in the tank—and 
performance closes sales! 
(2) Your customers get that 
100% performance that 
makes them assistant sales- 
men for you when they wrap 
your car around the smooth, 
red-blooded power of Ethyl! 


aqual... oF 
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try, particularly in the midwest, 
competition has been so keen that 
rates of many operators have been 
forced down below the point 
where they give truckers a rea- 
sonable return. Rate bureaus rep- 
resenting the operators are study- 
ing this problem with a view to 
placing rates on a sound basis 
that will be low enough to attract 
shippers and at the same time 
high enough to assure truck op- 
erators fair profit. 


43 Truckers Are 
Made Members of 
ATA Committee 


WASHINGTON. — Forty-three 
truck operators in 39 states have 
been appointed members of the 
National Safety committee of the 
American Trucking Assns., Ted 
V. Rodgers, president, announced 
this week. 

Determined to make the promo- 
tion of safety one of the major 
activities of the national organi- 
zation in 1937, Rodgers, said: 


“IT consider this assignment one 
of the most important I can give. 
Safety is of paramount impor- 
tance to our industry. It is our 
greatest asset in public relations.” 


William J. Clark, of Horlacher 
Delivery Service, Philadelphia, 
was made chairman, and Paul E. 
Bellamy, Black Hills Transporta- 
tion Co., Rapid City, S. D., vice- 
chairman. The other members of 
the committee are: 


Robert Black, Eldorado, Ark.; J. 
P. Spaenhower, Stockton, Calif.; 
Marion F. Jones, Longmont, Colo.; 
Henry E. Howell, New Haven, 
Conn.; Lester B. Powell, Washing- 
ton, D. C.; LaVergne Blue, Jack- 
sonville, Fla.; E. L. Anderson, At- 
lanta, Ga.; Adrian Curtis, Boise, 
Idaho; E. P. MeNeil, Chicago, II1.; 
Walter Mullady, Chicago, IIL; 
Charles Riddle, Indianapolis, Ind.; 
Jack Morgan, Austin, Ind.; — * 
Burgmeier, Dubuque, Iowa; Merle 
S. Denny, Louisville, Ky.; W. H. 
Polders, New Orleans, La.; Guy F. 
Dunton, Portland, Me.; C. P. Reck- 
ner, Baltimore, Md.; F. I. Hardy, 
Boston, Mass.; John F. Ivory, De- 
troit, Mich.; J. E. Bejin, Detroit. 
Mich.; J. E. Murphy, Steller, Minn.; 
R. A. Anderson, St. Louis, Mo.; 
Owen Perry, Helena, Mont.; Melvin 
Bekins, Omaha, Nebr.; F. J. North, 
Reno, Nev.; J. F. Winchester, New 
York City; Joseph W. Glenn, Buf- 
falo, N. Y.; H. D. Horton, Charlotte, 
N. C.; H. E. Dixon, Grand Forks, 
N. D.; F. O. Terrill, Cincinnati, 
Ohio; Asa Caldwell, McAlister, 
Okla.; Percy F. Arnold, Providence, 
R. I.; A. G. Boone, Columbia, S. C.; 
Ray B. Gill, Memphis, Tenn.; C. H. 
McAlister, Big Springs, Tex.; Rex 
Sheppard, Salt Lake, Utah; T. T. 
Penrose, Burlington, Vt.; R. K. 
Carter, Richmond, Va.; Grover 
Eastes, Seattle, Wash.; Ted N. 
Moyers, Wheeling, W. Va.; Fred 
Leicht, Green Bay, Wis. 


Court Enjoins 
Enforcement Of 
New Truck Law 


SPARTANBURG, 8S. C. — An 
order filed in United States Dis- 
trict Court at Rock Hill by Judge 
J. Lyles Glenn, temporarily re- 
strains the South Carolina high- 
way department and public serv- 
ice commission from enforcing a 
state law regulating size and 
weight of trucks and trailers. 

The order will remain in effect 
pending a hearing before a three- 
judge federal court. 

“It is sufficient to say that 
shippers more than carriers 
would suffer irreparable injury 
if enforcement of this statute 
was not temporarily restrained,” 
Judge Glenn declared. Textile 
shippers asserted they would be 
unable to compete with competi- 
tors in North Carolina and other 
states if enforcement of the act, 
scheduled to begin Nov. 2, was 
carried out. 
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Accident Reports Place 
Blame on Roads, Drivers 


By C. H. BLISS 
Vice-President and Director of Sales, Nash Motors Co. 


KENOSHA, Wis. — Motoring|the growing tendency to place 
safety today is more than ever in| the blame for accidents on drivers 


the public eye. 
Safety surveys 
are being made 
by many inter- 
ested organiza- 
tions, magazines 
and newspapers 
have been full of 
the topic for 
months,and 
public interest is 
at a high level. 
Interesting 
among the de- 
velopments in 


C. H. Bliss 


and roads, rather than on the car 
itself. Tests have proved that 
modern cars are as safe as they 
can be made by the best engineer- 
ing brains. 
Many Suggestions 

Records compiled from every 
state in the union have revealed 
that structural faults can be 
blamed for only a small percent- 
age of accidents. Principal offend- 
ers are the driver and the roads. 

Throughout the country there 
is a growing inclination to form 
road programs which eliminate 


the last 12 months has been 'traffic hazards. Traffic engineers 


are suggesting two-way roads, 
divided by at least 10 feet in order 
to eliminate the dangers of traf- 
fic traveling in opposite directions. 

Elevated highways and by-pas- 
ses are offered as the solution to 
the problem of intersectional col- 
lisions. Wider shoulders and elimi- 
nation of ditches are given as 
means by which accidents of the 
“forced from the road” type can 
be lessened in number. 

Better grading on curves, im- 
provement in visibility of bad in- 
tersections by removing foliage or 
signboards and decreases in 
grades on steep hills are cited as 
methods whereby other accidents 
may be eliminated. 

In other words, the general 
tendency is to look to the road 
building program for decrease in 
traffic accidents, rather than to 
the car itself. 

This decision has been made by 


traffic engineers only after a 
careful study of the causes of ac- 
cidents. In this study they dis- 
covered that modern motor car 
manufacturers are keenly alive 
to the traffic problem. They have 
discovered that manufacturers 
have engineers who do nothing 
else but devise new safety fea- 
tures for the cars offered for sale. 


Lists Safety Features 

Hydraulic brakes, improved by 
the use of a new type of brake 
lining, easy handling steering ap- 
paratus, tested before installed on 
the cars, safety glass as standard 
equipment throughout on all Am- 
bassador models, defrosters which 
give excellent visibility in bad 
weather, a red light to indicate 
the position of the upper driving 
beams when approaching another 
car and a new ride stabilizer, are 
some of the safety features found 
in the 1937 Nashs and LaFayettes. 
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Mr. Thwing states why the Monitor is a Superior Advertising Medium 


kiug before the Association of National Advertisers at White Sulphur §S; rings, West 


S 
Virginias October 9, on 
E. Thwing, President of Walter 


“May I demonstrate what I mean by ‘In- 
fluence’ with a specific example? I don’t 
know of a better one than The Christian 
Science Monitor. I don’t happen to be a 
Christian Scientist and P’'m thinking of the 
Monitor simply as a daily newspaper and an 
advertising medium which has demon- 
strated the soundness of some of the prin- 
ciples we’ve been considering. 


“Most advertisers who have used the Mon- 
itor know that it is characterized especially 
by three qualities—first, reader confidence 
in the paper and its advertisers; second, 
reader responsiveness to the advertisers; 
third, the high credit quality of the orders 
it produces. 


“Right now I am primarily interested in 
what creates these qualities. And here I 
think is the answer to that. The Monitor is 


“The Complicated Business of Making Advertising Pay, 
- Thwing, Inc., New York Advertising agency, said: 


Walter 


published for its readers, not for its adver- 
tisers, and that very fact makes it a superior 
advertising medium. It demonstrates the 
principle that a policy of reader service 
automatically produces advertiser service. 
Monitor circulation has experienced a slow, 
steady growth without pressure of any kind. 
Its value per thousand is just as great as it 
was when its circulation was half as much. 


“Monitor discrimination in the acceptance 
of advertising is highly developed. Much 
is refused. Much is edited. Once more we 
have as a result reader confidence and re- 
sponsiveness. Monitor editorial policy in- 
forms, encourages, stimulates. That is why 
it makes potential customers for those of 
us who have worthwhile merchandise or 
service to offer—but the making of poten- 
tial customers is a by-product, and that is 
as it should be.” 


THE CHRISTIAN SCIENCE MONITOR 


Published by The Christian Science Publishing Society, Boston, Massachusetts 


NEW YORK DETROIT 


500 Fifth Avenue 


8-101 General Motors Building 


CHICAGO 


Other Branch Offices: St. Louis, Kansas City, San Francisco, Los Angeles, Seattle, Miami, 
London, Paris, Geneva 


A DAILY NEWSPAPER FOR ALL THE FAMILY 


333 North Michigan Avenue” 


Blackstone Studios 


Walter E. Thwing 


President, Walter E. Thwing, Inc. 


You are invited to 
SEND for a FREE 
BOOKLET con- 
taining the com- 
plete address of 
Mr. Thwing. 


The Christian Science Monitor 
Advertising Dept. AD 
One, Norway Street, Boston, Mass. 


Please send me a copy of Mr. Walter E. 
Thwing’s address, ‘“The Complicated Business 
of Making Advertising Pay.’’ 


Auto Makers Installing Many Safety Features 


Studebaker Has 
Seven New Men 
On Truck Staff 


(Picture on Page 12) 


SOUTH BEND.—Following an 
edueational course in both prod- 
uct and truck merchandising a 
staff of seven men has been added 
to the truck division of the 
Studebaker Corp. Two of these 
new regional truck representa- 
tives are assigned to the home of- 
fice here and the others are work- 
ing in eastern territories. 

The men are: Lloyd J. Crotteau, 
was a truck and passenger car 
dealer in Brunswick, N. J., for the 
past six years and has had eight 
years factory sales experience 
with Brockway. Crotteau will be 
located in Studebaker’s New York 
branch. 

Roy E. Lowe, who is assigned 
to the Philadelphia branch, has 
had 10 years experience with 
truck and passenger sales. He 
was formerly with Brockway, 
White and Packard. 

W. K. Armstrong has been ac- 
tive in truck and passenger sales 
and service throughout the east 
and in Canada since then. He is 
assigned to Studebaker’s Phila- 
delphia branch. 

Frank M. Sorley, whose head- 
quarter will be at the New York 
Studebaker branch, has been con- 
nected with the automobile busi- 
ness for 18 years—two years with 
Ford and 16 years with General 
Motors in various capacities. 

N. K. Campbell, assigned to the 
Pittsburgh branch, is a veteran 
in truck sales having been with 
Autocar for many years, specializ- 
ing in selling Studebaker trucks. 

L. C. White, added to the home 
office staff, entered the truck 
business 16 years ago in Chicago. 
Since then he has served Gerieral 
Motors Truck Co. in various ca- 
pacities. 

J. K. Reed, assigned to the home 
office, has had a long experience 
in the industry as retail sales- 
man and branch manager, and in 
recent years as a Ford dealer. 


Motor Vehicle 
Financing Up 


Over Sept., °35 


WASHINGTON. — Wholesale 
financing of motor vehicles for 
the first nine months of the pres- 
ent year, the U. S. Bureau of the 
Census report shows, totaled 
$1,309,242,244, which is to be com- 
pared with $1,033,444,099 for the 
same period of 1935. The Septem- 
ber total of $57,578,092, while re- 
vealing a large seasonal decline 
from the August figure of $129,- 
865,102, nevertheless represents an 
emphatic gain over September of 
last year, when wholesale financ- 
ing aggregated $41,318,194. 

The total number of cars in- 
volved during the first nine 
months this year was 3,368,624, 
against 2,399,683 in the corres- 
ponding period of last year. In 
fact the nine month’s total this 
year is larger than the aggregate 
set for the full year of 1935; 
namely, 3,125,537 units. 

Retail financing in September 
totaled $128,150,101, against $82,- 
148,583 last September. The nine 
months’ total of retail financing 
stands at $1,347,631,954, which is 
to be compared with $881,208,136 
for the same period of 1935, and 
with $1,158,435,029 for the entire 
year of 1935. 

Of the September retail financ- 
ing total of $128,150,101, $79,109,- 
712 was accounted for by new 
cars; $48,212,845 by used cars; 
and, unclassified, $827,544. 

The above figures are taken 
from the analysis by the Census 
Bureau of reports to it from 456 
identical reporting organizations. 
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CADILLAC 


SHOWS THE WORLD 


how to LEAD IN VALUE as well as in 


IL 


— 2 
ZI SS 


with a new 


995, 


ASALLE 


New V-8 engine, Cadillac-built—125 horsepower—new high ratio of 
power to weight—wheelbase increased to 124 inches—new “Unisteel” 
Bodies by Fisher with “Turret-Top”—longer, wider interiors—up- 
holstery formerly offered on cars costing $2,000 or more—improved 
Knee-Action Ride—more powerful hydraulic brakes—five body 


types. 
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*Prices list at Detroit, subject to change 
without notice. Special equipment extra. 
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THE BIGGEST PROFIT COMBINATION IN THE FINE CAR FIELD 


—where every sale means money in the bank! 


No claims are needed to “dress up” 
the Cadillac-La Salle franchise. Plain 
facts tell the story. 

The new V-8 La Salle at $995* is 
the price surprise of 1937. A big and 
profitable market is waiting for it. 
Sales in this price field jumped 
97 per cent in 1936 alone. 

No reduction whatsoever has been 
made in La Salle quality for the sake 
of price. It is the finest La Salle of all 
time. 


The new Cadillac Series 60 at 


$1445* is only a short step above 
La Salle in price. Here, also, Cadillac 
manufacturing efficiency has _ suc- 
ceeded in building a car of even greater 
value at a considerably lower price. 
The new Series 60 is Cadillac in quality 
as well as in name. 

These cars, combined with the new 
Cadillac Series 65 and the new Cadillac- 
Fleetwood V-8, V-12 and V-16, give 
Cadillac-La Salle dealers the biggest 
profit combination in the fine car field. 

And sales in this field are profitable. 


' The average new car gross profit made 


by Cadillac-La Salle dealers during 
1936 has been greater than the average 
price of the used cars traded in. Cadillac 
and La Salle sales mean money in the 
bank. During the first seven months 
of 1936, the net profits of Cadillac- 
La Salle dealers gained 28 per cent 
over the same period last year. 

Emphatically, 1937 presents a great 
opportunity to dealers associated with 
Cadillac—the leading manufacturer 
in the fine car field! 


CADILLAC MOTOR CAR COMPANY, DETROIT, MICHIGAN 
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‘YOU'LL GET AN EYEFUL 


THESE ADVERTISERS 
hire TIME to command 
the attention of more 


than 640,000 families 


PASSENGER CARS AND BODIES 


Buick 

Cadillac 

Chevrolet 

Chrysler 

Chrysler (Institutional ) 
Cord 

De Soto 

Dodge 

Edw. G. Budd Mfg. (Stee! Bodies ) 
Fisher Body 

Ford 

General Motors (Institutional ) 
Graham 

Hudson 

La Salle 

Lincoln-Zephyr 

Nash 

Oldsmobile 

Packard 

Pierce-Arrow 

Plymouth 

Pontiac 

Reo 

Studebaker 

Terraplane 

U. S. Steel (All-Steel Bodies ) 
Willys-Overland 


TRUCKS AND TRAILERS 


Aladdin Trailer Homes 
Chevrolet 

Covered Wagon 

Dodge 

Ford 

Fruehauf Trailer 

General Motors Trucks & Trailers 
International 

Mullins Red Cap Utility Trailer 
Palace Commercial Coach 
Pierce-Arrow Travelodge 

Reo 

Silver Dome Trailer 
Studebaker 

White 


General 
Goodrich 
Goodyear 
U.S. 


GASOLINE AND OILS, ETC. 
Ethyl 
Havoline Motor Oil 
Kendall Motor Oil 
Mobiloil 
Pennsylvania Grade Crude Oil 
Pennzoil 
Pyroil 
Quaker State (Motor Oil and Greases) 
Shell (Super-Shell and Golden Shell 
Motor Oil) 


BIGGEST AUTOMOTIVE ISSUE IN TIME's 


Sinclair (Gasoline and Lubricants ) 

Texaco (Fire-Chief Gasoline, Marfak 
Lubrication, New Texaco Motor Oil) 

Veedol Motor Oil 

Wolt’s Head Motor Oil 


ACCESSORIES, ETC. 


Allegheny Auto Steels 

Arvin Car Heater 

Belden Manufacturing Co. 

Chevrolet Accessories 

Crosley Auto Radio 

Delco-Remy 

Du Pont Duco Polish 

Edison Spark Plugs 

Eveready Prestone 

Fitzgerald Gaskets 

Franklin Automobile Service 

G. E. Mazda Auto Lamps 

Globe Batteries and “Full-Spark” Plugs 

Goodyear Batteries 

Grunow Automobile Radio 

HaDees Heaters 

Hercules Engines 

Hoof Governors 

Johns-Manville (Brake Linings & Auto 
Batteries ) 

L-O-F Safety Glass 

New Departure Ball Bearings 

Nicholson Files 

Perfect Oil Retainer 

Philco Automobile Radio 

Pines Winterfront 

Prest-O-Lite Battery 

Purolator 

Safetylight 

Sherwin-Williams (Kem Enamel) 

Sleet-Master Blade 

Texaco Touring Service 

Thermoid Brake Lining 

Tropic-Aire Heaters and Windshield 
Defrosters 

Twin Disc Clutch 

U. S. Auto Compass 

Weed American Tire Chains 

Willard Storage Batteries 


AUTOMOBILE FINANCE COMPANIES 


Commercial Credit Company 
Commercial Investment Trust Corp. 
General Motors Acceptance Corp. 


Other advertisers this week who have 
something special to say apropos the Auto 
Show include: 


Bank of New York & Trust Co. 

F. Eberstadt & Co. Inc. 

Liberty Mutual Insurance Company 

Morris Plan Bankers Association 

The Central Manufacturers’ Mutual 
Insurance Company 

Standard Accident Insurance Co. of 
Detroit 
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L AT THE AUTO SHOWS” 
ME rise nowepunene 


in 20 cities will carry 

a’ TIME advertisement 

this week to focus in- 

aj eve terest on the Auto Shows 


TOKY GRZEBYK- 


@.,. His pay: Q0¢ an hour. 


(Ste Business) 


Number 20 


CITY 
Akron 
Boston 
Chicago 
Cincinnati 
Columbus 
Denver 

Des Moines 
Detroit 
Grand Rapids 
Indianapolis 
Los Angeles 
New Haven 
Omaha 
New York 
New York 
Philadelphia 
Pittsburgh 
St. Louis 
San Francisco 
Toledo 


NEWSPAPER 
Beacon Journal 
Herald Traveler 
News 

Post 

Dispatch 

Post 


Register Tribune 


Free Press 

Press 

News 

Times 

Register 

World Herald 
Times 
World-Telegram 
Inquirer 

Press 

Globe Democrat 
News 

News- Bee 


CIRCULATION 
71,597 
311,954 
413,362 
166,913 
155,606 
157,455 
280,331 
234,707 
88,112 
151,207 
191,168 
63,165 
132,221 
481,457 
413,325 
277,994 
183,211 
213,878 
98,478 
62,470 


Washington, D.C. News 72,415 
4,220,211 


U.S. ADVERTISERS hire TIME to pub- 
lish their copy side by side with significant 
world news; to carry it into the homes of 
intelligent, well-informed people; to speed it 
on its errand with a welcome introduction 
by TIME. 


‘'s HISTORY...ON SALE NOVEMBER 13" 





the An Dimension 


-The News of Automotive Advertising 
By GERRY SCHURMAN 


Full Steam Ahead 


Advertising plans of the major automobile companies 
for the new model year call for what will probably be a 
new record for space and expenditures. 

Spurred on by 1936 sales, major companies are arrang- 
ing to boost their schedules considerably, relying mainly 
on newspapers, but going more strongly than ever before 
to other media including magazines, radio and billboards. 

CHEVROLET will run copy in about 6,800 newspapers. 


Supplementing this will be the® 


regular weekly Rubinoff program 
over a nationwide network and 
the transcribed Musical Moments 
program over more than 300 sta- 
tions three times a week. Some 
18,000 billboards will be used. 
More national magazines than 
ever before are on the schedule 
and farm papers will also rate 
heavy in the new year’s program. 
Campbell-Ewald is the agency. 


s * * 


PLYMOUTH has launched the 
biggest newspaper advertising 
program in its history. About 92 
per cent of all daily newspaper 
circulation in the country will be 
used to carry the story. The 
schedule includes 1,200 daily news- 
papers, having a circulation of 
more than 44,000,000. This will 
be backed up by campaigns in 
general magazines, business 
papers, the Major Bowes program 
and spot announcements over 80 
stations. Over a million Plym- 
outh owners will be on the fac- 
tory mailing list. The general 
magazine list will have a circula- 
tion of more than 9,000,000; 
monthly magazines will reach an- 
other 9,000,000, and business pub- 
lications, 440,000. Six million farm 
homes will be reached through 
national farm papers having a 
combined circulation of more 
than 7,000,000 and state and farm 
papers serving another 2,000,000 
readers. Copy will stress the “Big- 
gest Value in Plymouth History,’ 
and is being placed by J. Stirling 
Getchell. 


. +. * 
Newspapers—because they have 


WANTED 





proved to be the most flexible 
medium — will carry the major 
share of DODGE advertising in 
1937. In addition to Dodge par- 
ticipation in the Bowes program, 
spot radio will be used extensive- 
ly. Billboards, magazines and 
other media are on the schedule 
for big expenditures. Copy will 
stress economy. Ruthrauff & Ryan 
is the agency. ‘ 
~ * + 


PONTIAC’S 1937 advertis- 
ing budget has been considerably 
increased, the company reports, 
with the major share of the gain 
going to the newspapers. All 
forms of advertising will be used: 
weekly and monthly magazines; 
trade papers; outdoor, and for the 
first time in two years, a coast- 
to-coast radio program, featuring 
Kathryn Cravens’ “News Through 
a Woman’s Eyes,” already started. 
MacManus, John & Adams is 
placing the copy. 

Rd of + 

WILLYS will tell the story of 
its new car through national and 
trade magazines, newspapers, bill- 
boards, direct mail, and radio. 
Theme of the copy will be built 
around the surprise car of the 
year and half the gas, twice the 
smartness. Also featured will be 
“America’s Lowest Priced Full- 
Sized Car.” U. S. Advertising is 
the agency. 

* . + 

Six hundred newspapers with 
more than 35,000,000 circulation 
will be the base of DE SOTO 
advertising for the new year, an 


KATHRYN CRAVENS, Pontiac’s radio commentator on the “News 
Through a Woman’s Eyes” program, is shown here interviewing an- 
other famous radio commentator, Boake Carter. Carter apparently 


is enjoying his role as interviewee. 


increase of about 60 per cent over 
1936. The entire advertising budget 
has been. increased to schedule 
copy in large-circulation general 
magazines, business and trade 
publications, participation in the 
Bowes program and spot radio, 
Getchell reports. Copy will fea- 
ture a “Great New Car at a New 
Low Price.” 
* a * 

The largest advertising schedule 
in many years will continue a 
successful BUICK announcement 
campaign. Automobile show 
issues are supported by large 
teaser copy and display copy on 
the opening and during the run 
of the show. Extensive follow-up 
will be employed. The schedule 
is set for all show cities and is 
placed by Arthur Kudner. 


The company’s November sched- 
ule is featured by a considerable 
lineage increase over last year 
and will be one of its largest in 
point of newspaper coverage. 
After a tapering-off in December, 
January will begin a comprehen- 
sive campaign in key cities from 
coast to coast and in all dealer 
points. The campaign will hit a 


additional 
good district 
» managers... 


Business is good at Graham . . . New dealers, attracted by the liberality and 
high profit possibilities of the Graham franchise, are flocking into the Graham 
organization. Seasoned distributors, overwhelmed by the rush of business, 
are unable to give adequate attention to their affairs ...In this happy 
situation, Graham’s need for additional field representatives is great. Graham 
needs more good district managers, men of proven ability who can show a 


record of accomplishment . . 


. Graham dealers have long occupied a unique 


position in the automotive industry. Large, exclusive territories, rigidly 
protected against the evils of cross-selling; independent freedom, no forcing 
of cars for purely volume turnover, have made Graham franchises eagerly 
sought after . .. Graham dealers make more money on a smaller investment 
than any other group of car dealers in America... Opportunities for Graham 
field men are equally attractive. Graham policy treats its field men with 
equal liberality, gives them equal independence ... Send your inquiry to 
F. R. Valpey, General Sales Manager, Graham-Paige Motors Corporation, 
Detroit, for confidential details of Graham’s splendid proposition. 


peak in the spring and volume 
during that season will be Buick’s 
heaviest since 1929. 

Theme of the advertising will 
be based on the slogan, “It’s Buick 
Again,” with copy stressing new 
styling, greater acceleration and 
performance and structural fea- 
tures. Increased comfort will also 
get a big play. 

Backing up the newspaper cam- 
paign will be general and class 
magazines, trade papers and 
radio. 

* * ca 

Expanding its campaign for 
1937 on the newspaper, magazine 
and outdoor fronts, HUDSON con- 
tinues its “show window” adver- 
tising technique by picturing the 
1937 Hudsons and Terraplanes in 
the largest size possible in order 
to emphasize newness. 

In several of the national maga- 
zines; this means utilizatio#’ of 
center spread bleed pages, many 
in four-color. A new use of con- 
trasting blacks and whites will 
achieve a similar effect in news- 
paper reproduction. 

Hudson’s agency, Brooke, Smith 
& French, has developed separate 
campaigns for Hudson and for 
Terraplane, with a distinct theme 
for each car. Hudson’s theme cen- 
ters around its “3 Big Steps 
Ahead,” with copy focused sharp- 
ly on its “steps ahead” in driving 
and riding, style and room, and 
performance and endurance. 

TERRAPLANE is presented as 
“No. 1 Car of the Low Price 
Field” in size, power, endurance 
and new features. 

Considerable space is given in 
the 1937 advertising, both in news- 
papers and magazines, to selective 
automatic shift, an optional extra. 

Advertising on both cars sup- 
ports all statements with proof, 
either gained through compari- 
sons with competitive cars or 
through the series of 40 records, 
officially certified by the Ameri- 
can Automobile Assn. contest 
board, obtained with stock 1937 
models Hudson and Terraplanes 
on the Utah Salt Flats and on 
the Pacific Coast before their 
public announcement. 

“Opening gun” of the 1937 cam- 
paign was a newspaper adver- 


tisement covering results of the 
AAA tests on the Utah Salt Flats, 
released Oct. 25 in approximately 
100 key cities throughout the 
country. This advertisement ap- 
peared in full-page, 1,272-line and 
1,000-line size. 

This initial advertisement has 
been followed by announcement 
advertising concentrated on fea- 
tures in the cars themselves. 
Such announcement advertising 
began Nov. 1 in distributor cities 
and already has appeared in more 
than 1,000 dealer cities. Adding 
newspapers used in distributor 
cities, there is a total of more 
than 1,500 newspapers on list at 
present and more are being added 
daily as additional dealers put 
new cars on display. 

The major percentage of 1937 
advertising funds will be spent 
for newspaper advertising. The 
magazine campaigns were 
launched in the Nov. 7 and 21 
issues of the Saturday Evening 
Post and Collier’s with four-color 
bleed center spreads in each. Na- 
tional publications on the Hud- 
son schedule are the Saturday 
Evening Post, Collier’s, Time, Lit- 
erary Digest, Life, News Week, 
Better Homes and Gardens and 
New Yorker. Center spreads are 
being used in all these publica- 
tions, with color in the Post and 
Collier’s and gravure in Life. The 
Terraplane schedule in national 
magazines is made up of the same 
publications. In the women’s 
field, the Ladies’ Home Journal 
carries both the Hudson and Ter- 
raplane schedules. Farm publica- 
tions for Terraplane include Coun- 
try Gentleman, Country Home, 
Capper’s Farmer, Sccessful 
Farming and sectional farm 
papers. Outdoor advertising, in 
leading cities, is scheduled for 
both cars. 

od * 

STUDEBAKER’S 1937 program 
includes newspaper, magazine, 
radio, billboards and trade papers. 
Plans are not yet complete; copy 
theme and estimated circulation 
figures will be released later. It 
is understood, however, that the 
program will be greatly increased 
over last year. The popular Rich- 
ard Himber radio program will 
continue. Roche, Williams & 
Cunnyngham is the agency. 

* * ” 


The NASH advertising program 
for 1937 has started with the 
greatest introductory campaign in 
the company’s history. In news- 
papers alone, 50 per cent more 
space will be used than ever be- 
fore. In addition to the an- 
nouncement advertising, large size 
newspaper show copy will be 
used at all show cities and in a 
large list of additional papers. 
Spearhead of the Nash attack will 
be copy in leading magazines 
with color used in the principal 
media. A weekly radio program 
over CBS featuring Floyd Gib- 
bons and billboards round out the 
announcement campaign which 
will extend over a period of three 
months. Slogan for 1937 will be, 
“If You’re Out to Win, You Can’t 
Afford to Coast.” Sales promotion 
and dealer activities are using 
the phrase, “Now It’s Nash.” J. 
Walter Thompson has the ac- 
count. 

af +” * 

The PACKARD schedule will 

come in for a large increase using 


(Continued on Page 24, Col. 1) 


BALL. RYLLER AND THRUST 


NORMA-HOFFMANN BEARINGS Oem la CONN., U.S.A. 
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“Let's trade her in tomorrow! 


A FAMILIAR REMARK THAT 
MEANS MILLIONS OF DOLLARS 
TO THE SOCIAL REGISTER 
OF AMERICAN BUSINESS 


FE, ERY day the urge 


for a new car hits fever pitch in about 
10,000 homes. So tomorrow 10,000 
families will find the ‘‘cure’’ for this re- 
current American malady... and 10,000 
new cars will join the millions already 
on the road. 

By the time this message appears in 
print the nation’s automobile manufac- 
turers will have rolled up an estimated 
total of more than 2,900,000 passenger 
cars sold so far this year. 

This is a tremendous figure, and producers of 
refrigerators or food products, candy, clothing or 
cosmetics well may ask, “Impressive, but what 
has this to do with me?” 


An Impressive Truth 


The answer is simple and illuminating. It is a 
truth so impressive that no alert advertiser should 
overlook its significance! 

90.2 per cent of all domestic motor cars are pro- 
duced and sold by manufacturers who advertise 
in The American Weekly! 

And even more impressive —the seven manu- 
facturers who produce 86 per cent of the nation’s 
motor cars, spent 59 per cent of their magazine 
advertising dollars in three weekly magazines 


THE 


out. 
in the World 


Branch Offices: Patmorive Bipoc., Cuicaco 


Mowapwock Bipc., San Francisco 


. » Gewenat Morons Bivc., Derazoir . . 


during the first seven months of 1936. The Amer- 
ican Weekly was either one, two or three on each 
of these manufacturers’ advertising programs. 

And so it goes in other industries. For example, 
75.9 per cent of the nationally advertised tires 
are sold by manufacturers who advertise in The 
American Weekly! 65.9 per cent of the nationally 
advertised cigarettes! 70.2 per cent of the nation- 
ally advertised dentifrices! And from 57.9 to 
nearly 100 per cent of the nationally advertised 
food-drinks, gelatin desserts, electric refrigerators, 
bread flour, razor blades and coffee are sold by 
manufacturers and producers who advertise in 
The American Weekly! 


The Volume Market 


Recognizing this great fundamental —that the 
sale of millions of units demands concentration in 
the big volume market, these manufacturers (see 
Social Register of American Business at right) 
gear their merchandising plans to the terrific drive 
of consistent advertising in The American Weekly. 

Representing more than 5,500,000 families — 
this is the largest, most responsive audience in 
the world. It is largely concentrated in the geo- 
graphically small but rich trading areas where 
the people in one-fifth of all the counties buy four- 


fifths of all the goods sold at retail in the entire 


country 
Reaching one-fourth of all the English-publica- 
tion-reading families in America, The American 


Weekly dominates in the key cities of 10,000 
population and over which account for 70 per 
cent of all retail sales. 

In The American Weekly, men and women of 
all types are interested and entertained by the 
most fascinating and universal editorial appeal 
ever conceived. All are irresistibly drawn to the 
dynamic drama of life told in words and pictures 
by an editor who knows what interests people 
and why. 


Where this Magazine goes 


The American Weekly is the largest magazine in the 
world. It is distributed through the great Hearst Sunday 
newspapers. In 627 of America’s 995 towns and cities of 
10,000 population and over, The American Weekly concen- 
trates 67% of its circulation. 

In each of 174 cities, it reaches better than one out of 
every two families 

In 144 more cities, 40 to 50% of the families 

In an additional 144 cities, 30 to 40% 

In another 175 cities, 20 to 30% 

. and, in addition, more than 2,000,000 families in thou- 
sands of other communities, large and small, regularly buy 


and read The American Weekly. 


Ss Cock-A-Doodle-Doo! 


The November 15th issue of The American 
Weekly is the largest in volume of advertising 
cons ¢ and revenue of any issue in the history 

is publication—a tribute to the pur- 
yA. 4 power of its readers by the most 
important manufacturers in the United States. 


ERICAN 


= INWEEKLY 


“The National Magazine with Local Influence” 


Main Office: 959 Eighth Avenue, New York City 


§ Wintnror Square, Boston 


. Ancave Bioc., St. Louis 


Hanna Bripc., CLEVELAND 


Epison Bipc., Los Ancetes 


101 Marietta St., ATLANTA 


The SOCIAL REGISTER 


of 
AMERICAN BUSINESS 


A partial list of Important Advertisers in The American Weebly 
during 1934, 1935 and 1936 


Admiracion Laboratories, Inc. 
Affiliated Products 
Edna Wallace Hopper 
Neet 
American Can Co. 
American Chicle Co. 
American Kitchen Products Co. 
American Safety Razor Corp. 
American Tobacco Co. 
Half and Half Tobacco 
Lucky Strike Cigarettes 
Armour and Company 
Armstrong Cork Products Co. 
Associated Oil Co. 
Axton-Fisher Tobacco Co., Inc. 
Babbitt, Inc., B. T 
Bauer & Black 
Beech-Nut Packing Co. 
Ben-Burk, Inc. 
Best Foods, Inc., The 
Borden Co., The 
Boston Varnish Co. 
Boyle Company, The A. 5. 
lastic We 
Three-in-One Oil 
Bristol-Myers Co. 
poem 's Milkweed Cream 
—_ Tooth Paste 


Sal Hepatica 
Brown & Williamson Corp. 

Kool Cigarettes 

Raleigh Cigarettes 
Burnett Co., Joseph 
California Fruit Growers Exchange 
California Packing Corp. 
Campana Sales Co. 
Champion Spark Plug Co. 
Cheramy, Inc. 
Chesebrough Mfg. Co., Cons’d. 
Chrysler Corporation 

Dodge Bros 

Plymouth 
Clorox Chemical Co, 
Coca-Cola Co. 
Colgate-Palmolive-Peet Co. 

Palmolive Soap 

Super Suds 
Continental Can Co. 
Corning Glass Works 
Crosley Radio Corp., The 
Dennison Mfg. Co. 


Florida Citrus Commission 
Ford Motor Compan 
Formfit Company, 
Franco-Amenican Food 
Frank & Co., S. M. 
Frigidaire Corporation 
Frostilla Co. 
General Electric Co. 
General Foods Corp. 
Calumet Baking Powder 


ell-O 
axwell House Coffee 
inute Tapioca 
General Mills, Inc. 
Goes Motors Corp. 
wick 
Chevrolet Motor Co. 
Fisher Body Corp. 
La Salle 
Oldsmobile 
Pontiac 
General Tire & Rubber Co. 
Gillette Safety Razor Co. 
Glass Container Ass'n. of America 
Globe Grain & Milling Co. 
Glover Co., Inc., H. 
Gold Dust Corporation 
Goodrich Co., The B. F 
Goodyear Tire & Rubber Co., Inc. 
Great Atlantic & Pacific Tea Co. 
Grocery Store Products, Inc. 
Heinz Co., H. J. 
Hormel & Co., Geo. A. 
Hubinger Co., The 
Hudaut, Richard 
Hygienic Products Co. 
anvier,Inc., Walter 
ell Well Dessert Co. 


ohn Hancock Mutual Life 
Insurance Co. 
eye & Johnson 
abo Corset Co. 
Kaufmann Bros. & Bondy, Inc. 
Kelvinator Corporation 
Knox Gelatine Co. 
Kolynos Co., The 
Kotex Company 
Krafe-Phenix Cheese Corp. 
Lambert Pharmacal Co. 
Lamont, Corliss & Company 
Pond’s Face Creams 
Pond’s Face Powder 
Lane Bryant 
Larus & Bro. Co. 
Leemimg & Co., Inc., Thos. 
Lehn & Fink Products Corp. 
Libby, McNeill & Libby 
Lorillard Co. «» Inc., P. 
Metropolitan Life Insurance Co. 
Nash Motors Co. 
National Biscuit Co. 
Ritz Crackers 
Shredded Wheat 
National Carbon Co, 
National Radio Institute 
Norwich Pharmacal Co., The 
Old Dutch Cleanser 
Pacific Mills 
Packard Motor Car Co. 
Park & Tilford 
Parker Pen Co., The 
Penick & Ford, Led., Inc. 
Pennzoil Co., The 
Pepsodent Co., The 
Perfection Stove Co. 
Pillsbury Flour Mills Co. 
Pineapple Producers 
Cooperative Ass’n., Led. 
Potter Drug & Chemical Co, 
Premier-Pabst 
Procter & Gamble Co. The 
Camay 
Ivory Soap 
Oxydol 
White Naptha Soap 
Quaker Oats Company, The 
Aunt Jemima 
Quaker Oats 
Resinol Chemical Co. 
Reynolds Tobacco Co., R. p 
pore Lace Paper Works, Inc. 
Schenley Products Co. 
Scheel Bore. Inc. 
Scholl M ig. Company 
Scort Poe Company 
Sealed Power Cape 
Seminole Paper 
Sheaffer Pen Co., 
Silex Co., The 
Simmons Com, any 
paeem Co., The 
Vacuum Oil Co., Inc. 
Soret & Sons, E. R. 
Staley Mfg. Co., A. E 
es Inc. Seneiell 
jaggett & Ram: 
Esso Handy Oil 


a 

Standard Brands, Inc. 
Chase & Sanborn's Coffee 
Fleischmann’s Yeast 
Tender Leaf Tea 

— peau Co, 


Pauline Ait of Magnesia 
Swift & Company 
Tootsie Rolls Co., The 
Union Oil Co. of California 
United States Rubber Co. 
Wander.Co., The 
Warner Bros. Pictures, Inc. 
Warren Corp., Northam 
Cutex—Glazo 


{ie Co., And 


jorono 
Watkins Co., The R. L. 
Western Auto Supply Co. 
Western Clock Co. 

Willard Storage Battery Co. 
Young, Inc., 


What $18,000 buys 
in The American Weekly 


A full page in color more than twice the size of any other 


magazine page in the world 


a cost.of about 14 cent per family . . . 


. Over 5,500,000 families at 
the attention of the 


entire family instead of a single buying factor. 





Timely Service 
Campaign Gets | 


Dealer Results 


LINCOLN, Neb—A ‘“Winter- 
ize Your Car” campaign through 
mewspaper advertising, direct 
mail, placards and employe sales- 
manship, added 25 per cent to 
the lubrication sales of the Du- 
Teau Chevrolet Co., and boosted 
sales of anti-freeze compounds 
and winter accessories over last 
fall. 

Points emphasized in the cam- 
paign included installation of 
winter grade lubricants. Radia- 
tors were checked for leaks, 
flushed clean and, on 95 per cent 
of the jobs, filled with anti-freeze 
solution. Hot water heaters were 
displayed in the service depart- 
ment and many were installed as 
a result of the customer coming 
in for lubrication service. 

Another best seller was the 
windshield defroster. The DuTeau 
company took advantage of the 
current traffic safety campaign 
to sell the defroster as a help in 
avoiding accidents during the 
winter months. 

The policy of intensive drives 
to induce motorists to patronize 
the DuTeau lubrication depart- 
ment has produced very satis- 
factory results, according to Al 
DuTeau, proprietor. In the spring, 
change to summer grade lubri- 
cants and installation of car 
radios was emphasized. During 
the summer months the con- 
ditioning of cars for vacation 
trips was the prime appeal. 


Ath Dimension 
(Continued from Page 22) 


all principal media: newspapers, 
magazines, radio and _ outdoor. 
Complete plans have not yet been| 
announced but it is understood 
the company will release a rec- 
ord barrage of copy through 
Young & Rubican. 
* * * 

CADILLAC has increased its} 
appropriation nearly 100 per cent, 
covering newspapers, magazines, 
radio and billboards. The cam- 
paign will be directed primarily 
toward attracting the public into 
showrooms. The first newspaper 
announcement reached 20,000,000 
people and is to be followed with 
a consistent schedule, placed by 
MacManus, John & Adams. 

* * * 

The printed word and picture 
will be the backbone of a greatly 
increased CORD schedule for 
1937. Newspapers will carry| 
about 80 per cent of the copy, 
with the remainder going to na- 
tional and class _ publications. 
Radio will be used in a few cities 
for spot announcements. 

The compaign is to be aggres- 
sive, with selling copy in pre- 
dominance. The merits of the 
front drive are to be set forth 
with emphasis on exclusive de- 
sign and individuality. A strong 
dealer campaign is also scheduled 
by P. P. Willis. 

* * * 

PIERCE-ARROW in 1937 will 
feature exclusiveness in the fine 
ear field and will utilize news- 
paper and national magazines, to- 
gether with direct mail, in a na- 
tional program prepared by Bald- 
win & Strachan. 


Eye-Full 

Time Magazine is running 1,000 
line advertisements in the major 
newspapers in the 21 towns where 
shows are being held coincident 
with the New York show. The 
heading of these ads will be 
something along the line of: 
“You'll get an eye full at the Ak- 
ron Automobile Show, etc.” for 
each town where the shows are 
being held any time between Nov. 
11 and Nov. 21. 

The copy will be an invitation 
to the newspaper readers to at- 
tend the shows where they will 
see the most beautiful line of 
cars ever, etc., etc., and will also 
have a list of Time’s automotive 
advertisers. 

This is said to be the first time 
that any such effort as this has 
been made by a publisher, and 
should tend to help the attendance 
at the shows. 
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Counties Benefit By 


Auto Tax Collection | 


LANSING.—Proposed revenues 
for the Michigan state highway 
projects amount to  approxi- 
mately $38,000,000, a new high 
figure, the state highway depart- 
ment estimates. 

Approximately three-fifths of 
the total will be returned to 
counties to finance local road 
programs. Vouchers are already 
being prepared by the auditor 
general for $3,246,365 to be re- 


| turned to counties as their share | 


Advancing America...IN TRANSPORTATION. 


of the third quarter automobile | 
weight tax receipts. 

Total returns from gas tax col- | 
lections to counties for this year 
will be $6,500,000. 

Murray D. Van Wagoner, state 
highway commissioner, said $17,- | 
555,662 has been vouchered to 
counties from the weight tax col- 
lections. In addition counties have 
been awarded $4,000,000 under | 


the act abolishing the township | 


road system and $1,275,000 as the 
first payment of the gas tax pay- 
ment. 


Trunk Larger In 
Chrysler Sedans 


DETROIT. Larger trunks 
boasting a capacity of 14.7 cubic 
feet, achieved by removing the 
gas tank filler pipe from the com- 
partment, are a feature of the 
1937 Chrysler Royal and Imperial! 
touring sedans. 


Luggage compartments in other | 
| 


than the touring models are con- 


cealed in the body and the lids 


| are flush with the rear panel. In 


the business coupe, the rear deck 
opens flush with the floor of the 
compartment, making it easy to 
slide luggage in or out. 


Reo Appointment 
CHICAGO.—A. S. 
identified with the 
truck trade, has 
manager of the Reo 
recently established 
building at Wabash 
st. 


Johnson, long 
automobile and 
been appointed 
truck branch, 
in its 
ave. and 


new 
23rd 


..IN INDUSTRY...IN THE HOME 


BORG-WARNER 
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CORPORATION 


HOW CAN WE 
MARE THEM 


Petter ? 


The service that Borg-Warner Corporation, as special- 
ists, is able to render is the sole reason for the cooperative relation- 
ship existing between the automotive industry and Borg -Warner. 
We cannot afford—nor do we intend—to lose sight of this fact. 

To that end Borg-Warner research engineers are continually 
experimenting and testing, striving always to be ready with 
proven “Products of Experience.” 

This far-sighted program has brought practical, tangible results. 
Today, Borg-Warner divisions produce one or more important 
parts and units for 97% of all motor cars. 

Such acceptance can only be achieved by continually asking 


ourselves the question, ‘How can we make them better?” 


BORG-WARNER CORPORATION, 310 SO. MICHIGAN AVE., CHICAGO, ILL. 


DIVISIONS AND SUBSIDIARY COMPANIES 


Borg & Beck Division Borg-Warner International Corporation * Borg Warner 
Service Parts Company ¢ Calumet Steel Company ¢ Detroit Gear & Machine 
Division *¢ Detroit Vapor Stove Division ¢ Ingersoll Steel & Disc Division 
Long Manufacturing Division * Long Manufacturing Co., Ltd. ¢ Marvel-Schebler 
Carbureter Division * Mechanics Universal Joint Division * Morse Chain 
Company ¢ Morse Chain Company, Ltd. ¢ Norge Division * Rockford Drilling 


Machine Division * Warner Gear Division 


PRODUCTS CF EXPERIENCE 


| Total index for all branches was 
|}up four points from the previous 
month. 

The grand index for September 
of all groups reporting rose to 
114 per cent of the 1925 base, 
against 110 for August and 105 
for September, 1935. 

Shipments to vehicle manufact- 
|urers for original equipment in 
| September, stood at i08 per cent 
of the base, same as August. In 
September, 1935, the index was 98. 

Service parts shipments to 
wholesalers for September rose to 
153 per cent. This compares favor- 
ably with 147 in August and 135 
in September, 1935. 

Accessories shipments to whole- 
salers during September were 98 
per cent of the base. The figure 
for the previous month was 75 
and for September, 1935, was 129. 

Service equipment shipments to 
wholesalers declined one point to 
105 per cent of the base from the 
106 for August, compared with 91 
in September, 1935. 


First 10 Months 
New Truck Sales 


Increase in N. C. 


RALEIGH, N. C.—New motor 
truck sales in North Carolina dur- 
ing the first 10 months of 1936 
totaled 12,647, as compared with 
11,876 during the corresponding 
period of last year, according to 
official figures released by the 
state motor vehicle bureau. There 
was a sharp decrease in new pas- 
| senger car sales. 

During October, 3,330 new cars 
and 1,075 new trucks were regis- 
tered as compared with 3,576 new 
cars and 1,180 trucks in Septem- 

ber and 4,755 cars and 1,124 
' trucks in October, 1935. Sales of 
| new cars through Oct. 30, totaled 

39,502, as compared with 46,114 
| during the similar period of 1935. 
| Ford led in new car sales last 
| month with 973, marking the first 

time it had gained top position 
since June, 1935. Plymouth ranked 
second with 915 sales and Chev- 
rolet, which had led the field for 
the past 15 months, dropped to 
third place with 606. In truck 
| sales, Ford ranked first in October 
| with 328; Chevrolet was second 
with 245 and Dodge was in third 
place with 225. 





Tax Increase Brings 
Reduced Consumption 


OMAHA.—Nebraska’s gasoline 
consumption during the first six 
months of this year was reduced 
approximately 11,000,000 gallons 
as a result of the one cent in- 
crease in the gasoline tax which 
became effective in the state last 
November, reports show. 


While states surrounding Ne- 
braska increased their gasoline 
consumption 79,213,000 gallons 
during the first half of the year, 
Nebraska’s increase amounted 
only to 217,000 gallons. If Nebraska 
had gained in the same propor- 
tion, the increase would have been 
11,189,820 gallons higher. 
= rhe 

Sunday Gas O.K. 
RICHMOND, Va. (UTPS).—The 
| town council of -South Boston, has 
decided service stations within the 
corporate limits will be allowed to 
sell gasoline and oils on Sunday. 
This follows protests by gasoline 
and oil distributors. It was pointed 
out to the council that already the 
laws of Virginia had made the sale 
| of gasoline a necessity. 








' 


ing that it is impossible for thou- 
sands of buyers to attend either 
the National Shows or those held 
in the country’s principal cities, 
the industry has during the past 
16 years, through its nationwide 
dealer organizations, supple- 
mented the interest created by 
those shows through local an- 
nouncements and exhibits made 
by each individual dealer. This 
makes it possible for thousands of 
people who cannot visit the show 
to see and examine the new mod- 
els in his local dealer’s showroom, 
under conditions which ap- 
proximate the larger exhibits. 
This procedure has not only 
stimulated and sustained interest 
in the national shows but has also 
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Ne ew York Show Marks Advance of Exhibitor’s Art 


Chevrolet Sales Head 
Cites 10-Year Progress 


(Continued from Page 4) 


proved to be a definite means of 
promoting earlier sales for the 
small dealer. When 10,000,000 
people visit such local exhibits, 
as they did in the case of Chev- 
rolet within a week after the an- 
nouncement of our 1936 models 
we believe that it is conclusive 
proof of two things. First, that 
the automobile shows, national 
and local, have a definite func- 
tion which over a long period of 
years has demonstrated its value 
to the industry. Second, that local 
dealer exhibits supplement and 
focus the attention of the nation 
upon an event of tremendous im- 
portance to every manufacturer. 


In 1935 the industry decided to 
advance the date of its national 


SEASON 


Yes, indeed, it’s a great show. New beauty, new 
luxury, new safety and economy—greater values 
than ever before. Surely the automobile industry 
is off to a great start for 1937. 

And, we’re pretty proud of our part in this new 





shows to early November. New 
cars were shown to the public 
two months earlier than ever be- 
fore. There was no precedent for 
such action but the industry took 
the step in the interest of level- 
ing out the peaks and valleys that 
had characterized production and 
sales activities. 

Realizing that such a step must 
involve the changing of well es- 
tablished buying habits, both in 
the sale of new and used cars, the 
industry faced a tremendous sell- 
ing job. Without the aid and 
stimulus of the automobile shows 
and local dealer exhibits it is 
doubtful if the program could 
have been so successfully accom- 
plished. But the job was done and 
the industry pushed forward to 
new records in sales and produc- 
tion. 

As we look back over the past 
10 years the progress we have 


made must be apparent to all 
who have had an active part in 
the development of our show 
technique. As we look forward 
we can confidently predict that 
our future accomplishments will 
be even more outstanding than 
those of the past decade. 


Midland Offers New 


Vacuum Kits for ’37 


CLEVELAND. — The Midland 
Steel Products Co., announced it 
is now able to supply tractor and 
trailer vacuum kits for the new 
1937 Chevrolet. 

These kits are produced in all 
types and Midland is the first to 
offer this brake equipment for the 
1937 Chevrolet. The kits are 
packed complete in handy pack- 
ages with complete instructions 
for application. They are easier 
to install and require less time. 


AFTER 


a 


@ow and pre-selling prospects in dealers’ showrooms 


rs .« 


throughout the entire year? 


When the shows are over, and the paper hats 
and tuxedos have been laid away, Jet’s get to- 
gether and discuss a program to carry over “the 


car introductory program. * 

But we’re looking beyond the shows to the time when 
the wide-eyed crowds of today resume their all-year status 
of hardshell prospects. 

No matter how much oh-ing and ah-ing greets the 
new models at the automobile shows, the sales records 
of 1937 must be set on Main Street—in dealers’ sales- 
rooms. 

Of course you know that. But do you know how eco- 
nomically and effectively sound motion pictures sustain 
that showtime enthusiasm, stimulating dealer activity 


WILDING 


7635 GRAND RIVER AVE. 
DETROIT, MICHIGAN 


PICTURE PRODUCTIONS, 


long haul.” We want to show you how the 
Wilding organization with complete facilities for the 
creation, production and distribution of sound motion pic- 
tures and sound slide films, can help you make good on 


quota promises. * a a 
*Ten of the quitending, new cars in various price fields were intro- 
duced to dealers and public by Wilding sound motion pictures. This 
announcement ee embraced 16 se, —— picture productions, 
totalling over 40 reels, handled completely from original continuity 
treatment to finished product within W ilding studios. (And despite 
the usual number of last minute changes in product design, announce- 
ment dates, advertising theme, etc., etc., this complete schedule was 
produced in 60 days without missing a single release date.) 


ING. 


1345 ARGYLE STREET 
CHICAGO, ILLINOIS 


Greatest Period 
For Industry 


Still To Come 


DETROIT.—Perhaps the great- 
est reason for the fact that the 
automobile industry is outstand- 
ing among those which are en- 
joying the greatest measure of 
recovery is the fact that it did, 
during the height of the depres- 
sion period, so improve its prod- 
ucts that the appeal to the pur- 
chaser has been irresistible, says 
A. E. Barit, president of Hudson 
Motor Car Co. 

“It is not many years ago that 
a base price of less than $600 on 
a 100 horsepower automobile 
would have seemed beyond the 
greatest expectation of either the 
automobile engineer, or the pub- 
lic,” said Barit. “Yet, today, such 
a car is available, and not only 
has it the power and perfor- 
mance, but in appearance, ap- 
pointments, and roominess it is 
more than the equal of cars sell- 
ing in the upper price ranges 
just a few years back. 

“It is encouraging to realize the 
reward for those courageous ex- 
penditures which were made at 
a time when the financial hori- 
zon throughout this country and 
the rest of the world was far 
from clear. Such expenditures, 
were made in the light of a rea- 
lization that the greatest period 
of the automobile industry is still 
to come. We are still on the 
threshold of this big development; 
the industry is still young and 
vigorous with its greatest 
achievement still before it. 


Voters Riled At 
Raising Gas Tax 


NEW YORK.—High gasoline 
taxes and diversion of motor ve- 
hicle funds to other than highway 
purposes were prominent issues 
in the political campaigns of 
states embracing more than half 
of the total population of the 
country, reports of the American 
Petroleum Institute show. 


This wide interest in excessive 
gasoline taxes, which in many 
states amount to more than the 
wholesale price of gasoline, and 
diversion of road funds, which in 
1935 totaled nearly $150,000,000, is 
seen as definite evidence of a 
surging reaction by motorists 
throughout the country against 
being made “tax goats,” the re- 
port says. 

Candidates in New York, New 
Hampshire, Pennsylvania, Rhode 
Island, Tennessee, North Dakota, 
Georgia, Illinois and other states 
urged reduction of high gasoline 
taxes and opposed diversion of 
road funds to general administra- 
tive purposes. In the Maine elec- 
tion the voters approved by three 
to one a measure prohibiting the 
diversion of highway funds. 


Liberalize Laws For 


Explosives Transport 


WASHINGTON. — Regulations 
governing transportation by mo- 
tor truck of explosives and other 
dangerous ‘articles have been 
liberalized, according to an order 
issued this week by the Interstate 
Commerce Commission. 


Paragraph T-69 of the regula- 
tions, which prohibits the use of 
any form of trailer in transport- 
ing any explosive, has been 
amended to allow transportation 
in semi-trailers of the following 
commodities: fireworks, cordeau 
detonant, delay electric igniters, 
electric squibs, fuse lighters, in- 
stantaneous fuse, safety squibs 
small-arms ammunition, small- 
arms primers. The amendment 
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APPROVED DEALER SIGNS 


Our present position as the world’s largest sup- 


In the past four years we have emerged as an 
important factor in the merchandising of motor 
cars and accessories. Today, thousands of dealer 
outlets throughout the nation... distributing 95% 
of all motor cars produced ... look to us as the 


approved factory source of dealer sign supply. 


plier of dealer signs to the automobile industry 
has been attained through the application of the 
same manufacturing principles... quality of ma- 
terials, craftsmanship and service... characteristic 


of the clients we have been privileged to serve. 


WAL eo RNs 7e0} 


88 Custer Avenue 


Detroit, Michigan 


UNEQUALLED SIGN MANUFACTURING FACILITIES AND 1500 AFFILIATED SERVICE 
COMPANIES FOR SIGN INSTALLATION AND MAINTENANCE FROM COAST-TO-COAST 
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Bates Resigns 
ALBANY, N. Y.— Warner Bates 
has announced his resignation as 
secretary of the New York State 
Automobile Assn. effective this 


month. Bates has been secretary of | 


the organization for the past 10 
years. He is leaving to develop a 
business of his own 
quarters here. 


with head- | 
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Hale Transferred 


SCHENECTADY, N. Y.—H. W. 
Hale, automotive products field rep- 
resentative of General Electric’s ap- 
pliance and merchandise depart- 
ment, Bridgeport, Conn., has been 
transferred from the Boston office 
to the San Francisco office, where 
he will be responsible for sales and 
| service of automotive products. 


EVERY CAR 


at the 


AUTO 


is factory-equipped with one or more 


AC 


QUALITY 


SHOW 








PRODUCTS 


This preference by American motor car manufac- 


turers is unmistakable 


evidence that AC products* 


are recognized as being well designed and well made. 


For 1937, as for years past, AC products fully 


meet the needs of the country’s greatest industry. 


For Reliable Service— 
ALWAYS USE 


AC SPARK P 


Thirteen million of the 21 
motor cars registered in 


States during the last nine years left 


the factories equipped wit 


ity Spark Plugs. Full value and full 


satisfaction in all kinds of 


in all types of service can always be 


had with AC Quality Spark Plugs. 
FOR BETTER ENGINE PERFORMANCE, 


Replace ever 


LUGS 


million new 
the United 


h AC Qual- 


engines and 


y 10,000 Miles 


SPARK PLUGS need 
CLEANING, TOO! 


AC has steadily 





For three years, 
promoted spark plug cleaning, 
for two big reasons: Car owners 
find that cleaned and adjusted 
plugs save gas and improve 


engine performance— which means better satisfied owners. 
Dealers find that, out of every six plugs cleaned, two need 
replacing—which means more new plug sales. 


AC SPARK PLUG Division of General Motors Corporation 


Flint, 


Michigan 


WATT 


*Air Cleaners « Ammeters ¢ Fuel Pumps e Oil Filters ¢ Spark Plugs 


Speedometers ¢ Tachometers ¢ 


Signals e Thermo Gauges e Vac 


Die Castings e Locker Doors « Reflex 


uum Pumps e Flame Arresters ¢ Gaso- 


line Gauges e Gasoline Strainers ¢ Lead Bronze Bearings e Radio Con- 


trol Panels ¢ Spark Plug Cleaners ¢ Spark Plug Testers ¢ Radiator 


Pressure Caps ¢ Pressure Gauges ¢ Instrument Panels « Die Casting 


Machines e Carburetor Intake 


Silencers e Carburetor Intake Silencer 


and Air Cleaners e Flexible Shafts and Cables e Fuel and Vacuum 


Pumps ¢ Remo Injectors and Fluid ¢ Spark Plug Gapping Tools 


lg 


JEWELL CROSSES are the corner pieces of the General Motors exhibit at the Canadian National 
Show, Toronto. The 1937 Chevrolet is shown in the foreground, in the egg-shaped display the top of 


which alternately opens and closes. 


Automotive Trades Show 


Opens Dec. 9 in Chicago 


CHICAGO.—The / Mitedieiine! 
Trade Industries show, one of the 
largest trade exhibitions in the 
country, jointly sponsored by the 
Motor & Equipment Manufactur- 
ers’ Assn., the National Standard 
Parts Assn., and the Motor & 
Equipment Wholesalers’ Assn., 
has been scheduled for Dec. 9 
through 13 at the Chicago Navy 
Pier and Terminal Bldg. 


A. H. Eichholz, general manager 
of the manufacturers’ association, 
announced 344 members of the 
combined groups have reserved 
922 booths calling for nearly 
100,000 square feet of display 


| Space. 


It will be their seventh annual 
show of replacement parts, acces- 
sories, shop equipment, tools and 
chemical products. 


Membership in the MEMA has| years an amount equivalent to 


increased the past year to 317 
manufacturers, Eichholz said. An- 
nual informal dinner and business 
session of the association is set 
for Dec. 10 at the Blackstone 
Hotel. The following speakers 
will address the group: 


P. A. Karl, chairman of the 
MEMA export committee, on 
“High Spots of the 1936 Export 
Situation”; G. E. Weaver, of the 
Weaver Mfg. Co., on “The States 


|} and Official Motor Vehicle Safety 
D. J. L. Palmer of | 
the University of Chicago School | 


Inspection”; 


of Business, on “The Challenge of 
the Consumer Co-operatives”; 


David Clarke, attorney, on “Get-| 
ting Down to Cases with the| 


Robinson-Patman Act.” 


Average Aue 
Tax Bill Equal 
21% Car Value 


WASHINGTON. — Special ad- 
ditional taxes paid by the Ameri- 
can motorist to federal and state 
governments in 1935 averaged 21.8 
per cent of his automotive invest- 
ment, as compared with an aver- 
age real estate and general prop- 
erty tax of 3.1 per cent the 
country over, it is shown by a 
study of tax figures disclosed 
here this week. 

The average value of 26,221,052 
motor vehicles operating on the 
highways in 1935 is estimated at 
$212. The average tax bill was 
$46.26, or about one-fifth of the 
value of the car. This tax cost 
was nearly seven times heavier 
than the general levies on prop- 
erty, according to the study. 


Variation in the tax levies on 
automobiles is seen from state to 
state, the highest rate being found 
in Florida where the $75.13 annual 
tax bill represents 35.4 per cent 
of the average automobile’s value. 
Other states having automotive 








levies higher than the national | 
average are: Alabama, 32.4; Ar- 


kansas, 28.4; Louisiana, 27.7; Mis- | 


sissippi, 29.0; Nortn Carolina, 31.4; 
Tennessee, 29.8; Vermont, 
and Virginia, 28.0. 


High gasoline taxes account for 
almost two-thirds of the tax bill 
on automobiles, it is shown. Fed- 
eral taxes on gasoline averaged 
$10.42 per motor vehicle last year, 
adding 34.4 per cent to the tax 
burden already imposed upon the 
motorist by the States. The Fed- 
eral gasoline tax in 1935 accounted 
for 63 per cent of all automotive 
taxes paid into the federal treas- 
ury. 

Motorists in those states where 
the tax rate is 30 per cent or more 
pay out in taxes in about three 


the value of their cars, the survey 
shows. Florida tax payments in 
two years and 10 months equal 
the average car value. For the 
country as a whole the period is 
four years and seven months. 
General property taxes equal the 
assessed valuation in about 32 
years. 


a Agree 
On Formula For 


Nebraska Rates 


| of the company’s plants through- 


LINCOLN, Neb.—The Nebraska 


| railway commission has recessed 
| its hearing on motor truck rate 


regulation until Dec. 14 at Grand 


| Island, after three days of testi- 


mony and argument disclosed a 
fairly uniform view on future 
permanent rates, but at least 


three theories on what ought to| 


be done immediately. 


Members of the commission and 
counsel of three large trucking 
associations generally agreed that 
within six months rates should be 
prepared from a study of actual 
data on cost of operation, ad- 
justed to traffic conditions, com- 
petitive routes and other factors. 


All agreed one of the first 
things the commission should do 
is require truckers to file reports 
on costs, volume and revenue. 


Problems left for more debate 
included the questions of basing 
rates on actual distances and 
classification of cargoes. The three 
theories on immediate action: 


1. Commissioner Floyd L. Bol- 
len favors requiring all motor 
truckers to file their rates and 
abide by them until changed by 
the commission. 

2. Charles E. Hall of Omaha, 
president of the Nebraska Com- 
mercial Truckers’ Assn., favors 
adoption of a uniform rate for all 
motor truckers, a schedule used 


29.8, | 











by many truckers when the NRA 
code was effective. 


3. Commissioners Hugh H. 
Drake and Will Maupin and rep- 
resentatives of the Central States 
| Motor Carriers’ Assn. and the 
| Nebraska Motor Carriers’ Assn. 
of Grand Island favor doing 
nothing about rates until data is 
available for a permanent scale. 


Workers’ School 
At GM Exhibit 


NEW YORK.—General Motors 
will present its employe educa- 
tional program in pictorial and 
statistical form with an exhibit at 
the General Motors show of 1937 
at the Waldorf-Astoria Hotel, 
Nov. 11-18, sponsored by its 
institute at Flint. This is the 
first time the corporation has 
dramatized the personnel phases 
of its activities. Representatives 
from the institute will be in at- 
tendance at the exhibit to answer 
inquiries. Visitors will be given 
an illustrated book entitled, 
“American Industry, a Human 
Achievement.” 


To insure progress of young 
men employed in General Motors 
plants, selected men are in con- 
stant training under institute 
supervision, alternating their time 


| between their plant and school. 


Similar instruction is provided 
for service men of General Mo- 
tors dealers. One of the most 
important phases of the institute’s 
activities is foremanship training 
for men in the supervisory forces 


out the country. Through this 
training foremen go to school to 
learn their jobs better and to 
promote mutual understanding of 
common problems between men 
and management. 


Demand For British 


Increases In England 


WASHINGTON.—The demand 
in Great Britain for British-made 
automobiles has expanded to such 
an extent that potential buyers 
are being advised to order early 
so that they may be assured of 
delivery, according to a report 
here from the American consu- 
late general, London. 


The Morris Co., the report 
states, have contracted to supply 
their agents during the coming 
season with $65,000,000 worth of 
cars, while the Austin company, 
with orders nearly as great, is 
expanding their works at Long- 
bridge. The Standard Co. at 
Coventry has completed plans for 
a much larger output. 


It is anticipated in the local 
automobile trade that in the com- 
ing 12 months, British manufact- 
urers will sell 20 per cent more 
cars than during the past year. 
Sales of 1936 models, it is pointed 
out, were in turn 20 per cent 
ahead of 1935. 
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SIGNIFICANT CHECKS 
.. and on each The New York Times 


ranks first for automotive advertising 


1 Among New-Car Buyers in the New York Market 


More new-car buyers in the New York territory read and prefer The New York Times 
than any other newspaper. 


or, Among Automobile Dealers in the New York Market 
M 


ore automobile dealers in New York City and suburbs named The New York Times 
as giving best results for automobile advertising than named any other New York 


newspaper. 


oY, Among Leading Buyers of Automotive Advertising Space 
K 


ey executives of automobile manufacturing concerns and their advertising agencies 
were asked to name the factors most important in selecting newspapers to carry their 
_ advertising. The three factors which towered overwhelmingly over all the others were: 
l. Buying power of readers—checked by 88% 
2. Volume of circulation—checked by 73% 
3. Newspaper prestige—checked by 72% 
The Times best offers these three essential qualities. 


Here, in your largest territory, your greatest opportunities for sales are among 
the several hundreds of thousands of responsive and ready-to-buy readers of 
The New York Times. By concentrating your advertising in The Times now, 
you drive toward making 1937 a banner year for your sales. 


Che New York Times 
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Provided 


DETROIT. 


— Construction de-| steel 
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Details of “Unisteel” Body Given By GM Official 


A Double Protection Is 


at Vital Spots 


floor is braced cross-wise 


tails of the “unisteel” turret top| with U-channels of heavier metal 


body by Fisher, which will fea- | 


1937 line of General 
Motors cars, Chevrolet, Pontiac, 
Oldsmobile, Buick, LaSalle and 
Cadillac, were made public today 
by Edward F. Fisher, general 
manager of Fisher Body. 

The new body is a single steel 
unit, formed by the welding of 
the inner and outer panels into 
@ permanent. shock - resisting 
structure and providing double- 
walled protection for the driver 
and his passengers at all strategic 
points. 

The windshield posts, the doors, 
the center pillars and hinge pil- 
lars, the square-section rockers 
that reinforce the body along the 
floor, and the deep U-channels 
under the edges of the turret top 
are all constructed in this man- 
ner, Fisher says. U-shaped cross 
members at top and bottom and 
bulkheads at front and back add 
still further to the rigidity of the 
structure as a whole. 

Greater Resistance 

Greater resistance to torsional, 
beam and compression stresses 
than is possible with any design | 
developed heretofore is achieved 
by the unisteel type of construc- 
tion, Fisher declares, since the | 
fusing of the inner and outer| 
structures makes it possible to 
apportion the load between the 
two. Flash, spot, gas and arc 
welding are employed to join the 
various parts in the assembly | 
operations. 

Ribbed for 
eliminate noise 


ture the 


strength and to} 
vibrations, the! 


‘ 


and lengthwise by the rocker 
panels. The latter are U-sections 
containing a special reinforcing 
ledge, and are welded to the 
underbody at the sides. The front 
end, which 
posts and 
at the top of the 
opening, likewise is a single steel 
assembly. 


Permanently Joined 


These units, with the rear quar- 
ter panels, the improved seamless 
steel roof and the center pillars, 
are permanently joined in the 
first major assembly operation. 
The steel roof rails that consti- 
tute U-channels with the arch 
of the turret top are welded into 
position in this operation also. 


The rails extend along the line 
of the new drip moulding that has 
been incorporated in the design 
of the turret top, adding to the 
torsional and beam strength of 
the body and providing an anch- 
orage for the U-shaped steel bows 
that reinforce the roof. The re- 
mainder of the interior bracing 
and the doors are added as the 
body moves down the production 
line. 

In keeping with the protection 
afforded by the new type of con- 
struction, Fisher Body is intro- 
ducing what is known as the 
“saftiseal” floor in the 1937 Gen- 
eral Motors cars. All seams, such 
as that at the juncture of the 
metal toe board and the steel 
floor, are filled with a composi- 
tion to prevent exhaust fumes 
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COMPRESSION COUPLINGS 


Many types of leak-proof, shake-proof con- 
nections for tubing joints, S. A. E. fittings and 
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BRASS PARTS TO SPECIFICATION 


Medern equipment and rich experience rec- 
ommend our company for contract work. Send 
blue prints and ask quotations on ali sma!l 


brass parts. 
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includes the corner | 
inner reinforcements 
windshield | 


STEEL REINFORCED with steel.—Completing the installation of the interior bracing in the new 
“unisteel” turret top body by Fisher that features the 1937 General Motors cars. Greater resistance to 
torsional, beam and compression stresses is claimed for the new body. 


$13,000,000 ExpendediBy 


Pontiac for Equipment 


from entering’ the 
compartment. 

The new bodies likewise are 
fully insulated against noise, heat 
and cold. Fisher points to the| 
metal doors as evidence of what 
has been accomplished in this | 
field, citing the fact that they do | 
not sound “tinny” when slammed | 
shut. This is the result of proper | 
insulation and construction. 

Comfort Improved 

Roadability and comfort also 
have been improved enormously. 
The new unisteel turret top body 
by Fisher that will grace the 
various General Motors cars is 
longer, wider and has more hand | 
and leg room in both the front 
and rear compartments, while a 
lower center of gravity has been | 
achieved by lowering the floor a| 
full 2% inches. 

Luggage space has been in- 
creased. The 1937 sedans without 
trunks contain more space’ for 
the stowage of baggage than the 
corresponding trunk models of a 
year ago. Those with the new 
“flowed in” trunk have as much 
baggage space as some of the 
largest 1936 models. Luggage com- 
partment and trunk lids are 
equipped with new supports, and 
may be closed with one hand. To 
release the automatic catch, one 
raises the lid slightly from its 
opened position, then lowers it. 

Seat Adjusts Two Ways 

Another new feature is found 
in the two-way adjustable front 
seat. The posture and height of 
the driver are corrected auto- 
matically as he lifts the trigger 
control to allow the seat to move 
forward, or pushes it back The 
mechanism is spring-actuated, the 
cushion rising and the back mov- 
ing forward as the seat is moved 
toward the front. 

Visibility has been improved in 
all the new cars by increasing 
the size of the windshield and 
window openings, and Fisher no- 
draft ventilation appears in im- 
proved form. Safety plate glass is 
Standard equipment throughout. 


MEMA Announces 


Eight New Members 
NEW YORK.—A. H. Eichholz, 
general manager Motor and 
Equipment Manufacturers’ Assn., 
announced the following eight 
manufacturers of automotive 
products have become affiliated 
with the MEMA: 

General Lead Batteries Co., 
Newark, N. J.; Marnall Steel 
Products, Inc., New York; Noera 
Mfg. Co., division of Chase 
Brass & Copper Co., Water- 
bury, Conn.; Publicker Commer- 
cial Alcohol Co., Philadelphia; 
Reynolds Mfg. Co., Dallas; Frank 
Rose Mfg. Co., Hastings, Neb.; 
Tele-Radio Corp., Newark; Wick- 
wire Spencer Steel Co., New York. 


passenger 


PONTIAC, Mich.—Thirteen mil- | 


lion dollars for new machinery | 


and equipment. | 
That is the story of capital ex- | 


penditures that have been made} 
at Pontiac Motor Co. since the} 
present management ‘headed by | 
H. J. Klingler, president and gen- 
eral manager, took control Nov. 
1, 1933, the company says. 

How well this vast outlay has 
been justified is evident from| 
the record of sales which have 
gone from 78,000 in 1934 to 130,000 | 
in 1935 and 176,000 for the 1936 
model year just ended. 

When Klingler came to Pontiac | 
everything was ready for 1934. | 

He found at his disposal the 
finest automobile plant in the in- | 
dustry. A plant which was built} 
in 1927 at a cost of $30,000,000. 
It was built and laid out for the 
economical operation of its 4, 
000,000 square feet of floor space 

Great changes were planned 
for 1935. A new and low priced 
six was added to the eight cylin- 
der line. The silver streak was 
incorporated and Fisher turret 
top solid steel bodies came into 
being. And so, $5,000,000 was al- 
lotted. The largest share of this 
was for new and special ma- 
chinery to make the six-cylinder 
engine. This $5,000,000 did not in- 
clude the millions spent by 
Fisher for a battery of giant body 
presses up to 750 tons capacity 


for stamping of turret top bodies. 


Increased production and sales 
immediately meant increased em- 
ployment. 

Then in the summer of 1935 
another $2,000,000 was spent. Al- 
though no radical changes in 
Pontiac car design were made 
$370,000 went for re-tooling the 
sheet metal plant; $500,000 for re- 
tooling the motor plant; $150,000 
for re-tooling the sheet metal 
finishing and assembly plants; 
$500,000 for reconstruction and re- 
tooling the foundry; $400,000 for 
body dies and $100,000 for office 
building renovation. 

During the summer just passed, 
however, Pontiac has made the 
largest outlay for machinery 
since the plant was built. Six 
million dollars for the 1937 car 
and all for machinery and equip- 
ment. Nothing for buildings. 


The balance of the expenditure 


for 1937 production went into the’ 


sheet metal plant, motor plant, 
assembly plant, a new metal fin- 
ishing department, etc. 

Each year under Klingler’s 
guidance, the Pontiac plant has 
become more efficient and more 
self-contained until now it is 
building as many parts as at any 
time in its history and further- 
more manufacturing for other 
divisions which it never did be- 
fore. 


PERMANENTLY JOINED.—Welding the steel door pillar to the 


rocker panel which reinforces the metal floor at either side in the 


new “unisteel” turret top Fisher 


bodies. Flash, spot, arc and gas 


welding are employed in fusing the various parts into one homo- 


genous steel unit. 
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Hercules Head Tells of 
Progress In Design 


By CHARLES BALOUGH 
President Hercules Motors Corp. 


DETROIT.—The trend toward 
diesel power for many uses which 
in the past have been almost ex- 

clusively served 

by gasoline en- 

gines continues. 

Those who 

have been in 

touch with en- 

gineering prog- 

ress in Europe 

(where, because 

of high fuel 

costs and taxes, 

the urge to 

; % adopt diesel 

power has been 

oe greatest) have 

known for several years, if Amer- 

ican exports of engines, trucks, 

buses and heavy-duty machinery 

are to be maintained and in- 

creased, American industry must 

be prepared to meet a demand for 
diesel power plants. 


The progress made in diesel 
production in this country has 
been largely stimulated by ex- 
port demand, but American man- 
ufacturers are taking an increas- 
ing interest in diesel power for 
domestic use. 


Hercules Motors from the first 
has taken a leading part in diesel 
development. 


The outlook for increased use 
of this type of power, both auto- 
motive and otherwise, 
able. 


the Hercules diesel as standard 
equipment for export’ vehicles 
and expect a sizeable domestic 
market as well. They include 


New Small Car 


To Be Made By 
De-Vo Company 


Picture on page 36 


NEW YORK.—The De-Vo Mo- 
tor Car Corp. has been formed in 
Maryland to manufacture a four- 
cylinder, full-size, five-passenger 
automobile, to meet a demand 
from foreign countries for this 
type of American made car, an- 
nouncements here said. 


Among directors listed are: 
Norman DeVaux, founder and 
first president of the Chevrolet 
Motor Co. of California; F. F. 
Beall, formerly vice-president of 
Packard Motor Car Co. and 
George R. Scott, formerly produc- 
tion manager of Chevrolet Motor 
Co. of California, and also Con- 
tinental Automobile Co. 


According to DeVaux, president, 
the De-Vo Motor Car Corp. will 
bring together a strong group of 
financial and manufacturing in- 
terests. The car will be produced 
in Hagerstown, Md. Orders al- 
ready received from many foreign 
countries will keep the factory 
busy for many months after start 
of production, which is planned 
to begin soon after the first of 
the year, the report said. 


The car is a four-door sedan, 
on a 102-inch wheelbase chassis, 
which is comprised of standard 
parts, among them being the Con- 
tinental Red Seal engine. An all- 
steel body will be used and a mile- 
age of over 25 miles to the gallon 
is claimed. 


The new De-Vo will not be ex- 
hibited at the New York show, 
but DeVaux, J. Howard Teagan, 
export manager, and Stuart Gay- 
ness, publicity and advertising 
manager, will have headquarters 
with the M. P. Moller Co. at the 
Waldorf-Astoria Hotel during 
show week. 


is favor-| 
A number of truck and| 
bus manufacturers have adopted | 








Chrysler, Diamond T, Federal, 
General Motors, Reo, Twin Coach 
and White. 

Hercules is now building four 
different models of six-cylinder 
diesel engines. The past year we 
developed, in co-operation with 
the General Electric Co., a diesel 
electric drive for metropolitan 
buses. A fleet of these has been 
purchased by Public Service Co- 
ordinated Transport of New Jer- 
sey—largest urban bus operator 
in the United States. 

While the public knows the 
diesel principle is an Old-World 
invention of nearly half a century 
ago, its adaptation to high-speed 
engines is a comparatively recent 
development abroad. This devel- 
opment resulted from a need for 
greater operating economy, par- 
ticularly pressing in European 
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STAGE PRESENTATIONS with two performances a day: are the 
focal center of the Chrysler exhibit at the Canadian National show 
which opened at Toronto Saturday evening—a half week in advance 


of the New York National Show. 


countries. Most American diesels 
have naturally been based on 
modern European designs, many 
being built under foreign licenses. 

The Hercules diesel, however, is 
an entirely American develop- 
ment. No greater acknowledg- 


ment could be asked than the 
acceptance it has enjoyed abroad. 
Diesel manufacturers in England 
and Holland have entered into 
license arrangements with us un- 
der which they will build Hercules 
diesel engines. 
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arket for Diesel Engines 


Sloan Sponsors 
Safety Campaign 


DETROIT.—Alfred P. Sloan jr., 
president of General Motors is 
sponsoring a six months’ safety 
campaign in GM plants beginning 
Dec. 1 and continuing to June 1, 
1937. 

Approximately 8,000 foremen 
will be enrolled in this drive to 
attain a perfect safety record by 
removing hazards causing plant 
mishaps. 

“When we eliminate the cause 
of accidents, we eliminate acci- 
dents. We have made remarkable 
progress in this direction during 
the past two years,” Sloan said. 
“At this time, I am happy to spon- 
sor a campaign designed to re- 
ward those who make the greatest 
effort towards eliminating haz- 
ards.” 

Awards to 250 foremen will be 
made at the end of the contest. 
Details of the contest have al- 
ready been sent to each plant 
where group meetings will be 
held for further discussion. 





Watch PIERCE-ARROW in 1937! 


Four outstanding products for four prolific 


markets!...the greatest of all Pierce-Arrows 


for the field of fine motor cars...a new and 


luxurious passenger bus for inter-city high- 


way transportation ... the first engineered 


home-on-wheels, the 1937 Travelodge, for 


the rapidly expanding tourist-trailer mar- 


ket...a scientifically designed traveling 


sales-display unit for the newly dis- 


covered comme rial trailer field. 


PIERCE-ARBROW 
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Mohair Velvet Used 1 in 7 O% of the New °37 Cars 


‘Breathing Back’? Type 


Evens Air Pressure 


NEW YORK. 
the new 1937 lines shows an in- 
crease in the use of mohair 
velvets, bringing the popularity of 
that fabric up to what is probably 
an all-time high. 


More than 75 per cent of the 
new cars will be upholstered in 
mohair velvet, according to Jay 
Weemhoff, sales manager of the 
automotive division of Collins & 
Aikman Corp., manufacturers of 
mohair velvets. 


Have Closer Weave 


In general, Weemhoff advises, 
the new mohair velvets have a 
closer weave and a lower pile, 
with a softer appearing texture. 
Neutral colors have again been 
selected, in accordance with the 
theory that a neutral shade in an 
automobile gives the greatest sat- 
isfaction to the largest number of 
prospects, and also blends well 
with any body color selected. 
This permits the manufacturer to 
confine his fabric range and give 
the public the individuality it de- 
mands through a wide selection 
of body colors, trim and equip- 
ment. 

Although neutral colors are 
specified, there is a definite trend 
toward lighter shades in most of 


— Upholstery on 


the cars, he reports, with simple 
woven patterns appearing in a 
number of lines. 

The industry this year is ag- 
gressively merchandising the in- 
teriors of its cars to women pros- 
pects by means of booklets and 
displays. Based on the realiza- 
tion that women often swing the 
deciding vote in any family con- 
ference over the selection of a 
car, and that women are apt to 
be more at home with fabrics 
than with engine data, the up- 
holstery booklets are designed to 
interest feminine readers. Dur- 
ability, ease of cleansing and 
other advantages familiar to 
women are stressed. 


Preference Growing 


The growing preference for mo- 
hair velvet as an automotive up- 
holstery is attributed by Weem- 
hoff to a combination of features 
that appeal to the manufacturer 
and the public alike. The manu- 
facturer demands a fabric that is 
rich looking, that wears well, and 
that fits itself to quantity produc- 
tion. The car-buyer wants a 
luxurious appearing upholstery. 
but he also wants one that is easy 
on his clothes, that wears well, 


is cooler and that can be kept 
clean and new looking. 

“Mohair velvet has a number 
of natural advantages,” says 
Weemhoff. ‘‘Other advantages 
have been added through skillful 
work on the part of textile en- 
gineers. One of their many de- 
velopments is a special compound 
back for the fabric that securely 
holds the surface fibres and 
makes the fabrics resistent to 
water. As a result, a mohair 
velvet cushion can be safely 
cleaned with soap and water. 


Equalizes Pressure 


“The introduction of ‘breath- 
ing back’ mohair velvet is an in- 
dication that engineers are mak- 
ing as great progress in their own 
field as are automotive engineers 
in engine and chassis develop- 
ment, Although a piece of this 
fabric is far more closely woven 
than the old-style material, it is 
extremely porous, so that air 
passes freely through the fabric. 
This tends to equalize air pres- 
sure in the seat cushion, giving 
a smoother, cooler and more com- 
fortable ride. 

“Of course, the greatest ad- 
vantages of mohair velvet are its 
durability and the ease with 
which it can be kept fresh and 
new-looking.” 


THE PACKARD AUTO BATTERY PORT-O-LITE No. 730 


tor. 





WIDER, ROOMIER INTERIORS are a feature of the new cars, 
as seen in this view of the back seat of a new 1937 Chevrolet. The 
upholstery is breathing back mohair velvet in a new lighter shade, 
finished with tailored piping of the same material. The arm-rest 
adds to the comfort of the rider, and the unbroken lines of the roof 
give a custom appearance to the car, 


MOHAIR VELVET UPHOLSTERY trimmed with tailored pleats 
finishes off the interior of the new 1937 Nash pictured above. The 
fabric is the new “breathing back” mohair velvet which automatically 
adjusts the air pressure in the cushions, providing a cool, comfort- 
able ride. 


This handy, powerful Port-O-Lite provides con- 
venient, efficient and dependable low-cost 


Non-slip rubber handle with push-thru 
switch permits turning on or off without dis- 
lighting on trucks and trailers, around the car, connecting from battery. At the attractive retail 
on tractors, and for camping and vacation trips. 
Attaches to regular 6-volt auto battery. 
rugged 15-foot portable cord, heavy wire guard, 


large-size 6-volt 25-watt bulb, and large reflec- 


price of $2.45 it will increase your sales and 
profits. Stock and display the Packard Auto 
Battery Port-O-Lite. Order from your jobber. 
Packard Electric Corporation, Warren, Ohio. 


« a 

Ideal for shop use: ““The 
Champ” Du-Pack Port- 
O-Lite No. 700. Out- 
lasts many cheaper 
lights. Du-Pack syn- 
thetic rubber cord re- 
sists oil, grease, wear, 
age. High-strain steel 
strands in each conduc- 
tor eliminate broken conductors and open cir- 


cuits. Heavy, chromium-plated > 


guard, reflector and hook. 


Order from your Packard job- 
THE STANDARD WIRING EQUIPMENT OF THE AUTOMOTIVE INDUSTRY 


Has a 


Packard Automatic Extension Cord 
Winder No. 714. Direct electrical 
connection. Rapid, smooth and 
frictionless in operation. Main 
shaft on ball bearings. Heavy 
ratchet locks arm for any length 
cable. Prevents tangled extension 
cords. With 40 feet of Packard Du- 
Pack Jr. Flex-O-Cord. Econom- 
ical—outlasts many ordinary type 
shop lights. Or- 
der from your 
Packard jobber. 
ber........ List, $4.90. List, $16.60. STUDEBAKER ACHIEVES a smart effect in this interior by the 
use of mohair velvet trimmed with tailored pleats of the same ma- 
terial. The porous fabric is said to automatically adjust the air pres- | 
sure in the cushion, providing an easier ride. It is available in two 
shades in both the 1937 Studebaker Dictator and President Eight: 
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19 Makers Present 35 Trailers at N.Y. Show 


‘Rolling Home’ | 
Includes Six Newcomers. 


(Continued from Page 1) 


four masonite exterior walls and 
four are showing leatherettes. 

The exterior metals used runs 
the gamut from automobile steel 
sheets, and steel covered plywood 
to aluminum. One trailer, the 
Aladdin, is showing metal front | 
and rear sections with masonite | 
sides. | 

Six newcomers to the trailer | 
industry, at least as far as having | 
been identified with national 
showing is concerned, take their | 
initial bow at the Palace. They | 
are the General Trailers built by | 
Judkins, well known to the auto- 
mobile industry for custom coach 
work on the higher priced cars. 
Tally Ho, from Philmont, N. Y.; 
Travel Trailer, built by the Sales 
Products Co, of Carlsbadt, N. J.; 
Cottage Cruiser, built by the J. T. 
Cantrell Co. of Huntington, L. 1., 
and Edwards Home- mobile and 
Bender Travel Mansion which 
have been described in former 
issues of Trailer Trade. 


Cutaway Models 


Highlights of the exhibits in- 
clude two cutaway models in the 





four aluminum models exhibited 
by Pierce-Arrow. These cutaways, 
one a Model A house trailer and 
the other a display trailer, follow 
automotive show custom of ex- 
hibiting the constructional fea- 
tures and the interior arrange- 
ment by leaving one whole side 
open to the public gaze. The dis- 


play job is finished on the inter- | 


ior in mar tile, a new lustrous 
hard-finished product that has the 
sheen of marble. Philco radios and 
venetian blinds are shown in all 
models. 


Edwards Home-mobile, steel to 
the belt line, is one of the very 
first to feature metal interior 
furniture and metal cabinets. Air 
conditioning is provided between 
exterior and 


air from the trailer on humid 
days. The Home-mobile also has 
adjustable spring hangers which 
permits raising or lowering the 
job to meet varying road condi- 
tions. 
welded dovetail laps on all cross 
members. 


Hayes shows two jobs, one all 
steel 


line. In the custom all-steel job 


the galley is a rounded cabinet | 
which has the appearance of a| 


small sized “merry-go-round” bar. 


It is very compact and is an in-| 
in galley arrangement. | 


novation 
All cabinet and closet corners are 
rounded on _ generous. curves. 
Hayes like Covered Wagon, have 
good sized name plates on the 
rear of the trailer so that he who 
drives behind may know which 
make of mobile home is in front 
of him. Chrome 
both front and rear sections. 


Covered Wagon Has Four 
Covered Wagon is_ showing 


four of its new steel covered mod- | 


els including the custom job with 
the two doors and the separated 
chauffeur’s room. Covered Wagon 
this year has a metal removeable 
step which attaches to the trailer 
and produces a solidly fixed step 
by which to enter. 


Palace is one of the first to 
show the new hot water heating 
plant, the new stove with oven 
and the new flush type water 
sealed toilet and the third run- 
ning wheel. This wheel assembly 
is featured in a separate exhibit 
along with the three models 
shown. In the master de luxe 


interior walls with | 
an electric ventilating fan to pull | 





Chassis construction has/ 


and one steel to the belt | 


ribs decorate | 





model Palace also shows a new 
Sliding bed arrangement, extra 
wash basin, electric refrigeration 
and a galley compartment which 
closes off from both living and 


dining quarters. 
Bender Travel Mansions dre 


©-- ——— — — =o 


fies the air, a uniquely designed 
galley partition, an_ electrically 
operated roof vent, which takes 
care of cooking odors and removes 
stale air from the trailer, metal 
mouldings on cabinet edges and 
fire extinguishers as standard | 
shown in two all-steel models. In | equipment. 
these trailers the steel exterior | Tally Ho coach is featuring 
panels are vertical instead of| Simmons bed cushions, Warner 
lengthwise of the vehicle. electric brakes as standard, 
Aladdin showing two models | chrome zinc lined stove compart- 
feature a new air conditioning} ment, and two closets, the doors | 
unit which washes and humidi-| of which open together to close} 


Contingent 





HERCULES DIESEL ENGINES SELECTED 
BY WORLD’S LEADING MANUFACTURERS 


Ce ee ee cael 


PREFERENCE— Many of the world’s leading makes 
of trucks—including those built: by passenger car 
manufacturers—are now available with Hercules 
Diesels as standard equipment. These same high- 
speed Diesels are being distributed, and will be 
built under Hercules’ patents, by Ruston & 
Hornsby, Ltd., of Lincoln, England, and by N.V. 
Kromhout Motoren Fabriek, Amsterdam, Holland. 


These two companies are among the oldest and 
best-known manufacturers of Diesel engines in 
their respective countries. Other internationally 
known foreign Diesel manufacturers are nego- 
tiating similar arrangements. 


Hercules Diesels have also been selected by the 
Twin Coach Corporation and by General Motors 


Hercules Motors Corporation 
Canton, Ohio 
The World's Largest Builder of Diesel Engines 


Exhibiting in Spaces C-2 Through C-7, New York Automobile Show 


off the dinette compartment from 
the balance of the trailer. 
Kabin Koach with two all steel 
jobs is featuring new interior 
treatment, aluminum venetian 
blinds, water sealed flush toilet, 
and the new oven incorporated 


| cook stove. The new Kabin Sports 


de luxe model was selected by 
one of the national news bureaus 
as the outstanding design of the 
show according to R. E. Merrell, 
salesmanager. 

Vagabond, with two jobs, is 





featuring a new interior finish 
labeled lactile, which comes in a 
variety of colors and is said to be 
welcomed by the women folk as 
it is easy to keep spotlessly clean. 

Curtiss Aerocar of Coral Gables, 
Florida, is showing its touring 
pullman equipped with upper and 
lower berths. 

Split Coach, with two vehicles 
on display, is featuring a new hot 
water heating plant with the fuel 
supply and heating unit on the 


(Continued on Page 37, Col. 1) 


Truck Corporation, two of the leading bus manu- 
facturers of the United States, for their new Diesel 
electric motor coaches. Yellow Coach is building 
a large fleet of Diesel electric buses for Public 
Service Coordinated Transport of New Jersey. 


The wide and increasing preference for Hercules 
power, both gasoline and Diesel, by the world’s 
leading manufacturers is the result of over twenty 
years of specialized experience in heavy-duty 
engine building. This experience is reflected in 
today’s broad line of Hercules units—which offers 
the automotive industry the widest choice of 
finely engineered, heavy-duty Diesel and gaso- 
line engines available on the U. S. market today. 


America’s Foremost Engine 


Manufacturer 


Power Plants from 4 to 200 H. P. 
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Consumer Research Designs Modern Motor Cars 


Public Sets Pace for 
Engineers Says McCuen 


By C. L. McCUEN 
President Olds Motor Works 


LANSING. — Automotive re- 


search has reached the stage of | 


exact science. 

By research, I refer more par- 
ticularly to the methods through 
which trends of public preference 
are determined. Later comes the 
research work in the laboratories, 
the experimental departments and 
the proving grounds. Both play 
equally important roles. 

Through consumer research, 
conducted by General Motors, we 
are able to predict what qualities 
and features will be sought by a 
majority of motorists in the next 
cars they buy. 

The operation of this system in- 


HEATING-VENTILATING 
SYSTEMS 


FOR PASSENGER CARS AND TRUCKS 


VACUUM “AUTO” SHIFT 


@ The Evans ventilating system for passenger cars now makes 
it possible to enjoy clean, fresh air at all times—even in 
inclement weather with all windows closed. The Evans pas- 
senger car heater, which uses only outside air and ventilates 
while it heats, also will bé shown. ’ 4 


—\ 
. eee 


volves the sending of detailed 
questionnaires to hundreds of 
thousands of car owners. Their 
answers guide our engineers. 

In recent years this combina- 
tion of consumer and engineering 
research has brought the develop- 
ment of body, chassis and motor 
to a point where further progress 
now comes largely through the 
refinement of established prin- 
ciples of design. Proved through 
public buying, this refining pro- 
cess has continued year by year. 
It has not been achieved by one 
man or one group of men. 





carr the truth of the maxim 
that “genius is the infinite capac- 
ity for taking pains.” To perfect 
a piston, already considered ex- 
cellent, a development engineer 
may be assigned to spend his en- 
tire time. Another may be as- 
signed to carburetor, engine 
mountings, axle, or propeller 
shaft. 

As important to the advance- 
ment of the automobile are the 
severe tests to which the modern 
cars are put. On mountain roads 
in the west, in the hot deserts of 
the southwest, on the hills and 
mountains of the east, skilled 
drivers try out the cars under all 
conditions of road, climate and 
altitude. 


The cars of today are infinitely 
better than the cars of only a 
few years ago. Today no new de- 
vice is introduced until “trial by 





The automobile industry has| ordeal” has proved it. For this 





reason, features now included in 
the new models are here to stay. 
There is no more “junking” of 
widely heralded developments 
after public usage has proved 
them unsatisfactory. 


Va. Car Registrations 


34,191 Above Last Year 

RICHMOND (UTPS).—Motor 
vehicle registrations in Virginia 
stood at 41,693 as of Nov. 1, an 
increase of 34,191 over last year, 
John Q. Rhodes jr., director of 
the division of motor vehicles, 
reported. 

Collections of the motor vehicle 
division for nine months 
amounted to $5,465,702.32, as com- 
pared with $4,890,479.09 for the 
same period last year. 


OUR DISPLAY AT 
THE SHOW 


EVANS HEATING - VENTILATING 
SYSTEMS FOR TRUCK CABS — 


© Evans ventilating systems for truck 
cabs are the scientific spouceion of 
a proved principle. Fresh outside air 
taken into the cab through a com- 
pletely weather-proofed ventilator. 
installed in the roof curvature just 
above the windshield. The foul air 
and fumes are expelled through an 
exhaust ventilator in the roof. 
This system is especially advanta- 
geous in inclement weather when 
all windows must be kept closed. 


SELECTOR 
ARM and LEVER 


MAIN VALVE and 
SHIFT ASSEMBLY 
Built into Cover 


@ Witness the actual operation of the 
Evans ventilating system at the automo- 
bile show. The demonstration will 
convince you of the high efficiency of 
this system for ventilating every type 
of automotive vehicle. 

See, inspect and operate the Evans 
Vacuum Auto-Shift at the show. This 
development is hailed as the most 
impressive advancement since the ad- 
vent of four-wheel brakes. 


POWER CYLINDER 


EVANS AUTO-SHIFT 
@ Evans AUTO-SHIFT provides 


remote control of transmission gear 


changes by vacuum power. 


By a 


slight movement of the finger the 
driver operates a small selector 
lever which is attached to an arm 


conveniently located on the steer- 
ing column under the wheel. 
selects the gear desired. Silently 
and without any “‘clash,”’ 
mesh speedily, quietly and per- 
fectly. It is as simple in operation 


This 


the gears 


as it is in construction. 


PRODUCTS CO. 


Division of Evans Products Co. 
Union Guardian Bldg. -— Detroit 











Kabin Koach 
With $100,000 
Is Ready to Go 


DETROIT—L. E. Worden, 
president of the Kabin Koach Co, 
of this city announces completion 
of re-incorporation of the finan- 
cial structure which gives this 
company a paid in capitalization 
of $100,000, assets running in ex- 
cess of $130,000, and a new plant 
in Pontiac. 

The new officers are: L. K. 
Worden, president, and chief en- 
gineer; Hugh Nickerson, vice- 
president and production mana- 
ger; Frank Maller, vice-president 
and purchasing agent; R. E. 
Merrell, treasurer and sales man- 
ager, and M. Craig, secretary. 

Hugh Nickerson, under whose 
direction will come all production 
activity, is a former general pro- 
duction manager of the Hupp Mo- 
tor Car Corp., and is well known 
in the automobile industry. 

The new plant located just 
north of Pontiac on the Dixie 
Highway contains 14,000 square 
feet of manufacturing space and 
includes eight and one-half acres 
of land. 

As soon as the machinery is 
moved from the former East De- 
troit plant an immediate produc- 
tion schedule of 300 coaches a 
month will be instituted. 


Willys Gives Chicago 
Area to Toledo Man 


TOLEDO, O.—Jesse Ellis, for 
19 years an automobile dealer in 
Toledo and one of the national 
winners in the recent sales con- 
test for dealers, has been ap- 
pointed distributor for Willys 
cars in the Chicago wholesale 
area, Francis H. Fenn, assistant. 
to the president of Willy-Overland 
Motors, Inc., announced. 

The new distributing company 
will operate under the name of 
Willys Motors of Chicago, Inc., 
at 2501 S. Michigan Blvd. The 
building is equipped for whole- 
sale and retail operation as well 
as for general service. The 
area under the jurisdiction of the 
Ellis organization covers a radius 
of approximately 75 miles from 
Chicago. Associated with Ellis 
will be Thomas O. Carder as man- 
ager, Jay W. Norwine, wholesale 
manager, and T. D. Reed, office 
manager. 

The appointment is one of 45 
Willys distributorships created in 
the past two weeks. 


Indict Oil Concerns 


Charging Violations 
MADISON, is.—Twenty - four 
oil companies and 46 individuals 
were indicted Nov. 6 by the fed- 
eral grand jury here on charges 
of violating the Sherman anti- 
trust law. 

In the current indictment, many 
of the individuals and companies 
named Aug. 4 by the same grand 
jury, were again indicted. The 
new indictments charge the com- 
panies and individuals agreed to 
fix and restrict price margins in 
charges to gasoline jobbers, that 
they attempted to maintain uni- 
form jobber contracts and that 
they sought to adopt uniform poli- 
cies with regard to jobbers 
throughout 10 states in the mid- 
dle west. 

Officials of major oil companies 
held periodic meetings at Chicago 
privately for many years, it was 
charged with indictments, and 
agreed on uniform prices to job- 
bers dealing with them. 


Canada Uses 3 More Oil 
MONTREAL.— Canada’s imports 
of petroleum during September 
amounted to 138,029,034 gallons, 
worth $4,304,769, compared with 
$131,234,607 at $3,888,889 in Sept., 
1935, the Dominion Bureau of Statis- 
tics reports. Leading suppliers were 
the United States with 108,021,937 
gallons, Colombia 14,635,333, Peru 

7,794,629 and Venezuela 7,557,235. 





DETROIT. — In the selecting | 
@ motor car, everyone wants to 
get the most satisfactory car for 

his money; sat- 
isfactory not 
only in dollar’s 
value, but in 
those elements 
which are the 
foundation of 
continued ap- 
preciation. The 
1937 cars more 
than ever be- 
fore, offer the 
buyer the things 

J. E. Fields he desires and 

which he is en- 
titled to have. The real problem 
is to make a selection which com- 
bines the greatest number of de- 
sirable features. 





Reliability Paramount 

Reliability is probably the most 
important factor in a motor car 
purchase. It covers both long 
life and the cost of keeping a 
car running perfectly. The first 
factor in reliability is the me- 
chanical excellence of a car. Re- 
liability is indicated by the me- 
chanical features which make a 
car easy to start, easy to handle 
and generally free of manual ad- 
justments. 

Next in importance is safety, 
the kind that is inherent in the 
ear. The greatest factors in car 
safety I believe are all-steel bod- 
ies, hydraulic brakes, low center 
of gravity, proper weight dis- 
tribution and sway eliminator 
for road balance, adequate power 
for prompt acceleration, shockless, 
finger-tip steering and safety 
glass in all windows. Another im- 
portant safety feature are head- 
lights which are quickly adjust- 
able for dimming, giving full road 
illumination and eliminating dan- 
gerous glare. 

The next consideration is econ- 
omy. The original price of a car is 
high or low only in relation to 


Aids Glass Industry 
DETROIT. — Nearly 60,000,000 
square feet of glass were utilized 
by the Fisher Body division of Gen- 
eral Motors in the production of 
bodies for the 1936 cars. Consump- 
tion in the next 12-month period is 
expected to surpass this mark, since 
the windshield and window openings 
of the new “unisteel” turret top 
body by Fisher are larger than 

those of the preceding models. 





NICKELGRAMS 
—4A—— 


The new Chrysler Royal en- 
gine which packs so much punch 
in a smaller package has exhaust 
valves of an austenitic heat re- 
sisting nickel chromium alloy 
steel. The hard-working valves 
of modern high speed, high per- 
formance engines take a lot of 
punishment and require a ma- 
terial that can hold its form 
accurately at high temperatures. 
In addition, the valve must be 
capable of resisting corrosion as 
well as erosion effects. Similar 
materials are used for the ex- 
haust valves of many other popu- 
lar engines. This practice ex- 
plains why the modern engine 
is relatively free of all valve 
trouble and _ requires’ valve 
grinding only at infrequent in- 


tervals. 

THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 
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Suggests Features That Appeal to Car Buyers 


Chrysler Head Stresses 
Safety, Styling, Economy 


By J. E. FIELDS 
President Sales Division, Chrysler Corp. 


what it costs its owner over a 
long stretch. A six-passenger car 
should give today from 18 to 24 
miles per gallon of gas. 


Assure Comfort of Mind 


The three qualities of reliability 
safety and economy are assurance 
of comfort of mind in car owner- 
ship. But you are also entitled to 
genuine physical comfort. Select 
a car with wide doors, easy to 
enter and leave, chair-high seats 
for a relaxed riding position, an 
adjustable front seat for the driv- 
er’s convenience and comfort. 








A TYPICAL INSTALLATION of a Hercules DJXC 3%4x4%-inches, 
high-speed, diesel engine in a 1% to 2%4-ton truck chassis by Diamond 
T as developed for export. 


| dent of the National 
| Market Report, 





| Market Reports 


Are Enlarged 


CHICAGO.- A. R. Histed, presi- 
Used Car 
Inc., publishers 
of the Blue Book, Red Book and 
other services, announced new 


| editions just off the press have 


been enlarged to contain data 
and appraisals on motor trucks 


| up to 3%-ton capacity. 


Another new service is publi- 
cation of a trailer guide. 

The firm is maintaining head- 
quarters during the New York 
automobile show at the Hotel 
Commodore, with S. F. Clutter- 
buck, eastern zone manager, in 
charge. It will be represented at 
the Chicago show with an ex- 
hibit. 


Of YOU ot vn : 
QUAKER TRAILERS 


Here are trailers that literally have everything 
—hbeauty, luxury, dependability, roadability, 
value! Each of the three beautiful models in 
the new Quaker line is an achievement in en- 
gineering construction. Each presents impor- 
tant advancements—innovations that mean in- 
creased safety, comfort and convenience. 


We believe sincerely that point for point 
Quaker Trailers have more to offer to both the 
buyer and the dealer, than any trailer on the 
market today. You can’t afford not to see 


them. 


Get the facts about QUAKER’S FRANCHISE. 


The new 1937 models will be on display 
at the New York and Philadelphia Shows 


Although dealers are signing up fast, there may 
still be an opportunity in your territory to tie 
up with this fast moving eastern manufacturer 
whose new modern plant at Devon is the talk 
of the industry. Production of Quaker Trailers 
is in full swing—the big selling season is fast 
approaching—now is the time to “get in.” 
Write or wire if you can’t get to the New York 
or Philadelphia Auto Shows and ask for com- 
plete information. 


Don’t delay! Write for details today! 
QUAKER TRAILER COMPANY 
Manufacturers 


Lincoln Highway DEVON Pennsylvania 





find designers of engines and 
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New Points of 1937 Cars Detailed by Expert 


Visitors at N. Y. Show to 
See Scores of Changes 


(Continued from Page 1) 


@Q- 


partment. In some cases these 


running gears have been equally sompartments are as much as 40 


busy producing seven completely 
new engines; three V-type, and 
four six-cylinder motors, besides 
increasing the size and horse- 
power of several others, and de- 
signing new type rear axles, new 
all-steel bodies, and new stiffer 
frames. 


In appearance the new cars 
show the influence of the current 
Cord and Zephyr models. New 
hood designs fall into three gen- 
eral classes; those which closely 
follow the conventional three- 
hinge types; those of the Zephyr, 
with top hinged to the dash and 
the sides fixed, and the third type 
with a central hood hinge so each 
half of the top may be raised, 
although the sides are stationary. 
In the latter the hood handle is 
usually in the side panel. 

Hood Designs Changed 

These hood designs have had a 
tremendous influence on the new 
front end designs; they permit 
hood louvre and radiator grille 
treatments not possible hereto- 
fore. There are round and “V” 
front hoods with wide horizontal 
divisions, others with colored ver- 
tical center pieces like last year’s 
Graham, some with vertical grille 
work, others with horizontal and 
honeycomb grilles. The Venetian 
blind type of grille popularized by 
Cadillac last year is now found 
on several other cars, but Cadil- 
lac and LaSalle have a new 
motif for 1937. Ail radiator filler 
caps are now hidden under the 
hood, and with few exceptions the 
lamps are either mounted on the 
radiator housing, or in the fender. 
The field is almost equally di- 
vided between round and V-type 
fronts. These are the most obvi- 
ous changes, but there are lots of 
hidden 
important to car performance. 

Let’s consider the year’s im- 
provements in three big groups; 
body changes in design and ap- 
pointments, new and improved 
engines, and high points in chas- 
sis development. This will help 
one appreciate the changes. 


All Steel Tops Universal 


Besides the startling changes in 
hood, grille, and fender outlines 
on some of the new cars, there is 
the universal use of all-steel tops. 
These new all-steel bodies have 
no wood framing now except in 
the high priced custom-type cars, 
where die costs would be pro- 
hibitive. Two groups of manu- 
facturers have bodies that are 
mounted entirely on rubber. Even 
the body bolts are encased in rub- 
ber to completely cushion them. 
In the rear all cars will have one 





|of the driver, 
|eenter of the 
|Provision is made for the instal- 
\lation of radios on practically 





large door into the baggage com-, 


per cent greater than last year. 
Except on cars that have fender 
wells, all tires will be carried in- 
side of the body this coming year. 
In most cars you will find the 
rear license plate bracket and 
light at the center of the body. 
The skirts at the back of the 
body are moulded more carefully 
into the fender lines and dual tail 
lights are customary on de luxe 
models. Over the windows and in 
front of the forward door there 
is a drip moulding on practically 
every body today. This prevents 
water blowing into the windows 
or flowing into an open front win- 
dow ventilator. This year at- 
tached chromium moulding is 
prominently used as a decorative 
feature on so many bodies. It is 
the same type so frequently at- 
tached to the edge of the run- 
ning board on de luxe models. 

Fenders on some cars are not 
attached to the running board, on 
others attached at the front only. 
This allows for water drainage. 
All running boards are rubber 
covered, and some colored to 
match the bodies. Safety glass all 
around at no extra cost seems to 
be almost universal now. Dual 
rear windows also distinguish the 
1937 car. Safety door handles are 
found on practically every car in- 
side and out, protecting the oc- 
cupant’s clothes. Very few of the 
ear roofs are any lower this year, 
but floors have been lowered from 
1% to “2% inches, giving more 
head room as a result. 


Panels Striking 


Suppose we look inside these 
bodies. The new instrument 
panels are the most striking de- 


|tail to catch the eye. The most 


| significant thing to me is the al- 
improvements far more} 


most universal adoption of in- 
strument panel directly in front 
instead of at the 
instrument panel. 


every car. The design of the cen- 
ter instrument panel on a num- 
ber of cars forms the radio 
speaker grille, and provides a 
decorative motif at the same time. 
Glove compartments on the right, 
with or without a lock are an es- 
sential part of the modern car. 
Provision for a hot-air defroster 
seems to be almost universal, al- 
though it is invariably extra 
equipment that comes with a car 
heater. Ventilating windshields 
are found on practically all cars 
except on General Motors’ lines, 
where the Fisher ventilating sys- 
tem in conjunction with a cowl 
ventilator takes its place. You 
will find the emergency brate 


JACK BURNS (left) and JoJo White, respectively Detroit Tiger 
first baseman and outfielder, keep their voices in shape for umpire 
baiting by serving the Pontiac Motor Co. as chassis lecturers at the 
automobile shows. Both are scheduled to appear at New York, Burns 
at the Palace and White at the special General Motors exhibit at Hotel 
Waldorf-Astoria on Nov. 11 and 12. Burns then leaves for the week 
at Chicago and White for the Detroit show. 








R. S. McLAUGHLIN, president of General Motors of Canada, 
introducing His Honor Col. Dr. Herbert A. Bruce, Lieut.-Governor of 
Ontario who opened the Canadian National Show. 


lever is at the left of the driver 
beneath the instrument panel in- 
stead of besides the gear shift 
lever. 

When you look at the new front 
seats you will be surprised to find 
the bucket seats have all but 
disappeared, and in their place 
there is a single piece cushion 
with divided swinging backs. This 
type of seat is provided in both 
the two-door and new coupe 
bodies. It allows three-passenger 
room in the new wider front 
seats. 

Another 1937 feature is the dual 
adjustment of the front seat, not 
only forward and back, but also 
upward. This is done in a differ- 
ent manner on different makes of 
cars, but the effect, making the 
seats more comfortable for both 
long and short drivers seems to 
be generally the same. 

At the top of the front seat 
back some cars have a sponge 
rubber padding under the uphol- 
stery. This is a unique safety 
feature introduced this year for 
the first time. At the bottom of 
|the front seat back is some kind 
of a foot rest for the comfort of 
rear seat passengers. There are 
a surprising number of new cars 
in which the engine and the seats 
have been moved from four to 
six inches further forward this 
year. This brings the passengers 
well ahead of the rear axle, and 
provides more equal distribution 
of weight on the front and rear 
wheels. 

Bodies Wider 


Bodies are wider on many cars, 
|so that today a car that will not 
seat three passengers, both front 
and rear is a rare exception. The 
upholstery is softer, and more 
luxurious on many cars. The in- 
terior trimmings may be found 
either in neutral colors, or in n°- 
tural wood. Price does not de- 
termine this. The greater propor- 
tion, however, seem to have the 
natural wood finish. Chromium 
mouldings on the dash board and 
sometimes on the door panels is 
used frequently. In only a few 
cases will the interior light be 
found on the ceiling of the car. 
Instead one lamp is now found in 
some cases over the back window 


|Sometimes two are used, either 


in the rear quarter panels or on 
the rear door posts. 

Robe rails are more common 
this year, both of the cord tyne 
and of the metal type. Some- 


| times an ash tray is incorporate? 


in the metal rail, but an ash trav 
in the rear is almost universal. 
Practically all bodies have assist 
straps attached to the rear door 
post for the convenience of rear 
seat passengers. On the higher 


| priced cars the provision of a 


divided rear seat with a folding 
arm in the middle is quite com- 
mon. Some interesting modifica- 
tions of the coupe seat are found 
on the new cars, such as the pro- 
vision of folding auxiliary seats 
behind the regular coupe seat al- 
lowing the passengers to sit “vis- 
a-vis.” On another car the en- 





| horsepower. 





tire seat is pivoted so that it 
Swings forward on the right end 
to allow one person to get inside 
behind it. Several other makes 
have close-coupled rear seats to 
take the place of the conventional 
rumble seat in the de luxe or 
four-passenger type coupe or 
cabriolet. 


Many New Engines 


So much for the highlights in 
the design of bodies and their 
appointments. Now let’s turn to 
the new engine developments. 
While there are some strikingly 
new engines of greatly improved 
performance and refinement, 
there are also some completely 
new engines which are extremely 
interesting; three of which are 
brand new V-eights, four with 
six-cylinders. In addition there 
are four new engines with slightly 
increased dimensional changes 
but the same in general design. 
The three new eights vary in 
piston displacement from 136 cu- 
bic inches, the smallest V-eight 
in America, to 346 cubic inches 
and from 60 horsepower to 135 | 
The newly designed 
sixes have from 85 to 100 horse- | 
power, and vary in displacement 
from 216.5 to 237.0 cubic inches. 
Two engines this year will carry 
super-chargers as standard equip- 
ment, one of them a V-eight, the 
other a six. The unit power plant 
is now universal and in most! 
cases is mounted on three or four 
cushion rubber seats. The excep- | 
tion, of course, is the Chrysler or- 
ganization, all of whose cars have 
“floating power.” 


There is a decided increase in 
the number of engines having 
automatic choke with a fast idler. 
the use of vacuum controlled 
automatic ignition governors, the 
universal use of air cleaners and 
silencers. Air-cooled generators 
are used to take care of the high 
electrical loads which are 


posed today. Many of these have | 


voltage regulation increasing the 





output when the lights are turned 


on. Bigger batteries with 17 
plates and 100 ampere-hour ca- 
pacity are now common. Engine 
crankcase ventilation to prevent 
corrosion has more adherents. 
More pedal actuated self-starter 
gears will be in evidence and sev- 
eral new push button starters on 
the dash will be found. Crank- 
shafts are larger and now have, 
without an exception, no more 
than two crank throws between 
each pair of main bearings. There 
are several engines, of course, 
with only one throw between each 
pair of main bearings. This means 
in the first case four bearings for 
a six-cylinder, five bearings for a 
straight-eight and three bearings 
for a V-eight. In the second case 
seven bearings for a six, and nine 
bearings for a straight-eight. 
Some type of vibration dampener 
is provided on the front end of 
practically every six- and eight- 
in-line engine. Almost every en- 
gine has crankshaft counter- 
weights. Automatic heat control 
with a thermostat is frequently 
found and on practically every 
engine some form of exhaust 
heating is provided on the intake 
manifold. Some of the special 
new features found on a number 
of engines is the use of hydraulic 
take-ups on the valve tappets, and 
the use of alloy rocker arm 
brackets on an over-head valve 
engine to compensate for cylin- 
der expansion. All 1936 valve-in- 
head engined cars are continued 
for the coming year. 

In considering the transmission 
and clutch you will find a few in- 
teresting new developments. One 
of these is the use of a bendix 
automatic preselecting gear 
shift, and clutch, both operated 
by the engine vacuum. The latter 
makes it possible to automatically 
shift the gears without touching 
the clutch pedal. It has the unique 
difference from any previous au- 
tomatic clutch installation in that 
it does not “free wheel” on high 
gear except at very low speed. 
This is the only automatic type 


lof gear shift that has been an- 


nounced on the new cars, al- 
though there have been rumors 
that other manufacturers would 


| produce an automatic gear shift. 


Overdrive Popular 
The number of users of an 
“over-drive” is steadily growing, 
and where not standard equip- 
ment, is frequently found as op- 
tional. Practically all cars have 
a synchronizing device in the 


|transmission to make easy shift- 


ing from high into second or vice 


| versa. On some of these you will 
\find new developments have been 


made to assure the proper func- 
tioning of these devices irrespec- 
tive of the oil temperature. Every 
trick known to engineers has been 
used to lower the top of the 
transmission case in order to 
eliminate the saddle back in the 
front compartment. In one car 
the cover plate of the transmis- 


im-|Sion is on the bottom instead of 


the top in order to eliminate this 
additional thickness of metal. 


(Continued on Page 38, Col. 3)) 





THE DE-VO MOTOR CORP. 
make a four-cylinder, full size five 
from foreign countries for this type 


has been formed in Delaware to 


-passenger car, to meet a demand 


of automobile. See story on page 31, 





Sparks 
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Chris 
Sinsabaugh 
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76,620 from announcement time to 
the first of the year. There’s 
25,382 scheduled for November 
and 27,326 for December. 

* at * 


A DAILY FEATURE is the 
Farm Journal’s unique display in 
its headquarters at the Waldorf- 
Astoria. The mysterious “Gyp 
12,” in other words, a sound pic- 
ture involving a huge lady pig, 
described as “sensibly streamlined 
from honker to spit curl. Under- 
slung body, with wide, roomy 
tonneau that carries 12 without 
crowding. And a deeply cush- 
ioned seat that’s the last word in 
comfort.” Graham Patterson is 
mine host from sun up to “far 
into the night” for his many 
visitors from the industry. 

ad * * 

ALL THE HOTELS already are 
jammed. Here at the Lexington, 
which is ADN’s editorial head- 
quarters, I. find already listed as 
fellow boarders the Auburn crowd, 
led by Roy Faulkner; the staff of 
Willys-Overland under the direc- 
tion of Ward Canaday and Dave 
Wilson; Stan Seward, advertis- 
ing manager of White Truck, and 
his body designer, Count Alexis 
de Sahknoffsky. Listed also are 
the Alemite Corp., Buda Co., Arco 
Equipment Corp., Auto Cruiser 
Co. of America, Burgess Battery, 
Edwards Home-Mobile Corp., Tut- 
hill Spring Co., Van Norman Ma- 
chine Tool Co., Yale & Towne 
Mfg. Co. 

* * * 

COMING TO the show for the 
first time in the capacity of an 
exhibitor is Edward S. Evans, 
president of Evans Products of 
Detroit. Although having intro- 
duced years ago the Evans auto 
loader, used in freight shipments 
of automobiles, now Evans quali- 
fies as an exhibitor because of 
the recent introduction of the 


Trailer Makers 
Show 35 Models 
At N. Y. Show 


(Continued from Page 33) 


outside of the trailer. One model 
has a pullman type lantern root 
and dutch half doors opening into 
the galley. This job also has 
nickeloid sink and stove com- 
partments and partitions in the 
dish cabinet for the dishes. 

Auto Cruiser introduces nickeled 
window frames and a wide rub 
rail which forms a deep window 
ledge on the model on display 
Streamlined riding lights dress up 
the exterior. This model also has 
two doors, one on each side at 
the front enabling the occupant 
to enjoy two outdoor rooms if 
desired. 

Travel Trailer shows an alumi- 
num job painted to match the 
paint on the towing car. Leaded 
glass is featured in the storage 
cabinet doors. A desk with stor- 
age drawers, two clothes closets 
and full length mirror as well as 
frosted wire glass in the roof 
ventilators are also innovations. 

General features two Judkins 
built jobs. One all steel model has 
pullman type roof and a rear 
panel which opens out to enable 
an open air dinette if desired. 
This job also has stabilizing legs 
equipped with wheels at each 
forward corner. 

Quaker shows a four-passenger 
job with the entire galley furni- 
ture amidships on one side a 
screen door that opens out and 
trunk compartment in the rear. 

Cottage Cruiser built by Can- 
trell & Co. has the dinette in the 
rear, a wash basin in the front 
end and the galley amidship. 

In addition to the coach trailer, 
two builders of utility trailers are 
showing many different models of 
the new type automobile extra 
luggage vehicle that is becoming 
so popular this past year, and 
many exhibitors of trailer acces- 
sories and component parts. 

< 


Auto-Shift, as its name indicates, 

an automatic transmission; and 

the new Evans ventilating system. 
* * * 

A SORTA PARTY different 
from the usual run was Floyd 
Noe’s affair at the New York 
Athletic Club on Monday night 
when the automobile advertisers 
in the New York Daily News first | | 
had a buffet supper, and then at- 
tended the weekly boxing show of 
the NYAC as Noe’s guests. In the 
party were Harry Moock and Bill 
Romayne of Plymouth; Ward 
Canaday of Willys, Courtney 
Johnson of Nash, Harry Mitchell 
of the Getchel Agency and many 
others. 





PULLING THIS HOUSE trailer, Cy La Tour, sports reporter, 
traveled 1,305 miles from Miami to Devon, Pa., in 30 hours, an aver- 
age of 43.5 m.p.h.—considerably better time than most trailerless cars 
make, The trailer was a Model 47 Quaker. 
prove that trailer travel can be as fast as the average motor car. 


The run was made to 
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Car With Trailer 
Makes Fast Run 


DEVON, Pa—With a _ fully 
equipped four-passenger trailer 
hitched in back of his automobile, 
Cy La Tour, nationally known 
sports writer and photographer, 
has just set a new record when he 
covered the 1,305 miles from 
| Miami, Florida, to Devon, Pa. in 
#30 hours at an average speed of 
| 43.5 miles per hour, to prove that 
| trailer travel can be as fast as 
| you would drive your average 
| motor car. 
| Attaching a 1937 model 47 Quak- 
| er trailer to his car and with a 
| load of 500 pounds of baggage, the 

run from Miami to Philadephia 
was made in record time. 

This run is said to indicate that 

distances even greater than those 
| covered by the average driver in 
|his automobile can be made 
safely with a trailer. 





A FAR-REACHING PLAN 
of Multiple Profits fot cur distributors 


STATEMENT of policy and a brief outline 

of the method of operation of GENERAL 
TRAILERS CoRPORATION—an organization destined 
shortly to occupy a commanding position in the 
trailer industry. 
The automobile, radio, and other modern indus- 
tries had their infancy within the memory of the 
men who are now shaping the destiny of trailers. 
Those who had the vision to recognize the vast 
possibilities of these now nationally-known indus- 
tries and who made the right connections at the 
right time were generously rewarded for their 
foresight and initiative. The same opportunity is 
offered today to those who become identified with 
the future LEADERS of the trailer industry. 


GENERAL TRAILERS “FIVE-POINT” PLAN 


Assuming leadership in trailer sales is but one goal 
of General Trailers Corporation—one point in our 
comprehensive Five-Point Plan. 

The “Romany” and “Arcady” shown on this page, 
are the first two models of a distinguished line of 
General Trailers products to be produced by many 
of the country’s leading manufacturers. These 
uniquely designed and exquisitely appointed 
models were built by J. B. Judkins Co., Merrimac, 
Mass. 

Established in 1857, this nationally known ‘or- 
ganization has for 79 years enjoyed an enviable 
reputation for the highest type of craftsmanship 
in the custom body field. Packard, Lincoln, 
Pierce-Arrow, Cadillac, Duesenberg, and many 
other prominent automobile manufacturers have 
availed themselves of the complete facilities of the 
Judkins’ plant 


GENERAL TRAILERS CAMPS 


A chain of standardized “stop-over™ trailer camps, 
to be located on the main highways of the coun- 
try, is the second point in the corporation's Five- 


Point Plan. These camps, designed by the well- 
known firm of New York architects, F. P. Platt 
and Brother, will offer every convenience and 
comfort, appealing to the finest type of patronage. 
There will also be General Trailers “Resort’’ Camps, 
located on lakes, rivers, or on the seashore, where 
trailer owners can spend a week, a month, or a 
season, enjoying all the facilities, recreations, and 
comforts of a resort club. As it is planned to 
have both Stop-Over and Resort Camps oper- 
ated under our distributors franchise, the added 
revenue to those occupying these key positions in 
our organization is apparent. 


NATIONAL STORAGE SERVICE 


One of the real problems confronting the trailer 
industry is winter storage. As a solution of this 
problem, the main building of each camp has been 
designed with a large covered floor area adjoining. 
This will be used for dancing, games, etc., in the 


ama 


GENERAL TRAILERS CORPORATION will be rep- 
resented nationally by an organization of key 
distributors and dealers. Every trading area in 
every section will be a PROFIT- 
area for G.T.C. men. 


THE ROMANY—asy JUDKINS 
A GENERAL TRAILERS PRODUCT 


Length 19 feet three inches. Sleeps four. Divan 
convertible to double bed or upper ‘and lower berth. 
Illustrated above. 


THE ARCADY—sy JUDKINS 
A GENERAL TRAILERS PRODUCT 
Length 16 feet. Sleeps four. Fourteen-foot boat with 


outboard motor can slide through rear observation 
window. 


summer and enclosed for dead-storage of trailers 
in winter; another service to trailer owners—and 
another profit for our distributors. 


NATIONAL RENTAL SERVICE 


Already there is evidence of a fast-growing de- 
mand for trailer rentals—and every trailer renter 
is a potential prospect for the ultimate purchase 
of a “home-on-wheels.” Through the G.T.C. 
Rental Plan, a trailer may be rented for a week's 
vacation and returned to the local distributor, or 
for a cross-continental trip and turned in to the 
nearest distributor to the point of destination. 
Still another profit for our distributors. 


GENERAL TRAILERS ASSOCIATION 


A two-way membership plan in General Trailers 
Association provides a fifth source of revenue for 
G.T.C. distributors. 


Garages, service and outdoor parking stations, 
restaurants and inns which qualify for member- 
ship in the Association will display appropriate 
signs. Trailercowner members of the Association 
will receive membership cards, entitling them to 
a reduced scale of rates at these places which, 
wherever possible, will be operated under the 
supervision of our distributors. General Trailers 
Association display cards will be used in connec: 
tion with our advertising by G.T.C. distributors 
as a means of securing members. 





Vi $I 1 
GENERAL TRAILERS DISPLAY 


AT THE 


NEW YORK AUTOMOBILE SHOW 


BOOTH No. D-55A 


CORPORATION 


11 BROADWAY — NEW YORK, N. Y. 
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New Willys Returns to Standard Dimensions 


1937 Models Have Longer 
Wheelbase, Larger Bodies 


(Continued from Page 5) 


proximately 225 degrees. This 
process is said to insure gloss re- 
tention on exposure. 

The design has taken into 
consideration both safety and 
comfort. The front seat is 50 
inches wide, and is adjustable. 

Body construction is all-steel, 
the roof, doors and inner panels, 
pillars, sills, cross-members and 
floor panels all being of this ma- 
terial. 

Inner door panels are covered 
with upholstery material that 
matches that used for seat cov- 
ering. The dome light has been 
moved backward to a position 
above the rear window so that the 
light beams flow across the pas- 
sengers’ shoulders. Upholstered 
arm rests are provided in the 
rear compartment. 

To afford greater foot room for 
the driver, the emergency hand 
brake has been placed under the 
cowl. 


New Instrument Panel 


The instrument panel has been 
designed to afford quick visibility. 
Two large chromium-plated dials 
have been placed in the center. 
The speedometer is of the needle 
type while the oil and gasoline 
gauges are electrically operated. 
The ammeter completes the dial 
ensemble. Choke and throttle op- 
erating handles and light control 
are carried on the instrument 
board at the driver’s right. Spark 
control is automatic. There are 
glove compartments at the right 
and left of the cowl. 

Double action, cylinder type 
shock absorbers are provided and 
passenger weight has been more 
evenly distributed between the 
front and rear axles. 

Synchro-mesh transmission also 
is provided on both the standard 
and de luxe models. The brake 
and clutch pedals are provided 
with lubricators. The clutch re- 
lease bearing is of the self-iubri- 
cating type. 

Bendix Brakes 


Bendix duo-servo controlled 
four-wheel brakes are used. Rear 
brake cables have been placed 
inside of the frame rails to elim- 
inate the hazard of the tire chain 
interference. The brakes are nine 
inches in diameter by 1% inches 
wide. 

Up to 35 miles per gallon of 
gasoline is claimed for the four- 
cylinder engine, having a bore of 
3% inches and a stroke of 4% 


inches. It develops 48 horsepower 
at 3,200 r.p.m. The new power 
plant has a variable type venturi 
carburetor giving constant velocity 
around the main jet, making for 
smoother engine operation and 
uniform mixture. An adjustable 
main jet for altitude and climatic 
changes is included. 


Reduces Vapor Lock 

A new fuel pump is used to re- 
duce the hazard of vapor lock and 
percolation. The engine is placed 
on four rubber mountings reduc- 
ing vibration. Body noises are 
reduced by use of a composition 
insulating material sprayed on 
the interior surface of the body 
and roof. 

Main bearings are babbitt-lined, 
interchangeable type. Valve tap- 
pet guides are bored integrally in 
the case, assuring perfect align- 
ment between the valve stem, 
guide and tappet. This arrange- 
ment reduces tappet wear and 
noise. Exhaust valves in the 
engine seat themselves on steel 
ring inserts of hard material. 

Pistons are of light weight cast 
iron, with three compression rings 
and an oil return ring. The wrist 
pins are of the full-floating type 
free to rotate in a bronze bush- 
ing carried in the upper end of 
the connecting rod and in the pis- 
ton bosses. Pressure system lubri- 
cation carries oil to main bearings, 
connecting rods and camshaft 
bearings. 


Internal Gear Oil Pump 

The internal gear oil pump is 
mounted on the left side of the 
cylinder block and is driven by 
the lower end of the oil pump and 
distributor driveshaft, ‘which is 
geared to the camshaft. The water 
pump and fan assembly, at the 
upper part of the block, has a 
ball bearing to take the belt pull 
and water pump pressure. 

A 13-plate USL battery is placed 
in a compartment in the right 
front fender under the _ hood. 
Auto-Lite starting and ignition 
system is used. 

Among other features, the Willys 
has improved intake manifold, 
large air cleaner and _ silencer, 
double drop “X” and “K” type 
frame, steel running boards and 
steel centered safety steering 
wheel. 

The single-plate clutch and 
transmission are of conventional 


A SPACIOUS LUGGAGE compartment is a feature of the 1937 


Willys. Slanting rear deck panels of the new models, 


for smooth air flow, provide a 


designed 
compartment which houses the 


spare wheel and tire and luggage. The luggage compartment of the 
sedan provides 13 cubic feet of space accessible through a large door 
in the rear deck panel. The door has counter balance control, which 
causes it to remain at any angle from top to bottom. To provide even 


greater luggage space in emergency, 
cushion may be removed. In the coupe, 38 cubic feet of luggage | lowest priced ones. 


space is provided. 


the rear seat and back 





FRAMES OF THE WILLYS line are X-member design braced with sturdy cross members. Note 
that the battery is placed under the hood which makes for easy checking at all times. 


design. The former is eight inches 
in diameter and has a spring 
dampener. The transmission has 
ball bearings for the main shaft 
and both it and the engine are re- 
mote from the frame, the only 
connections being the rubber 
mountings plus those flexible 
members through which the en- 
gine is controlled. 


Engine Free to Move 

Movement of the clutch pedal 
is transmitted to the clutch proper 
by a cable so that the engine may 
move as much as it will. The 
same applies to the brake pedal. 

Steering mechanism is mounted 
atop the frame instead of in the 
wide plate, and the three-spoke 
steering wheel position can be 
varied to suit the driver’s require- 
ments. 

Other features include remote 
door controls, rubber-covered foot 
pedals, a new design, non-rattle 
accelerator pedal and concealed 
door check straps. Window glass 
in the front doors is invisible 
when lowered. One taillight is 
used on the standard model while 
two are provided on the de luxe 
models. 

There are two commercial units 
—panel delivery and cab pick-up 
models. Inside length of the 
panel delivery from the back of 
the front seat to the inside of the 
rear door is 64% inches with an 
inside width of 43 inches. Inside 
width at the floor is 39% inches, 
width of the rear door opening 
is 35% inches. The width of the 
cab pick-up is 40% inches, the 
depth from rear and to back of 
cab 57 inches, with 11% inches 
from the floor to the bottom of 
the flare. These models are 
powered with the same engine 
used in the passenger car models. 


Ricker Explains 
Design Features 


Of 1937 Autos 


(Continued from Page 36) 


Helical gears on high and second 
are universally found in these new 
transmissions, and on a large 
number of the cars, low and re- 
verse also have helical gears. A 
roller bearing is used ror the re- 
verse idler pinion on quite a 
number of the new cars. One of 
the new V-eight engines carries 
a transmission extension, which 
places the front propeller univer- 
sal joint back of the “xX” frame 
member. This is just another 
means of keeping the rear fioor 
boards level, or low. Clutch ven- 
tilation is found on a consider- 
able number of cars to assure 
long life and uniform action, also 
special spiral faced clutch facing. 
The use of centrifugal weights on 
clutches is equally common in 
quite a number of the higher 
priced cars, as well as one of the 
The use of 
thin steel back precision-type 


bearings on engine crankshafts, 
and connecting rods, is more prev- 
alent than ever. Cadmium alloy 
bearings seem to have gained 
still greater momentum this year 
and are found in many engines 
where copper lead was used here- 
tofore. 


Turning to the chassis we find 
perhaps the most interesting in- 
dividual changes of the year. The 
most striking one of these is the 
effort of designers to get the body 
of the car low down and have a 
substantially flat floor in the rear 
compartment. To accomplish this, 
four of the General Motors and 
all the Chrysler lines have the so- 
called hypoid gears. These lower 
the center line of the rear axle 
pinion 1% to three inches below 
what it would be with the regular 
spiral bevel. Where spiral bevels 
are used the same thing has been 
accomplished by the use of a 
triple universal jointed propeller 
shaft. Incidentally sealed univer- 
sal joints good for 25,000 miles 
are a feature of these and many 
other new cars. With the triple 
jointed shaft, an intermediate 
bearing is carried on the rear 
portion of the X-cross member in 
the frame. One joint is behind 
the gear box, the other two be- 
tween the frame bearing and the 
rear axle. 

Hypoid Rear Axle 


There has been little change in 
rear axles aside from the use ot 
hypoid gears. More cars carry 
the knee-action front end this 
year, all of which are more or 
less of a parallelogram type, with 
the exception of one that uses 
the Dubonnett type and another 
with transverse front spring. This 
is only used on de luxe model . 
but at no extra cost. Those cars 
having transverse springs con- 
tinue with them. Those having 
semi-elliptic springs all around 
do the same. Cars having Hotch- 
kiss drive continue with it. Those 
that have torque tube drive re- 
main unchanged except that they 
cushion the drive by using solid, 
instead of tubular shafts this 
year. An intermediate bearing in 
the torque tube prevents shaft 
whip. There is one new adherent 
this year to the Hotchkiss drive. 


Hydraulic brakes are practically 
universal ‘with the exception of 


the cars made by Ford. The lat- 
ter also operate all four brakes 
with the emergency hand lever. 
The hydraulic brake cars have 
mechanically operated emergency 
brakes but apply them on the 
rear wheels only or use a singie 
transmission brake. 

Shock absorbers have been 
changed on a great number of 
cars this year from the lever type 
to the direct acting tubular hy- 
draulic type. There is another 
common change. The number of 
cars having transverse stabilators, 
both front and rear, instead of 
only in the front or only in the 
rear as in the past has increased. 


Stronger Frames 


Stronger frames are evident on 
all cars having knee-action on the 
front wheels. The strengthening 
of the frames has been effected in 
three different ways; strengthen- 
ing the “X” member by making 
it from “I” beams instead of 
channel members; making the ex- 
tensions of the “X” member form 
box sections with side rails both 
fore and aft of where they join 
the side rails, and a third method 
is to use the box girder section 
side rails and cross members. 
This development was first intro- 
duced by Chevrolet on the 1936 
Standard models. Frames have 
been brought lower than in the 
past, and in many cases are of 
the double drop type. The side rails 
are frequently bowed out in order 
to place them directly beneath 
the new all-steel body sills. Where 
this is not done, brackets are 
fastened on the side of the frame. 
The most interesting development 
in connection with body mount- 
ing is the use of completely rub- 
ber insulated bolts and body pads. 
Two big groups have adopted this 
method of silencing body noises. 
Batteries are now found under 
the hood on cars that have a 
solid steel floor welded to the 
body. 

Running Board Aerials 

Insulated running boards have 
been provided on a number of 
cars to allow their use as a radio 
aerial. 

Disc wheels seem to be coming 
back stronger than ever, and have 
been utilized as a decorative 
motif in connection with the de- 


(Continued on Page 39, Col. 3) 


SIMPLICITY MARKS the instrument panel in the new Willys 
models, All instruments are conveniently grouped and cover all vital 
gauges needed in the operation of the car. 
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Display New Ford With Optional Motors, Nov. 14 


Stress 60 H. P. Engine’s 


Economy and Performance 


(Continued from Page 3) 


Having approximately the same 
rate of expansion under heat as 
the metal of the cylinder blocks 
the new pistons can be fitted more 
closely. They are also more resis- 
tant to wear. These two features 
result in maintaining low oil con- 
sumption over longer periods. The 
engine is also quieter during 
warmup. 

The new engine cooling system 
improves substantially engine heat 
control. The two water pumps are 
of higher circulating capacity and 
are located at the bottom of the 
cylinder blocks, giving more posi- 
tive force pump action. The 
pumps are automatically lubri- 
cated and are self-sealing. A fan 
of new design has its entire cir- 
cumference located directly be- 
hind the radiator core where it 
can operate most efficiently. The 
improvements in the cooling sys- 
tem will be the most noticeable 
when the engines are operating 
under difficult conditions, par- 
ticularly in hot weather or under 
heavy load. 

Engines Cushioned 


The engines are cushioned at 
four points in rubber. Two rub- 
ber mountings are now used in 
the rear mountings, one on either 
side of the transmission. The 
cushions are similar to those used 
in the front mounting. Other en- 
gine changes include larger main 
bearings in the big engine and 
improvements in the electrical 
system. 

Virtually as important mechan- 
ically as the new smaller engine 
is the new “easy-action” braking 
system. It has greater stopping 
efficiency, with easier pedal ac- 
tion. 

Operated through cables in con- 
duits, the brakes have controlled 
self-energizing action. Rotation 
of wheels assists in increasing the 
braking force, once the brakes 
are applied. This action is con- 
trolled effectively, giving the 
driver at all times complete con- 
trol. 

The new braking system ope- 
rates quietly. Its design is such 
that the axles are not affected by 
brake operation, nor is such ope- 
ration affected by axle motion due 
to spring flexibility. Important 
features such as full length, large 
area brake linings, self-centering 
shoes and floating wedge actua- 
tion are continued. 

The third important mechanical 
improvement is “finger-tip” steer- 
ing. This is accomplished by two 
refinements in the gear design. 
One is to give the driver greater 
leverage through the wheel by in- 
creasing the steering gear ratio to 
18.2 to 1. The gear is also of a 
new worm and roller type, reduc- 
ing friction. The combination 
gives the driver a pleasing new 
ease of steering. Front axle “geo- 
metry” also has been improved to 
give still greater ease in handling 
the car, particularly while park- 
ing. 

Increased Quiet 

Motorists who drive the new 
car for the first time will note at 
once a new quietness of operation. 
Bodies are insulated effectively 
to prevent sound transmission. 
The body is also cushioned in rub- 
ber on the frame, each body bolt 
being surrounded by rubber. There 
is no metal-to-metal contact. 
Other new “quietness” features 
are improved rubber cushioning 
of the engine, new fan design, 
refinements in the rear axle, and 
new interleaf spring pressure 
lubrication. Even the exhaust 
manifolds and pipes have been 
altered to smooth the flow of 
gases from the engine. The muf- 
fler is also completely insulated 
from the chassis by rubber in the 
mounting brackets. 

The new all-steel body designs 
are important for the fact that no 
wood is used anywhere in the 
body structure. The huge steel 








stamping which forms the finely- 
moulded top of closed cars runs 
from the top of the windshield 
back to below the rear window 
and from side to side down to the 
top of the door and side panels. 

Eleven body types are available, 
including the new de luxe club 
coupe seating five passengers. The 
new coupe is closely coupled, with 
an enclosed rear seat. 

Eleven Bodies 

The Tudor, Fordor, Tudor tour- 
ing and Fordor touring sedans 
and the five-window coupe are 
available either with or without 
de luxe fittings and with either 
engine size. The roadster, phaeton, 
club coupe, convertible cabriolet, 
club cabriolet and _ convertible 
sedan are de luxe types, available 
only with the 85 horsepower en- 
gine. 

Six smart colors, including four 
which are new this year, are 
available. De luxe cars will be 
available in all six colors. The 
two most popular colors, black 
and Washington blue, as well as 
a new color, gull gray, are avail- 
able in both standard and de luxe 
types. The other three colors— 
bright vineyard green, autumn 
brown and bright coach maroon— 
are available only in de luxe types. 

The new body designs permit 
unusually roomy luggage com- 
partments in all cars. Except in 
the coupes, cabriolets and road- 
ster the spare wheel and tire is 
carried in the rear compartment. 
In these types space is provided 
back of the driver’s seat. The lug- 
gage compartments in the sedans 
are large enough to carry five 
pieces of luggage of average size, 
as well as a number of smaller 
articles. In the single-seat models 
the compartment may also be 
reached by tilting forward the 
passenger seat back. 

Beyond the improvements noted 
in chassis design, such features as 
“center-poise” design, with car 
and passenger weight properly 
balanced and spring suspension 
properly engineered for greatest 
comfort; transverse cantilever 
springs, radius rod and full tor- 
que tube drive, double-acting 
shock absorbers, three-quarter 
floating rear axle with straddle 
mounted pinion, X-type double 
channel frame and large use of 
anti-friction bearings are all con- 
tinued. 

Rubber Imports Double 

MONTREAL.—Canada’s raw rub- 
ber imports amounted to 5,361,220 
pounds valued at $848,457 in Sep- 
tember against 3,593,662 at $419,- 
170 a year ago. The Straits Settle- 
ments was the leading source of 
supply with 3,950,976 pounds. Cey- 
lon supplied 733.969, the United 
States 440,375, British India 119,158 
and the United Kingdom 116,742. 





FORD V-8 DE LUXE FORDOR touring sedan is a family-type car especially suitable for touring. 
Baggage can be stowed away in the deep luggage compartment, leaving the interior of the car unob- 
structed. The two seats are each wide enough for three. The rear compartment is fitted with robe 


rail, foot rest and pillar lights. 


Ricker Explains Design 


Features of New Lines 


(Continued from Page 38) 


sign of the car. Chromium-plated 
hub caps are also universal. 


Sixteen-inch wheels having four- 
inch width rims as a minimum to 
give maximum lateral stability 
seem to be very popular and are 
available on most cars. This ap- 
plies to even the lowest priced 
group of cars, on which 6.00x16 
tires will be found. 


Easier steering is claimed by 
all makes. Shock-proof steering 
and three-spoke steering wheels 
will be found on most cars. Those 
manufacturers who used only a 
worm and sector gear last year 
are now providing a worm with 
a roller follower, and in many 
cases the roller follower is car- 
ried on a straddle mounted sec- 
tor. On cars having semi-elliptic 
front springs, it is common to 
shackle them at the front and 
put a “shock shackle” on the 
steering gear side: Several cars 
also have 18-inch instead of 17- 
inch steering wheels now. De 
luxe cars are almost always pro- 
vided with “phantom” type three- 
spoke wheels. Steering wheels 
rims frequently match the inter- 
ior trim colors instead of being a 
standard black. 

If you will keep these high 
points in mind when you look 
over the new chassis, you will be 
surprised to find out how many 
interesting new developments 
have been introduced during the 
past year. The instrument de- 
sign and panels alone offer a 


most interesting study. There are 
invisibly lighted instruments in 
which the light is applied at the 
edge of the glass. Speedometers 
with square dials, round and 
semi-circular dials offer an end- 
less variety of design, all of 
which are practical, and yet are 
unique in appearance. Some are 
graduated to 120 m.p.h., and all 
indicate at least 90 m. pa. 


Record Crowds 
Are Forecast At 
Palace Opening 


(Contlaned fom Page 1) 


that have been announced previ- 
ously, the show now boasts a com- 
plete roster of American cars 
representing the products of 22 
manufacturers and an additiona! 
exhibit by five British makers 
This means that there will be 
some 200 cars and chassis to 
select from in the car display 
alone, and several truck models 
by seven manufacturers. There 
is also a display, filling the greater 
part of the entire fourth floor, 
which will be the initial showing 
of house trailers at the national 
exhibit. Coupled with these ve- 
hicular exhibits there will be a 
wide array of parts and acces- 
sories representing the offering 
of more than 60 manufacturers. 
As the curtain rolls back for 


NEW FORD V-8 DE LUXE CABRIOLET has a full width seat which accommodates three. Seat 
back is divided, the sections folding forward individually, to disclose the spare tire compartment back 
of the driver, or the luggage space opening on the right side. Rumble seat is standard equipment for 
the rear deck. The cabriolet is a de luxe type available with the 85-horsepower engine. 


the 36th annual show today it is 
confidently expected that a record 
first day attendance will be set. 
These expectations are based on 
the fact that many will have the 
day free in observance of Armis- 
tice Day and the opening falling 
in the middle of the week will 
make it possible for people to at- 
tend without breaking into week- 
end plans. 


One of the outstanding trends 
that will be noticeable is the gen- 
erally lower prices on the larger 
and roomier cars offered this 
year. In this way the industry is 
carrying on its tradition of offer- 
ing the biggest dollar value in the 
world. 


The setting for the show this 
year was designed to emphasize 
the position of the industry in 
leading general recovery from 
the bottom of the depression in 
1932 to a predicted new all-time 
peak five years later in 1937. It 
is a setting fit for the product 
that will be displayed against its 
background. And the new models 
give promise of fullfilling the op- 
timistic hope of manufacturers 
that more than 5,000,000 cars will 
have to be built in the next 12 
months to satisfy the demand 
from buyers. The wire lifts, and 
the 1937 race to new prosperity 
is on. 


NICKELGRAMS 
1 ears 


If one were to check up on the 
specifications of some of the 
best known cars placed on the 
1937 market, he would find that 
the transmission gears and shafts 
are being made from several 
well-known Nickel Alloy Steels. 
Transmissions are much smaller 
and lighter, due to the general 
trend to lower car weights and 
more economical performance. 
However, the smaller but 
heavier stressed units impose 
greater loads on gear teeth and 
shafts and demand better mater- 
ials than ever, capable of taking 
punishment for the life of the 
car. Two of the most popular 
alloys used for this purpose are 
a group of Nickel-chromium 
steels and another group of 
Nickel-molybdenum steels. 


THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 
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Do your dealers 


know you advertise? 


Some advertising campaigns might 
just as well never run so far as the 
dealers are concerned. They may 
see the merchandising portfolios; 
they may even hang up the blow- 
ups; but after the salesman leaves, 
they soon forget. 


They don’t see the advertisments 
as they appear because they don’t 
read the publications in which they 
appear. And their prospects don’t. 

The kind of advertising that 
registers with dealers is the kind 
that greets him in his newspaper. 
The kind that has tangible circula- 
tion and gets sales action in his 
community. 

New car selling is retail selling. 
New car advertising pays out best 
when it appears in the newspaper— 
the mainstay of retailing. 

To put meaning into your dealer's 
franchise, put customers on his sales 
floor. Place your advertising in the 
medium that reduces claim to actu- 
ality by putting cash in the dealer’s 
till. Place it in the medium that 


TRIBUNE TOWER, CHICAGO ® 


gets the right reaction from dealers 
and prompt response from buyers. 

Chicago is a good market in 
which to localize advertising. 
Sales are good and the outlook fine. 
Volume is great enough to support 
a dominant advertising campaign. 

Localized advertising in the 
Tribune costs comparatively little. 
Per sales return, it costs less than 
in any other medium. Per hundred 
thousand circulation, the rate is 
one of the lowest in the publishing 
business. 

The Tribune is Chicago's first 
newspaper—in age and in service to 
its community. It carries more lin- 
age and sells more merchandise than 
any other Chicago newspaper. It has 
full market circulation—reaching 
not only the cream but practically 
all of the prospects fori new cars. 

To get the maximum ‘return out 
of your advertising appfopriation, 
spend it where your dealers can tie 


- up with it because enough of their 


prospects act on it. 
You can do so at lowest cost and 
. { 

with greatest return by concentrat- 


ing in the Chicago Tribune. 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


220 E. 42ND STREET, NEW YORK 
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